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l. EXECUTIVE SUMMARY

The Orange County Transportation Authority (OCTA) developed the Orange County Transportation
Demand Management (TDM) Plan (Plan), which provides recommendations to reduce single-occupancy
vehicle trips and expand access to alternative travel options. The plan will result in a set of prioritized
strategies aimed to reimagine Orange County's transportation framework, prioritizing mobility and
sustainability by reducing solo driving in Orange County. It will also aim to provide safe and accessible
transportation options that better bridge geographic disparities within the region and address the needs
of vulnerable populations. TDM strategies include carpooling, vanpooling, telecommuting, and other
technology-enabled innovations such as carshare, bikeshare, and mobile trip planning apps, amongst
others. As part of the recent 18-month study, a comprehensive community outreach program was
conducted to inform and engage public stakeholders and receive feedback on the Plan. Two surveys were
also developed and conducted to gain insight into the public’s travel patterns and preferences.
Throughout the engagement periods, the outreach team invited stakeholders to provide feedback
through surveys, virtual webinars, and community events held across Orange County. Feedback from the
engagement efforts was used to develop and identify travel priorities for the TDM Strategic Plan.

A comprehensive Engagement Action Plan was developed to increase awareness about the study and
invite key stakeholders, as well as those who live, work and travel through Orange County, to learn
about the TDM strategies and provide feedback at two project milestones:

e Phase 1: Needs and Opportunity Identification
e Phase 2: Strategy Development

The engagement plan also outlined the anticipated timeline, identified target audiences, and detailed
outreach strategies for effectively engaging with various audiences. Inclusive outreach strategies
prioritized connecting with underserved communities while ensuring broad reach across the county.

Notification efforts for each survey used both traditional and digital methods, including newspaper
advertisements, emails, organic social media posts, and a promotional digital communications toolkit.
These efforts were further broadened by engaging with stakeholders at community events and
distributing flyers at key locations such as community centers and libraries. Phase 1 outreach efforts
took place between August and September 2023 to inform Orange County residents, visitors and
commuters about the development of the TDM Plan and encourage involvement by participating in a
virtual community meeting and completing the TDM survey. Phase 2 was executed from September
to October 2024 and allowed the project team to provide a project update and invite Orange County
residents, visitors and commuters to provide feedback on their preferred transportation solutions.
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Outreach methods were implemented to engage diverse and disadvantaged areas of the
community and ensured participation from all segments of the population, regardless of ethnicity,
language preference, or socioeconomic background. The survey and project collateral and
notification materials, such as fact sheets, meeting notices, and e-blasts, were made available in
English, Spanish, and Vietnamese. The outreach team identified and participated in various
community and pop-up events to increase awareness of the TDM Plan and promote the two
surveys throughout the county. Priority was given to cities with the highest populations of
residents who speak English as a second language, emphasizing inclusivity and accessibility.

The following is a summary of key themes collected from stakeholders during the public webinars,
community events, and the community surveys.

° Address personal safety concerns to improve rider
confidence and encourage public transportation use.

° Enhance the active transportation network to
encourage walking and biking as viable commuting options and improve public health and
safety.

o Increase transit options to ensure seamless

connections within and beyond Orange County, addressing underserved areas and first-
and last-mile connectivity gaps.

o Enhance physical infrastructure to better
serve the transit user experience through better pedestrian facilities and sustainable
transportation options, including shelter, street lighting, ramp and other improvements.

o Promote environmentally friendly transportation
options to reduce emissions and build a climate-resilient transportation network.

° Ensure equitable transit solutions for seniors,
individuals with disabilities, and low-income communities to improve access and mobility.

Please see Appendix A to view the full webinar summary reports and presentations.

Comprehensive outreach efforts were conducted throughout the study. The highlights of the
combined outreach efforts for both phases and meeting details are as follows:

e Presented at 2 OCTA Citizens Advisory Committee (CAC) meetings, 3 Stakeholder Working
Group (SWG) meetings, 8 Advisory Committee Meetings (ACM), and 1 Orange County
Council of Government (OCCOG) meeting. The CAC comprises community leaders
throughout all five supervisorial districts, the SWG includes local jurisdictions, large

2|Page



OC Transportation Demand Management Plan
Final Qutreach Summary Report January 2025

employers, business groups, academic institutions, community organizations, and
transportation advocates. ACM includes staff from OCTA and partner transportation
agencies.

e Hosted two (2) public webinars attracting 120+ participants, as well as uploading the
public presentation and video online for those who could not attend.

e Engaged with more than 6,000 community members at 23 Orange County events
throughout the 5 county supervisorial districts.

e Reached 135,230 readers through Spanish and Vietnamese newspapers.

e Distributed more than 2,900 multilingual notices at pop-up events and to organizations
that serve diverse and disadvantaged communities in Orange County.

e Sent 2,000+ mailers to key stakeholders and community organizations.

e E-mailed 11 multilingual notices to more than 6,000 interested community stakeholders.

e Promoted surveys and virtual meetings with 8 Facebook posts, 7 Instagram stories, and 6
X posts generating over 35,000 impressions.

e Developed and distributed an electronic communications toolkit, providing an easy-to-
share communication resource to more than 109 local cities, community leaders, as well
as OCTA committee and stakeholder organizations.

e Announced the project through OCTA’s On the Move blog and via press releases.

e Featured a webpage viewed more than 2,573 times.

e Shared materials in English, Spanish, and Vietnamese.

. MEETINGS & EVENTS

As part of the outreach process, a robust series of meetings and events were conducted to engage the
community, key stakeholders, and city and elected representatives regarding the Plan. This section
provides an overview of the various engagement touchpoints conducted throughout the project.

Two (2) virtual public webinars were held to gather feedback from Orange County stakeholders
during the study. Each webinar followed a similar format, beginning with an overview of the
project, followed by interactive Zoom polls, a Q&A session, and a discussion section. The first
webinar was held on August 31, 2023, and focused on introducing the Plan to the community and
gathering feedback on their travel patterns and preferences. The second webinar was held on
September 18, 2024, and focused on prioritizing community travel preferences identified from
Phase 1. To increase engagement with non-English speakers, Spanish and Vietnamese
interpretation services were provided during each webinar. For an overview of virtual meeting
participation, please refer to Table 1 below.
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Figure 1: Webinar Screenshots

Zoom Poll #2 / Encuesta Zoom #2
Transportation Demand Management

Please rank the following sclutions you would like to see to encourage sustainable travel in your community
Favor de clasificar (a5 siguientes soluciones que le gustario ver fos viajes i

Transportation Demand Management (TDM)

Rank fram 1~ 6, with 1 being the mest helpful and 6 being the least helpful 5

Califigue del 1 al 6, siendo 1 Jo mds «til y § Ja menos dtil

A. Better access for pedestrians, bicyclists, and transit . Miejor acceso para peatones, ciclistas y usuarios del transporte publico
user . Calles mds seguras para caminar y andar en bicicleta

B Safer streets for walking and biking,

€. Promote policies that support sustainable
transportation

. Local commuter programs for business districts or
majar institutions

A
8.

€ Promover pollticas que apayen el transporte sostenible

0. Programas de pasajeros locales para distritos comerciales o

institueiones importantes

™

Conectividad mejorada ol transporte
E. Improved connectivity to transit F. Costos de vigje reducidos
F. Reduced travel costs

Table 1: Virtual Meeting Participation

Meeting Details | Virtual Webinar #1 Virtual Webinar #2
m August 31, 2023 September 18, 2024
43 21

Attendance 64

Question/Comments Received 37 20 57

Please see Appendix A to view the full webinar summary reports and presentations.

