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Survey Results and Outreach

1: What is your primary method of travel?

@ Car (drive alone) Bicycle
55% 3%
‘am) Bus Walking
=3 25% 2%
Carpool (2 or more people) .@. Rideshare (Uber, Lyft)
6% b= 2%
= Train E-bike-E-scooter
G 5% 2%

2: How often do you ride on
an OCTA bus?

4 to 7 days per week

1 to 3 days per week

1 to 3 times per month

1 to 3 times per year

Never

<Ry

2a: If selected never, why do you not ride the bus?

31%

Takes too long

I 17%

Can’t get where | need to go

I 39

Need car for work

Not sure

I 7

Makes me feel uncomfortable or unsafe

- 5

Hard to understand how to get where | need to go

.

Doesn’t run at the right times

i 3%

| bike or walk to most places

. 3%

It’s not reliable

3: How long have you been
riding OC Bus?

Less than 6 months

6 months to 1 year

1to 4 years

5to 7 years

8 or more years

4: Why do you ride the bus?

I 23%

Avoid traffic congestion

I 22%

Prefer not to drive

I 15%

Environmental reasons (i.e. air quality)

I 14

Can’t afford to purchase/ maintain a car

I 11

No driver’s license/ can’t drive

I 29

High gas prices

I 79

Other

5: What is your primary purpose for riding the bus?

-T Work é School

= 43% 9%
Recreation, social, entertainment Shopping
21% 5%
Personal errands Other
14% 2%

4 Health/ medical appointments

N, 4

Sy 6%

6: If you could increase transit service in Orange

County, what would be the most important to you?
(Select Top Three)

17%

More frequent services on major routes

14%

Faster bus service

I 1 2%

Service to more areas, including lower-usage areas

I 11%

More early-morning and late-night service

I 11%

More service for commuters during rush hour

I 11%

More weekend service

I 92

More special event service (concert, fairs, festivals, etc.)

I s

More long-distance service outside of Orange County

I 7%

Direct service to key activity and employment centers

OCTA
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7: What kind of transit improvements would you like to
see more of? (Select up to three)

Participant home zip code:

19% iLa Habra N
. . . — - ! Brea @
High-capacity rail (train, light rail, streetcars) i m
I - e @ torba A
Bus rapid transit (limited stops, dedicated lanes, i Fullerton Placentia Linda
more frequent service) . +
I ¢ i gpuenaPark  pnaneim
Increased OC Bus service (improved frequenceies :' @
and service coverage) “Cypress Villa
I :: Cnamios @ g )
o / Alamitos Q @
More long-distance service (freeway express routes, s Garden Grove
Metrolink, Amtrak) L Q m
o " Seal .
I 115 " Beach Westminster
Dedicated lanes for transit Santa Ana
f o Fountain @

I 0 valley' @ 50
Improved pedestrian and bicycle access to transit @ 0
I 5 Huntington ~ Costa

o s . LT . Beac Mesa
Traffic signal priority for transit (keeping lights green Irvi Lak
a few seconds longer to avoid delays) - rvme® Foareest
I oo

ewpor et

On-demand microtransit service (OC Flex), community BeaF():h Laguna Woods M\}isgjlgn

shuttles, taxis, and ridesharing services (Uber/Lyft) in areas
with a lower transit demand

@ Laguna

Aliso Hills
8: What is your age range? 9: What is your combined Viejo
. ., Laguna

5% Under 20 annual household income? 9 .. Beach @
45% 20-35 @) 14%  Less than $30,000 G Ll\?lggllj.lré? San Juan
27% 36-50 11%  $30,000 - 549,999 : Capistrano
15% 51-65 19%  $50,000 - $79,999 (13
8% 66 orolder O 13%  $80,000-$109,000 Eg,’;g

16%  $110,000 - $169,000 @ Inside Orange County ° (12)

15%  $170,000 or more

12%  Prefer not to answer @ Outside Orange County ¢ Clement;.x

10: What ethnic group do you consider yourself a part of or

feel closest to? @ #of Responses by City

41%  Caucasian/White 1%  Pacific Islander ‘ # of Responses from Unincorporated Areas

31%  Latino/Hispanic 1%  Middle Eastern ‘ # of Responses from Inside Orange County

12%  Asian — Korean, Japanese, Chinese, 2%  Mixed Heritage . # of Responses Outside Orange County
Vietnamese, Filipino or other Asian >19% Other

4% African American/Black 5%  Prefer not to answer

3% American Indian or Alaskan Native

Community Engagement

_ Collected 1,416 respondent surveys from October 9
—_ to November 17, 2023
_
Hosted 2 Community Leaders Roundtables,
.’. 1webinar, 7 Stakeholder Interviews. Presented at
V0 Y 2 Community Advisory Committe meetings, 1 Teen

Council meeting, 1 Diverse Community Leaders meeting,
and 1 Bus Customer Roundtable

1 Engaged 1,400"' community members across
¢ P 12 events in Orange County, spanning all five

County Supervisor Districts

NEWS

Reached 88,000"‘ readers through Spanish

and Vietnamese newspapers

=
e,

AV:

Sent 5 email notices in multiple languages to over
1’ 500-|- interested community stakeholders

Advertised the survey and community webinar through 4
Facebook posts, 3 Instagram stories, and 4 X (Twitter) posts

Created and shared materials in English, Spanish,
and Vietnamese