2. OCTA Committee Meetings

Throughout the development of the Plan, the project team participated in briefings with various
OCTA-led stakeholder committees. These briefings were opportunities to provide an overview of
the Plan, garner feedback, and answer questions. Table 2 captures the briefings conducted by the
project team.

Table 2: Committee Meetings

I . S

1 7/18/2023 OCTA Citizens Advisory Committee
2 10/17/2023 OCTA Citizens Advisory Committee
3 10/15/2024 OCTA Citizens Advisory Committee
4 10/16/2024 OCTA Diverse Community Leaders Group

4|Page



OC Transportation Demand Management Plan
Final Qutreach Summary Report January 2025

3. Community & Pop-up Events

A key component of the community engagement plan Figure 2: Community Outreach Events
involved participating in community events. Since the Plan is ' ‘ ik
a countywide effort, event selection focused on ensuring
participation from all five Orange County supervisorial
districts, with additional events held in Anaheim and Santa
Ana, two of the cities with the highest concentration of
diverse and underserved communities. Community events
were identified and selected based on their significance
within the community, cultural relevance, and large-scale
attendance. Pop-up locations were also strategically selected
to maximize participation from underserved communities.
Table 3 lists the events attended by the project team.

Pop-up events were staffed by bilingual English/Spanish and
English/Vietnamese project team members to address
community language needs. For added accessibility of
information, all surveys, flyers, and fact sheets were made

available in English, Spanish, and Vietnamese. To attract
engagement at booths, a variety of giveaways were
distributed.

The survey implementation for both phases of outreach was
as follows:

e The surveys were offered in three languages (English,
Spanish, and Vietnamese).

e The qualitative surveys were available in both print
and digital formats.

e A QR code was developed to facilitate smartphone access to the surveys.

e Countywide, multilingual survey promotion and notifications included mailers, email
blasts, digital communication toolkits, print newspaper ads, social media posts, paid social
media ads, and in-person events.

e Survey respondents were entered into a drawing for a chance to win one of two $50 gift
cards.
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Table 3: Community Events

Supervisorial City
District

W W g O U A WN R

[N
= O

[
N

13
14
15
16
17
18
19
20
21
22
23
24

*Events attended in collaboration with the OCTA Diversity Outreach Team

Fall 2023 Community Events

Anaheim Farmer's Market

Chicano Heritage Festival

Brea Art Walk

LSTV Moon Lantern Festival*

Costa Mesa Farmer’s Market

Garden Grove Farmer’s Market

2023 Fiesta Latina en Irvine

Community Flu Shot Clinic

Food Distribution at Buena Park Boys & Girls Club
Hispanic Heritage Celebration

Small Business Diversity Network Procurement
Conference
Mehgrang*

Fall 2024 Community Events

LSTV Moon Lantern Festival
Unveiling of La Raza Mural

The Mid-Autumn Festival*
Mid-Autumn Festival Community Celebration*
Santa Ana's Fiestas Patrias (Day 2)
Chili Cook-Off and Car Show event
Laguna Hills Heritage Day

Santa Ana Mid-Autmn Festival*
Senior Wellness Expo

0.C. LGBTQ Pride Festival*
Fullerton Family Movie Night

La Habra Corn Festival

v . b W W L, UL, P NN

v A A 0 WO N P, N WU

1

January 2025

Anaheim
Santa Ana
Brea
Westminster
Anaheim
Garden Grove
Irvine
Mission Viejo
Buena Park
Costa Mesa

Fullerton

Costa Mesa

Westminster
Santa Ana
Irvine
Fountain Valley
Santa Ana
Garden Grove
Laguna Hills
Santa Ana
Yorba Linda
Costa Mesa
Fullerton
La Habra
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I1l.  INFORMATIONAL RESOURCE & TOOLS

Informational resources included a combination of a stakeholder database, a fact sheet, and a project
webpage on the OCTA website to inform the community about the latest Plan updates and engagement
opportunities. Community surveys were used to gather feedback and input on the Plan.

1. Stakeholder Database

A stakeholder database was created to connect with stakeholders, generate awareness, promote
key milestones, and increase participation in community surveys and public webinars. The initial
database was compiled through an opt-in campaign to existing OCTA stakeholder lists. The
campaign introduced the study and provided stakeholders with the opportunity to subscribe to
receive TDM news and updates. The database was continuously updated to include new contact
information from stakeholders who signed up on the website, participated in the surveys, and
attended community events and webinars. As a result, 1,535 new contacts were added

throughout the engagement process.

Project Fact Sheet

A project fact sheet was developed to provide
the community with a Plan overview,
background, and a proposed development
schedule. The fact sheet was updated at each
study phase and translated into Spanish and
Vietnamese. This collateral piece was printed
and distributed at all community events and
included in the electronic communications
toolkit and email campaigns. For more details,
see Appendix B.

Project Website

The project webpage was updated throughout
each outreach phase to share surveys, promote
public webinars, and provide other project-
related  resources.  Stakeholders  were
encouraged to visit octa.net/TDM for
information on the study, public meetings, and

the latest updates.

Figure 3: Fact sheets

ORANGE COUNTY ~ Q
TRANSPORTATION @. %
DEMAND

MANAGEMENT PLAN ~ isrovinG momiLims with ALTernaTIvE TRAVEL OPTIONS

AT AGLANCE E

@.iﬁ
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PROJECT MANAGER:
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LY NHU CAU GIAO
THONG QUAN CAM

sOLUgc
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n

QUANLY DY AN: KrstinTso
sl

Kisogocta.
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Sl o]
Va0 1am 2045, 8t 0 553 i o 1 Qud Cam 5 ang nhanh et
954 3 12%, dAin d&n vide o6 nhidu e c0 di chuyén han trén dutng. N&u khong
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iach s8 cung c3p it phiicng phép TOM déng nhat trén toan quén, s&
duige chia s3 v céic oo quan dia phifong khdc coing nhe cdc dditac khac
nham khuyGn khich vigc tip c3n ding b trong vidc dy manh, 3itrova kha
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4. Community Surveys

Two (2) survey campaigns were developed
to engage with and gather feedback from
stakeholders across Orange County. These
provided
community input that informed and guided
the development of the Plan.

qualitative  surveys valuable

The first phase of the survey was conducted
from August through September 2023 and
focused on gathering
stakeholders about their travel patterns and

input  from

preferences. The second survey, conducted
from September through October 2024,
aimed to seek input from the community on
their preferred travel options based on the
feedback received from Phase 1.

Each survey was made available in English,
Spanish,
inclusivity and greater reach, especially
among

and Vietnamese to ensure

diverse and  disadvantaged
communities. See Appendix C for the print
of both
Notification outreach campaigns followed a

version community surveys.
similar approach, promoting the survey
through both traditional and online tactics,
including e-blasts, social media, newspaper
advertisements, flyer distribution, and key
stakeholder engagements. Emphasis was
also placed on local community events,
which facilitated direct interaction with
residents increase

and helped survey

participation. For details on survey
notifications, format and analysis, refer to

Appendix D.

Figure 4: Print Survey
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Survey Collected by Language Total
English Spanish Vietnamese

Phase 9/8/23 -

1 9/27/23 =2
Phase 9/4/24 -
2 10/13/24 Y270 120

Total 2,169 202

IV.  NOTIFICATION EFFORTS

Surveys
Collected
21 1,002
12 1,402
33 2,404

Notification efforts were made through the combined utilization of electronic mail distributions, print and

social media ads, social media posts, website notices, and a stakeholder electronic toolkit.

1. Electronic Mail Distributions

Electronic mail distributions (E-blasts) were a fundamental method of communicating with public

stakeholders during both engagement phases, including the Spanish- and Vietnamese- speaking

communities. In total, 10 e-blasts were distributed in English, Spanish, and Vietnamese to invite

interested stakeholders and community organizations to encourage public input, survey

participation, and webinar attendance. E-blasts were directed to the project’s stakeholder

database, which was updated regularly as new interested parties and community organizations

engaged with the Plan. Table 5 includes a list of E-blasts for both phases of the project. See

Appendix E for additional e-blast details.

Table 5: E-blast Distribution Metrics

Type of E-last

Fall 2023
8/11/23 Public Meeting Save The Date E-blast #1 1,463
8/17/23 Public Meeting Reminder E-blast #2 1,458
8/24/23 Public Meeting Reminder E-blast #3 1,458
8/30/23 Public Meeting Thank You E-blast 1,590
9/25/23 Final Thank You & Survey Closure E-blast 1,599

Fall 2024
9/4/24 Public Meeting Save the Date E-blast #1 2,527
9/11/24 Public Meeting Reminder E-blast #2 3,712
9/17/24 Public Meeting Reminder E-blast #3 1,070
9/25/24 Public Meeting Reminder E-blast #4 3,750
10/9/24 Public Meeting Thank You E-blast 3,582
10/12/24 Final Thank You and Survey Closure E-blast 3,574
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2. Print Advertisements

Figure 5: Print and Social Advertisements

Advertisements (Appendix E) were created and
published in prominent Spanish and Vietnamese
newspapers covering Orange County. These . ﬁ,
advertisements were strategically placed to engage

with the multilingual OC community and used to GIUP CHO VIEC DI LAl DE DANG

. . HON CHO TAT CA MOI NGU'O
promote each survey and community webinar.

Excelsior and Nguoi Viet Daily published the Spanish
. . . . . Hiy th ia cl hiang til
and Vietnamese pieces, reaching a circulation of ikt Ml Bt o el i s s

. wviéc di chuyén va thic ddy cic phuong thirc giao thing thay thé.
approximately 57,000 readers. In summer 2024, E/

Aviso and Nguoi Viet Daily ran similar advertisements, HOi Thio Tryrc Tuyén Trén Zoom

reaching approximately 78,000 readers to promote [ 4 orse
. ID Webinar: B25 5834 0344
the second survey and featured webinar. S5 goi vao: (213) 338-8477

. . Khao Sat
3. Social Media Posts Them g knko sét o
bit.ly/OCTDMSurvey trurdc ngay 13
thing 10 d& cd co hdi tring mdt

Social media posts on Facebook (FB), X, and Instagram trong hai thé qua ting tri g $501

(IG) were used to promote community surveys and
webinars to OCTA’s community of followers. To

Tim hiu thém v& k& hoach va con dwéng din dén thanh
©dng tai octa.net/TOM

promote the first survey, four posts were made on $8.¢6 cung cfp phién dich tiéng Thy Ban Nho. C5 c6c dich vy
biét vi phién dich bé sung thing biing cich goi sé (714) 636-7433.
Facebook, three on Instagram posts, and four on X. Xin yéu cBu it thit 72 gié trude busi hdi théo true tuyén duror

1én lich.

The second phase includes four posts each on
Facebook and X.

4. Website Notice

OCTA’s feature project webpage was updated to
promote each survey, community webinar, and other
informational resources. Keeping the website
updated ensured visitors had easy access to the latest

o ) iRESPONDA A NUESTRA ENCUESTA!
engagement opportunities and could stay informed PARA TENER LA OPORTUNIDAD DE GANAR

UNA DE LAS DOS TARJIETAS DE PREMIO DE $50!

about the Plan’s development.
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5. Stakeholder Electronic Communications Toolkit

As a component of the digital outreach tactics, a comprehensive electronic toolkit was distributed
to promote both surveys. The toolkit comprised of copy, content, and graphics for community
organizations and key stakeholders to share information with their audiences. The toolkit was
posted online on the OCTA digital toolkit repository for their active campaign. Furthermore, the
toolkits were also distributed to more than 109 local municipalities, community organizations,
and groups associated with OCTA committees and stakeholders. Suggested promotional tactics
included e-blasts, newsletters, social media posts (in English, Spanish, and Vietnamese), web
content, cable slides, and calendar postings. Toolkits developed for the Plan can be found in
Appendix E.

6. Flyer Distribution

Bilingual flyers (Appendix E) promoting the community webinar and survey were distributed at
14 libraries and community centers across the county. Locations were selected based on their
proximity to key neighborhoods and high foot traffic to increase outreach to underserved
communities. A complete list of the locations where flyers were distributed and displayed can be
found in Table 6 below.

Table 6: Flyer Distribution and Locations

1 | Anaheim Central Public Library Anaheim

2 | Community Action Partnership of Orange County Food Bank Garden Grove
3 | Downtown Anaheim Community Center Anaheim

4 | Delhi Center Santa Ana

5 | El Salvador Community Center Santa Ana

6 | Families Forward Irvine

7 | Garden Grove Main Library Garden Grove
8 | Garden Grove Sports & Recreation Center Garden Grove
9 | SEVA Collective Santa Ana

10 | Santa Ana Main Public Library Santa Ana

11 | Stanton Community Center Stanton

12 | Stanton Library Stanton

13 | South Orange County Family Resource Center Lake Forest
14 | (CHEC) Family Resource Center San Juan Capistrano
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V.  CONCLUSION

The comprehensive community engagement efforts for the Orange County Transportation Demand
Management (TDM) Plan were instrumental in generating public awareness about alternative travel
options and gathering valuable insights to shape the Plan's development. These efforts included two
phases of outreach, combining surveys, public webinars, OCTA committee meetings, and participation in
23 community and pop-up events across all five supervisorial districts. Public engagement activities
reached over 6,000 community members in-person and extended further through digital tools such as e-
blasts, a project website, social media campaigns, and multilingual print advertisements. Input collected
through diverse methods, including stakeholder meetings, webinars with real-time Q&A sessions, and
multilingual surveys distributed both online and in print, provided a well-rounded perspective of
community priorities and preferences. These insights will guide OCTA in prioritizing strategies for the final
TDM Plan, ensuring it meets the region's mobility needs while addressing sustainability and accessibility
goals.
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August 31, 2023

Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

Meeting Details

Zoom Panelists

ZOOM WEBINAR

Thursday, August 31, 2023
5:30-6:30 PM

e 11 Total Panelists

o 40CTA
e 3 Technical consulting staff
e 3 Qutreach consulting staff
e 1 Interpreter: Spanish

Registered

e 73 Registrants

Attendance

e 43 Total Participants
o 11 Panelist/project team (OCTA, technical
consultant, & outreach consultant)
o 32 Non-team attendees
e 2 Additional OCTA staff
e 30 Other attendees

Oral Statements

e 6 Questions/Comments
o Presented by 6 named stakeholders

Written Statements

e 32 Zoom Q&A Questions/Comments
o 30 Comments from 10 named stakeholders
O 2 anonymous comments

Zoom Chat

e N/A

Stakeholder Contacts

e 17 New contact emails

Agency Staff e (City of Costa Mesa, Brett Atencio Thomas
e City of Irvine, Amir Ainechi
e City of Irvine, Melissa Chao
e QOrange County Public Works, Sonica Kohli
Key Stakeholders e CAC & ATAC Member, Mary Ann Remnet

e Friends of Harbors; Beaches and Parks, Melanie
Schlotterbeck

e Klein & Associates, Larry Klein

e LOSSAN, Puja Thomas-Patel

e Orange Coast College, Rich Pagel

e Orange County Goodwill, Diana Nevarez

e Rail Passenger Association of California, Brian Yanity

e Remake Irvine’s Streets for Everyone, Youssef Kaddeche

e Transportation & Distribution Services, Erika Hennon
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Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

August 31, 2023

e Unidos South OC, Miriam Zuniga

Meeting Format and Presentation

The virtual community webinar for phase 1 of the Transportation Demand Management (TDM) Plan
was convened utilizing Zoom to facilitate public engagement. The webinar included Spanish
interpretation to enhance webinar access and utility, enabling the greatest number of interested
participants. The community meeting was also recorded and posted to the project website and shared
through octa.net/TDM in days following the meeting to extend the reach of the meeting and message
beyond those who could attend.

Marissa Espino, Principal Community Relations Specialist, served as the meeting host and MC,
welcoming participants, and led team introductions. She also announced the meeting agenda,
presented the project engagement efforts to-date, and facilitated interim Question and Answer (Q&A)
sessions and zoom polls at dedicated segments throughout the webinar. She also introduced Maria
Yanez-Forgash, Arellano Associates outreach consultant, who shared instructions on how participates
could enable Spanish interpretation.

Kristin Tso, Project Manager, was the primary presenter. She shared the project background, including
TDM strategies, benefits, and a review of the TDM milestones.

Poll Questions

A six-question survey poll was asked of the audience via Zoom. Poll response have been captured and
summarized in the section below.

Question One:

In a typical week, how often do you travel for work/school?

Of the 24 who responded, 46% travel for work/school more than 5 days a week. The full poll results
are as follows.

Answer Count Percentage

0 days 4 17%
1-2 days 3 13%

3 -4 days 6 25%

11 46%

5+ days
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Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

August 31, 2023

Question Two:
Thinking about your most common trip in a week, how far is it usually each way?

More than 58% travel between 1-10 miles each way in a given week. Based upon 24 respondents,
results are as follows.

Answer Percentage
Less than 1 mile [ 0%

1-10 miles 14 58%

10-25 miles 8 33%

More than 25 2 8%

miles

Question Three:

Thinking about your most common trips in a week (whether work/school, or
shopping/family/social activities), which travel modes do you usually use?

Over 52% of respondents tend to drive alone, followed by 30% who walk. The complete poll responses
are as follows.

Answer Count Percentage
Drive alone 12 52%
Carpool/vanpool 3 13%
Bus 6 26%
Walk 7 30%
Train (Amtrak/Metrolink) 3 13%
Rideshare services (Uber, Taxi, etc.) 1 4%
Bike 4 17%
E-bike or e-scooter 3 13%
Shuttles (OC Flex, iShuttle, etc.) 1 4%
OC Access/paratransit 2 9%
Other 0 0%

Question Four:

What are your main considerations when making your travel mode choices?

Nearly 57% of respondents selected convenience and flexibility as their main consideration when
making travel mode choices, followed by 43% who selected environmental sustainability. The detailed
poll results are as follows.
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Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

August 31, 2023

Answer Count Percentage
Cost 8 35%

Time savings 9 39%
Convenience and flexibility 13 57%
Reliability 7 30%
Healthy lifestyle 6 26%
Environmental sustainability 10 43%

Safety 9 39%

Other 2 9%

Question Five:

Which of these transportation programs would motivate you to drive alone less?

Nearly 63% responded that first-and last-mile transportation services would motivate them to drive
alone less. The detailed results are as follows.

Answer Percentage
Financial incentives for drive-alone alternatives 25%
Guaranteed ride home from work 25%
Ride-matching program for carpool/vanpool partners 6%

A digital app 25%

First- and last-mile transportation services 63%
On-demand carshare program 19%
Remote work program or alternative work schedule 31%

| do not drive alone 0%

Other 38%

Question Six:
Which of these policies would you support the most to reduce drive alone trips?

Nearly 67% responded that the policy they would support the most to reduce drive alone trips is to
convert portions of underutilized roadways to better accommodate pedestrians, cyclists, or transit
users. The complete poll responses are as follows.

Answer Count Percentage
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Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

August 31, 2023

V.

Provide free or discounted pricing for carpooling on tolled 27%
express lanes
Replace gas tax with mileage-based fees that apply to all 27%
vehicle types including electric vehicles
Charge higher parking fees for high traffic areas 20%
Convert portions of underutilized roadways to better 67%
accommodate pedestrians, cyclists, or transit users
Plan new housing and business developments around 53%
major bus/rail stations
| would not support any of these policies 7%
Other 0%

Comment Themes

Recommended service for commuters would be the availability of charging for electric vehicles
at the destination

Recommended connections for OC and LA public transportation options

Concern for lack of bus services, especially in commercial and educational areas and lack of first-
and-last mile connectivity

Clarification on how jurisdictions could use the TDM Plan

Recommended improvements for OCTA ACCESS. Not enough services for the growing
population in OC.

Clarification on the benefits of Bus Rapid Transit services

Concern over limited biking and walking options in major arterials

Recommended increased transit frequencies and access

Recommended the development of a countywide bike sharing program

Recommended to have more free bus passes

Support for car share and bike share program

Cocern over opportunities to reduce greenhouse gas emissions and improve sustainability and
climate resilience

Recommended to improve wayfinding near stations

Public Comment

The public was invited and encouraged to comment either orally or in written form. Written
comments and questions were accepted throughout the meeting by typing directly into the Zoom
Q&A function. Marissa also led oral comment discussions at mid-presentation and following the
PowerPoint. Marissa facilitated oral comments as well as read aloud written statements that had
been submitted to through the Q&A function. Marissa led the Q&A session and addressed
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Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

August 31, 2023

comments presented. For some specific project related questions, Marissa asked that interested
parties share their information and she would follow-up to address those inquiries.

A total of 32 known members of the public participated in the Q&A, presenting 39 unique comments.
In addition, anonymous attendees presented another 2 comments, for a total of 41 total comments.
A summary of oral and written comments is listed below:

Q&A Verbal Comments

The Q&A discussion gathered 38 unique comments from participating attendees.

1. Noah Kouchekinia (1)
e Increasing transit frequencies - where does this fit into this plan because | don't see it on
the Types of Strategies graphic. That should be emphasized in this plan, and I'm worried
it won't be considered.

2. Erika Hennon (1)
e I'maresident of South County and my access to public transit is minimal and it affects
the users who travel as commuters. | would like to see options expanded in the South
County. We should see a countywide bike sharing program similar to LA Metro. | am a
Sustainable Management partner from UCI and would like to collaborate with OCTA. We
have 5,000 employees and students traveling to and from UCI and it would be helpful to
expand our partnership to neighboring counties to help benefit TDM.

3. Toby Ngo (1)
e |I'm going to UCSB and we’re working on how to expand it. We have the same issue that
people don't know about it and just rely on their cars. We should encourage ridership by
giving out free bus passes and more PSA released by cities.

4. Brian Yanity (1)
e Expanding Metrolink services. | am a frequent user, and we need as many trains during
the middle of the day. The current spread out schedule makes it inaccessible. Need to
collaborate with Caltrans on the San Clemente route to and improve it.

5. Melanie Schlotterbeck (1)

e | agree with the bike share idea and a car share program. We have done work in the city
of Brea, and we should see how we can incorporate it into the plan. | fully endorse the
modified work schedule as we needed to accommodate to the COVID-19 pandemic, and
it alleviate time on the freeways. There are also opportunities to reduce gas emissions
through regional governments and see what other agencies do in other areas to
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Orange County Transportation Demand

Management (TDM)
Community Webinar #1 — Summary Recap

August 31, 2023

improve sustainability. Also, climate resilience. Are there things that can be done locally
where we can tackle that issue (grants, funding, etc.)?

6. Puja Thomas-Patel (1)

We have limited first last mile stations for connectivity. We need to improve wayfinding
near the stations.

Q&A Written Comments

The Q&A discussion gathered 32 unique comments from participating attendees.

1. Noah Kouchekinia (4)

You mentioned this is a toolbox for stakeholders. Could you list who these stakeholders
are? | would have thought OCTA would implement the plan directly.

Please involve me in the Transit General Plan.

I think | am still a bit unclear as to who the stakeholders are. Are these mainly cities?

| would like to second the previous questioner’s concern on vehicle speed. It is a major
barrier to biking and am disappointed to learn OCTA mandates high speeds.

2. LarryKlein (8)

Another service that could be valuable to commuters is the availability of charging for
electric vehicles at the destination.

Tying OC public transportation options with those in LA County is also important. |
cannot get home from a baseball game at Dodger Stadium by public transportation.
Amtrak and Metrolink do not have a late evening train | can return on.

Another example is the lack of bus service to the Hollywood Bowl from OC. This service
used to be available.

FHWA has a series of documents that address TDM.

One FHWA website is https://ops.fhwa.dot.gov/plan4ops/trans_demand.htm

| understand that Bus Rapid Transit (BRT) is a relatively low-cost method to move
commuters along existing roadways from centralized pickup locations to a variety of
business parks.

| would like to be involved in formulating your traffic vision. | have been a member of
the Transportation Research Board's Freeway Operations Committee and Highway
Traffic Monitoring Committee. Currently | serve on two research panels of the National
Academy of Engineering.

Contact info: larry@laklein.com
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Community Webinar #1 — Summary Recap

August 31, 2023

3. Youssef Kaddeche (6)
e Isthe goal to achieve a certain modal share target?
e Targets™* of walking, cycling, transit, etc.?
e Canyou elaborate how local jurisdictions can use this TDM plan for their own
initiatives?
What's the difference between optimization and higher frequency bus service? Isn’t that
the same thing?
e What can OCTA do to promote transit-oriented land-use if that is more within municipal
jurisdictions?
e |t seems that OCTA is rather powerless in that.

4. Juneli(2)

e Culver Drive is the main street in Irvine, from North to south, there are a lot of shopping
centers, schools, post office on this road, them why there is no bus running, we have to
do the transfer.

e Time schedules every hour, that is too long.

5. Maria Lopez (2)

e Your office promotes public transportation. Bus 862, the shortest route OCTA has been
challenging and only runs smoothly when a supervisor is there. Today we came into the
train station and as the train pulled in the bus left us at 6:41 am. Even though the train
was pulling in. That Bus left EMPTY and the next bus pulled in at 6:46 am and that driver
said | can’t leave until 7:15 am. 30 minutes having us riders wait while we see the bus
just sitting. Most of us walked to make it to work!!

e Maria515@me.com

6. Mary Ann Remnet (1)
e Many tdm's concentrate on larger employers. What level of user/user group will this be
able to address. In other words, is this for the 200+ companies with corporate
managements, or will the companies of 25 or so be able to relate?

7. Toby Ngo (3)

e | would like to be involved with the transit vision.

e |'m actually interested in being involved in transit vision. Do you have a website or a
platform | can go through?

e There are a few really apparent weak points that can yield fairly immediate results.
Route 39/Beach Blvd comes to mind. It is the only viable way to reach several cities and
completely congests several times a day. | think focusing on obvious weak points could
be a strong starting point.
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8. Shawna McCann (1)

e | would like to be included in the transit master plan database. Email is
shawna.mccann.1996@gmail.com

9. Erika Hennon (2)

e I'malso interested in being included in future discussions if you have any with key

stakeholders/other TDM professionals in the county (email: ehennon@uci.edu).
UCI has its own TDM planning and implementation outside of the city of Irvine and
would like to be included in key stakeholder feedback. Thanks for this webinar!

10. Scott Ham (1)

e Thecity | live in has attempted to lower car traffic speeds on the most dangerous

arterials, in order to increase walkability/bikeability. However, OCTA has prevented the
city from lowering traffic speed through withholding of measure M2 funds (Master Plan
of Arterial Highways) if minimum traffic speed, road width, number of lanes are not
met. The result is that no one can safely walk or bike on or across arterial roads, and the
lowest capacity alternative (cars) is always prioritized. Is there any plan to allow cities to
use this space more efficiently and safely? For example: allowing dedicated bus lanes,

reduction in mixed traffic lanes, or completely eliminating Master Plan of Arterial
Highways requirements.

11. Anonymous Attendee (1)
e  Other: Medical necessity to travel alone.

12. Anonymous Attendee (1)

e Working alongside and supporting adults with disabilities, most consumers use OCTA

ACCESS. We have seen an increase in employment in OC, but transportation is a huge
barrier for this population. ACCESS comes with varies challenges therefore an

improvement would be extremely meaningful for many people. Just a statement. Thank
you.
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Welcome! | jBienvenido! "‘

We will begin in a few moments. | Comenzaremos en unos momentos.

.5&

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Transportation Demand Management Webinar #1
August 31, 2023
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Accessing Spanish Interpretation

Spanish Interpretation

R ‘
o Click on the “Interpretation” icon iy Listen ‘_“i »

o Pick the language you would like to listen to (Spanish)
o To hear the interpreted language only, click Mute Original Audio

Interpretacion en espaiol

Via Zoom
o Hagaclic en el icono de “Interpretacion”
o Escoja la opcidn para escuchar en espafiol
o Para escuchar solo el idioma interpretado, haga clic en “Mute Original Audio” para
“Silenciar audio original”

Today’s Meeting Format

Today’s meeting is being recorded.

g@ Attendee cameras are off and microphones are muted.

Questions can be submitted throughout the presentation using the ‘Q&A’
@ function. The team will respond to questions during the Q&A sessions.

CC | Touse closed captioning, select the "cc" at the bottom of your Zoom screen

Please use the ‘Raise Hand’ icon to ask a question verbally during the
‘Q&A’ sessions.
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How to Participate

You may submit multiple comments/questions, as needed:

Via web

o Verbal Comments: Click Participants > “raise hand”
o Type comments: Click the “Q&A” function

o State your name and organization (if any)

o When announced, unmute your audio, you can then ask you question(s)
o You will be re-muted once you complete your comment(s)

Raise Hand

Via the phone (calling in):

o Press “*¥9” on your keypad to “raise hand”

o You will be announced by the last four digits of your phone number
o Press “*6” to unmute your audio

o You will be re-muted once you complete your comment(s)

Today’s Speakers

Kristin Tso
Project Manager
OC Transportation Demand Management Plan

Marissa Espino
Public Outreach Section Manager
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Today’s Agenda

* Welcome and Introductions

* Background — What is TDM

* Goals

* Project Schedule

* Public & Stakeholder Engagement
° Q&A

* Next Steps

Appendix

Community Polls

Al5




Zoom Poll #1 / Encuesta Zoom #1

In a typical week, how often do you travel for work/school?

En una semana tipica, écon qué frecuencia viaja al trabajo/escuela?

0 days / O dias
1-2days/1 a2dias
3-4days/3a4dias
5+ days / 5 0 mds dias

o 0 oTw

Zoom Poll #2 / Encuesta Zoom #2

Thinking about your most common trip in a week, how far is it usually each way?

Piense en su viaje mds comun en una semana, ¢ qué distancia recorre
normalmente en cada sentido?

Less than 1 mile / Menos de una milla
1-10 miles/ 1—10 millas

10 — 25 miles / 10 — 25 millas

More than 25 miles / Mds de 25 millas

o 0 oTw
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Zoom Poll #3 / Encuesta Zoom #3

Thinking about your most common trips in a week (whether work/school, or shopping/family/social
activities), which travel modes do you usually use?

Piense en sus viajes mds comunes en una semana (ya sea al trabajo/escuela, compras/actividades
familiares/sociales), équé modos de transporte utiliza normalmente?

a.  Drive alone a.  Viajar solo en auto

b.  Carpool/vanpool b.  Uso compartido de vehiculo/camioneta

c. Bus c.  Autobus

d.  Walk d.  Caminar

e.  Train (Amtrak/Metrolink) e.  Tren (Amtrak/Metrolink)

f. Rideshare services (Uber, Taxi, etc.) f. Uber/Lyft/Taxi o algo similar

g.  Bike g. Bicicleta

h.  E-bike or e-scooter h.  Bicicleta eléctrica o patin del diablo eléctrico

i.  Shuttles (OC Flex, iShuttle, etc.) i.  Microbus o shuttle (en inglés) (OC Flex, iShuttle, etc.)
j- OC Access/paratransit J. OC Access/servicio de transporte para personas discapacitadas
k. Other k. Otro

Transportation Demand Management

Transportation Demand Management (TDM) is the use of targeted strategies, incentives and
policies to encourage the use of sustainable transportation.

The goals of these strategies are to reduce:

Drive Alone Trips Vehicle Miles Greenhouse Gas Parking Demand
Travelled Emissions
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Types of TDM Strategies

Services/Programming Policy/Plan

¢ Carpool/vanpool Complete street

¢ Shuttle services ¢ Transit-oriented land

e Carshare use

* Bikeshare ¢ Curbside

¢ Remote work management

e Alternative work ¢ Parking pricing
schedule ¢ Road pricing

Promotion/Incentives

Commute travel
allowances
Subsidized transit
passes

Parking cash-out
Awards/recognition
programs

Site-Based Infrastructure

*  Wayfinding signage

* Information kiosks

* Real-time displays

* End of trip (bicycle)
facilities

*  Mobility hubs

Appendix
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Zoom Poll #4 [/ Encuesta Zoom #4

What are your main considerations when making your travel mode choices?

éCudles son sus principales consideraciones al elegir el modo de transportarse?

a. Cost a. Costo

b. Time savings b. Ahorro de tiempo

c. Convenience and flexibility c. Conveniencia y flexibilidad

d. Reliability d. Fiabilidad

e. Healthy lifestyle e. Estilo de vida saludable

f. Environmental sustainability f. Sostenibilidad del medio ambiente
g. Safety g. Seguridad

h. Other h. Otro

TDM Benefits

TDM can support transportation equity by improving access to affordable transportation options
and enhanced connections to essential services and opportunities

*

s L2 2§

Improve air REdUC? Support healthier Attract a wider, more
quality congestion and happier travel diverse talent pool

al e o an

F_’qtential_ to bettgr Activate streets and Potential to reduce Enhance access to affordable
utilize vehicle parking local business districts transportation inequities transportation options
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The OCTA Countywide TDM Plan

* Orange County will experience significant population and employment increases of 9% and
12% by 2045, necessitating a county-wide TDM plan to respond to the increase in travel
demand.

* The TDM Plan will provide a consistent, countywide TDM approach that will be shared with
local jurisdictions and other partner agencies to encourage a coordinated approach for
advancing, funding, and implementing TDM strategies both locally and regionally.

* Your input will be used to identify TDM priorities and inform the plan’s recommendations

Schedule

June 2023 Spring 2024

TDM
Study Kick-off ’

Strategies &
Analysis

Fall 2024

Final Plan

Public Engagement Ongoing
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Public and Stakeholder Engagement

Phase I: Trilingual Notification: (EN, SP and VT)

*  Mailing

* Electronic notices

* Newspaper ads

* Social media

* Newsletters

* Communications toolkit distribution to key
stakeholders and agencies

*  Public counter notification distribution

Engagement Activities:

* Events and Pop-ups

* Virtual Meeting

* Multilingual online and print survey
* OCTA Advisory Committees

Q&A
Session
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How to Participate

You may submit multiple comments/questions, as needed:

Via web
o Verbal Comments: Click Participants > “raise hand”
o Type comments: Click the “Q&A” function
o Include contact information:

Name and organization (if any)
o When announced, unmute your audio, you can then ask you question (s)
o You will be re-muted once you complete your comment (s)

Raise Hand

Via the phone (calling in):

o Press “*¥9” on your keypad to “raise hand”

o You will be announced by the last four digits of your phone number
o Press “*¥6” to unmute your audio

o You will be re-muted once you complete your comment (s)

Community Polls

22
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Zoom Poll #5 / Encuesta Zoom #5

Which of these transportation programs would motivate you to drive alone less?
¢Cudl de estos programas de transporte lo motivaria a disminuir las veces que maneja solo?

a. Financial incentives for drive-alone alternatives a.
b. Guaranteed ride home from work b.
c. Ride-matching program for carpool/vanpool c.
partners
d. Adigital app d.
e. First- and last-mile transportation services e.
f. On-demand carshare program f.
g. Remote work program or alternative work g.
schedule h.
h. 1do not drive alone i.
i. Other

Incentivos financieros para las alternativas a manejar solo
Transporte garantizado a casa desde el trabajo

Programa de emparejamiento de viajes para socios de uso
compartido de vehiculos/camionetas

Una aplicacion digital

Servicios de transporte de primera y ultima milla

Programa bajo demanda de coche compartido

Programa de trabajo remoto o horario de trabajo alternativo
No manejo solo

Otro

Zoom Poll #6 / Encuesta Zoom #6

Which of these policies would you support the most to reduce drive alone trips?
éCual de estas politicas apoyaria mas para reducir los viajes en coche solo?

a. Provide free or discounted pricing for carpooling
on tolled express lanes

b. Replace gas tax with mileage-based fees that apply
to all vehicle types including electric vehicles

c. Charge higher parking fees for high traffic areas

d. Convert portions of underutilized roadways to
better accommodate pedestrians, cyclists, or
transit users

e. Plan new housing and business developments
around major bus/rail stations

f. 1 would not support any of these policies

g. Other

Appendix

a. Ofrecer precios gratuitos o con descuento para el uso
compartido de vehiculos en los carriles exprés de peaje

b. Reemplazar el impuesto a la gasolina con tarifas basadas en
el millaje que se aplican a todos los tipos de vehiculos,
incluyendo los vehiculos eléctricos

c. Cobrar tarifas de estacionamiento mds altas en dreas con
mucho trdfico

d. Convertir partes de las carreteras subutilizadas para servir
mejor a peatones, ciclistas o usuarios del transporte publico

e. Planear nuevos desarrollos de viviendas y negocios alrededor

de las principales estaciones de autobts/tren

No apoyaria ninguna de estas politicas.

g. Otro

A23




Next Steps

* Solicit public and stakeholder input
* Analyze survey and interview results
* Define area of need

* Finalize goals and objectives

* TDM "Toolbox"

Stay Connected
*  Website: www.octa.net/TDM Scan the QR to take our
* Online Survey: bit.ly/OCTDMSurvey survey!

Marissa Espino
Community Relations Specialist

Mespino@octa.net

Kristin Tso
Principal Transportation Analyst

ktso@octa.net
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Thank you for participating!
octa.net/TDM
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Orange County Transportation Demand Management (TDM)
Phase 2 Community Webinar- Summary Recap
September 18, 2024

I. Meeting Details

ZOOM WEBINAR
Wednesday, September 18, 2024

5:30-6:30 PM

12 Total Panelists
o 50CTA
o 2 Technical consulting staff
o 4 Outreach consulting staff
o 1 Interpreter: Spanish
Registered e 58 Registrants

Zoom Panelists

Attendance e 21 Total Participants

o 12 Panelist/project team (OCTA, technical
consultant, & outreach consultant)

o 21 Non-team attendees

Oral Statements e 6 Questions/Comments
o Presented by 6 named stakeholders

Written Statements* e 14 Zoom Q&A Questions/Comments
o 12 Comments
o 2 anonymous comments

Stakeholder Contacts ¢ 17 New contact emails
Agency Staff e Joe Alcock, City of Anaheim
Key Stakeholders e Bob Henning, Vocational Visions

e Maria Vega, Easter Seals Southern CA
e Angel morales, CSUF
e Drew Howel, Kimley-horn

- 4 arellano
) ﬂ associates
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Orange County Transportation Demand Management (TDM)
Phase 2 Community Webinar- Summary Recap
September 18, 2024

Meeting Format and Presentation

The meeting focused on addressing key transportationissues and was held virtually viaZoom to
promote public engagement. The meeting was recorded and will be shared on the project
website for those unable to attend live. Marrissa welcomed participants and introduced the
agenda. She led team introductions and facilitated discussion, incorporating Q&A sessions at
designated points to encourage interaction. Marrissa discussed essential topics, including
cross-county transitaccess, delaysin OCTA Access services, pedestrianinfrastructure funding,
sustainable transportation policies, uniform transit fares, and the expansion of protected bike
lanes. The session concluded with a summary of key takeaways, next steps, and future
opportunities for public involvement.

Key Takeaways

e Concerns about accessto public transit for those who live in Orange County but attend
school in LA County.

e Multiple complaints about long delays with the OCTA Access service, and a need for
better alternatives.

e Lackof sidewalks in many areas of OC and a call for increased funding to improve
pedestrian safety.

e Questionsabout why typical TDM strategies, such as parking pricing, were not included
in the plan.

e Suggestion to work with other transit agencies to implement uniform fares and signage
to simplify public transit use.

e Stronginterest in expanding protected bike lanes and lowering speed limits to improve
cyclist and pedestrian safety.

e Concerns about speeding and traffic violations in gated communities impacting
resident safety.

e Interestinthe effectiveness of the OC Bus Rewards program in attracting more users.

e Requests for more information on the funding and implementation timeline for
transportation improvements.

lll. Poll Questions

Atwo-survey survey poll was asked of the audience via Zoom. Pollresponse have been captured and
summarized in the section below.

What is your connection to Orange County (OC)?

~€ arellano
) ~» associates
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Orange County Transportation Demand Management (TDM)
Phase 2 Community Webinar- Summary Recap
September 18, 2024

Of the 9 who responded, 66% live and work in OC. The full poll results are as follows.

Answer Count Percentage

| live and work in OC 6 66%
I live in OC, but work outside of OC 2 22%
| live outside OC, but work in OC 0 0%

| don’t live or workin OC, but visit OC 1 12%

Question Two:

Please rank the following solutions you would like to see to encourage sustainable travel in
your community. Rank from 1 -6, with 1 being the most helpful and 6 being the least helpful.

Based on 12respondents, better accessfor pedestrians, bicyclists, and transit users was ranked as
the top solution. The results are as follows:

Options 1 2 3 4 5 6
Better access for
pedestrians, bicyclists, and 7 (58%) 1(8%) 1 (8%) 2(17%) 0 (0%) 1 (8%)
transit users

Safer streets for walking and

biking 6 (50%) 1(8%) 2 (17%) 1(8%) 1(8%) 1(8%)

Promote policies that
support sustainable 2(17%) | 2(17%) 2(17%) 2(17%) | 3(25%) 1 (8%)
transportation

Local commuter programs
for business districts or 1(8%) 1(8%) 3 (25%) 2(17%) | 2(17%) 3(25%)
major institutions

Improved connectivity to

o) 0, 0, 0, 0, [0)
e 3(25%) | 6(50%) | 2(17%) | 1(8%) | 0(0%) | O (0%)

Reduced travel costs 2 (17%) 1(8%) 2 (17%) 1 (8%) 4(33%) | 2(17%)

IV. Q&A Written and Verbal Comments

The Q&A discussion gathered 14 unique comments from participating attendees.

Adam Zibell
e |livein OC but go to school in LA County, would this be counted the same?

m )( arellano
assooates
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Orange County Transportation Demand Management (TDM)
Phase 2 Community Webinar- Summary Recap
September 18, 2024

Alexis Simmons
e Why is access having trouble with booking trips and having a long period of time? | had an
issue with on Saturday waiting longer than 30 minutes. What am | supposed to use if | don’t
feel comfortable using Lyft or Uber on my own

Melanie Grant
e Are the OC Bus Rewards attracting more users.

Melanie Grant
e There are no sidewalks in many areas of OC. Can funding be increased?

Darrell Clarke
e What did "Promote policies that support sustainable transportation" include? And | don't
see any of the financial (dis)incentives that TDM typically includes, like pricing parking

Adam Zibell
e Isit possible to work with other agencies/transit providers on uniform public transit fares
and signage like what is planned for the Bay Area? This would make it less daunting to ride
OC bus for the first time and make it easier to move between counties

Toshiro Ozawa
e My sonhas beenan OCTA Access user for years. But recently we are facing a huge delay
(more than an hour) so we stopped using the service for now. Will it be resolved anytime
soon? | knowthere isa shortage of drivers, but we needto know about the delay before the
ride is finalized. Web interface isimproving so | hope they can do something.

Anonymous
e Canyou clarify funding and implementation for the plan

Anonymous
e Who would we speak to if we wanted more protected bike lanes? That’s the major issue for
me

Adam Zibell
e Improving pedestrian and cyclist access in some areas would be helpful to introduce
alternative transportation modes. There are sprawling suburban areas of the county where
cyclists and pedestrians coexist with fast-moving cars which makes it unappealing to use

any other mode of transport but a personal car.
\
"‘ ?_ arellano
) = associates
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Orange County Transportation Demand Management (TDM)
Phase 2 Community Webinar- Summary Recap
September 18, 2024

e Tothen follow up on the protectedbike lanes and Adam’s comment—would we also talk to
the city about lowering speed limits?

Adrienne Nguyen
e I’'m the bike lane questioner—please add my name and contact info to the upcoming
project about bike lanes! | had to use my work email to register for the webinar, which is
why | chose anonymity, my actual emailis: akn28216@gmail.com

Alexis Simmons

e |liveinagated community and I'm having issues with them not stopping at certain stop
sighs and going too fast.

- 4 arellano
) “ associates
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Welcome! | jBienvenido! "‘

We will begin in a few moments. | Comenzaremos en unos momentos.

.5&

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Transportation Demand Management Webinar #2
September 18, 2024
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Interpretation Available / Interpretacion Disponible

Via Zoom Via Zoom
o Click on the “Interpretation” icon o Haga clic en el icono de “Interpretacién”
o Select your language of choice o Seleccione "Spanish" (espafiol)
"English" or "Spanish" o Para escuchar solo el idioma
o To hear the Spanish interpretation interpretado, haga clic en “Mute Original
only, click Mute Original Audio Audio” para “Silenciar el audio inglés”

Listen In:

Meeting Format

Today’s meeting is being recorded to accurately capture your input.

g@ Attendee cameras are off and microphones are muted.

Questions can be submitted throughout the presentation using the ‘Q&A’
@ function. The team will respond to questions during the Q&A sessions.

CC | Touse closed captioning, select the "cc" at the bottom of your Zoom screen

Please use the ‘Raise Hand’ icon to ask a question verbally during the
‘Q&A’ sessions.
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How to Participate

You may submit multiple comments/questions, as needed:

Via web

o Verbal Comments: Click Participants > “raise hand”
Type comments: Click the “Q&A” function

State your name and organization (if any)

When announced, unmute your audio, you can then ask you question(s)
You will be re-muted once you complete your comment(s)

Raise Hand

O O O O

Via the phone (calling in):

o Press “*¥9” on your keypad to “raise hand”

o You will be announced by the last four digits of your phone number
o Press “*6” to unmute your audio

o You will be re-muted once you complete your comment(s)

As a reminder, the chat will be used by the team to share information and links to resources.

Today’s Speakers

Kristin Tso
Project Manager
OC Transportation Demand Management Plan

Marissa Espino
Public Outreach Section Manager
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Today’s Agenda

* Welcome and Introductions

* What is TDM?

* TDM Plan Overview

* TDM Strategies

* Public and Stakeholder Engagement
* Schedule

° Q&A

Appendix

Community Polls
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Zoom Poll #1 / Encuesta Zoom #1

What is your connection to Orange County (OC)?

¢Cudl es su conexion con el Condado de Orange (0OC)?

a. |live and work in OC/ Vivo y trabajo en OC
b. Ilive in OC, but work outside of OC / Vivo en OC, pero trabajo fuera de OC

c. Ilive outside of OC, but work in OC / Vivo fuera de OC, pero trabajo en OC

d. Idon’tlive or work in OC, but visit OC /No vivo ni trabajo en OC, pero visito OC

Transportation Demand Management

Transportation Demand Management (TDM) is the use of targeted strategies, incentives and
policies to encourage the use of sustainable transportation.

The goals of these strategies are to reduce:

Drive Alone Trips Vehicle Miles Greenhouse Gas Parking Demand
Travelled Emissions
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The OCTA Countywide TDM Plan

Encourage a coordinated approach for

advancing, funding, and implementing

TDM strategies both locally and

countywide.
ﬁ ‘ Public input used to identify TDM needs
+ HIE + = and to inform the plan’s “Toolbox” of

TDM Strategies.
POPULATION HOUSING EMPLOYMENT CONGESTION
Source: OCTA, Directions 2045

Toolbox of TDM Strategies and their Outcomes

Safer streets Promote Improved
for walking TDM-Friendly intermodal
and biking Policies connectivity

Reduced
travel cost

Better access
for all
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TDM Strategies

‘Q Active Transportation Infrastructure Improvements
O'O  sidewalk | bike lanes | crosswalk

Better access for

pedestrians, bicyclists,

and transit users of all m
ages and abilities

Bicycle Transit Integration

bike lockers | bike racks on buses | bike areas on
trains

Universal Design Transit Enhancements
multilingual signage | accessibility features

TDM Strategies

Complete Streets Policies

1r
:E: Sidewalk widening | protected bike lanes | high-visibility
paint | traffic signal adjustments

Motor Vehicle Restriction Zones

Safer streets for . '
Walking and biking one.-t|me/recurr|ng open street events | permanent
vehicle-free zones

- Safe Routes to School (SRTS) Programs
'H\T.F safety education | partnership | funding
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TDM Strategies

Mobility as a Service
All in one trip planning and payment

* Mobility Hubs
hubs connecting various transport modes

Raise awareness and
promote policies that

support sustainable

transportation Parking Supply Management

reduced parking where alternatives are available

Transit Oriented Development

mixed-use land uses near transit

TDM Strategies

Transportation Management
Associations/Organizations (TMA/TMOs)

localized and member-controlled (i.e. Spectrumotion)

r:l Commute Preferential Surveys
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ORANGE COUNTY
TRANSPORTATION
DEMAND
MANAGEMENT PLAN

AT A GLANCE

PROJECT MANAGER:  Kristin Tso
(714) 560-5496
ktso@octa.net

COMMUNITY Marissa Espino
OUTREACH: (714) 560-5607
mespino@octa.net

WEBSITE: octa.net/TDM

Fact Sheet as of 08/05/24

OCTA

Orange County Transportation Authority
550 S. Main Street

P.O. Box 14184

Orange, CA 92863-1584

(714) 560—Oﬁﬁpendix

www.octa.net

‘i’s

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

OVERVIEW/DESCRIPTION

The Orange County Transportation Authority (OCTA) is developing an Orange
County Transportation Demand Management (TDM) Plan that will provide
recommendations that shift trips away from those driving alone and expand
access to alternative travel options. The plan will offer a set of strategies aimed to
reimagine Orange County’s transportation framework, prioritizing sustainability,
efficiency, and accessibility by reducing drive alone trips in Orange County. TDM
strategies include carpooling, vanpooling, telecommuting, and other technology-
enabled innovations such as carshare, bikeshare, and mobile trip planning apps.

BACKGROUND

Orange County is looking at a significant population and employment increase
of 9% and 12% by 2045, which will lead to more vehicles on the road.

This growth is expected to increase travel demand and traffic congestion
significantly if convenient alternatives are not provided.

TDM strategies provide a good opportunity to improve equity, sustainability,
public health, and quality of life. Some TDM benefits include improving air
quality, supporting healthier travel, and enhancing access to affordable
transportation options. By boosting connections to essential services

and opportunities, TDM can contribute to increased quality of life and
socioeconomic mobility.

The plan will provide a consistent, countywide TDM approach that will be
shared with local jurisdictions and other partner agencies to encourage
a coordinated approach for advancing, funding, and implementing TDM
strategies both locally and regionally.

Study Kickoff June 2023
Public Engagement Ongoing
TDM Strategies and Analysis Spring 2024
Draft Plan Fall 2024
Final Plan Winter 2024

GET INVOLVED

Visit octa.net/TDM to learn more about the study, upcoming meetings, and to
receive updates.
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PLANDE .
ADMINISTRACION /o)
DE LA DEMANDA DE =3 Ay

TRANSPORTE DEL
CONDADO DE ORANGE

MEJORANDO LA MOVILIDAD CON OPCIONES DE VIAJE ALTERNATIVAS

EN RESUMEN VISION GENERAL/DESCRIPCION
GERENTE DEL Kristin Tso La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés)
PROYECTO: (714) 560-5496 estd elaborando un Plan de Administracién de la Demanda de Transporte (TDM, por sus
ktso@octa.net siglas en inglés) del Condado de Orange que brindara recomendaciones para disuadir
los viajes de aquellos que manejan solos en automdvil y ampliar el acceso a opciones de
ALCANCE Marissa Espino transporte alternativas. El plan propone un conjunto de estrategias para reinventar el
COMUNITARIO: (714) 560-5607 sistema de transporte del Condado de Orange, priorizando la sostenibilidad, eficiencia
mespino@octa.net y accesibilidad al reducir los viajes de personas que viajas solas en automdvil en el
Condado de Orange. Las estrategias del Plan de la TDM incluyen el uso compartido de
SITIO WEB: octa.net/TDM vehiculos o carpooling (en inglés), uso de camionetas compartidas o vanpooling (en

inglés), teletrabajo y otras innovaciones tecnolégicas como coche compartido, bicicleta
compartida y aplicaciones mdviles para planear viajes.
Hoja informativa a partir del 08/5/24

ANTECEDENTES

El Condado de Orange espera un aumento significativo de la poblacién y del

empleo del 9%y el 12%, respectivamente, para 2045, lo que dara lugar a que

haya mas vehiculos en las carreteras. Se espera que este crecimiento aumente
significativamente la demanda de movilidad y la congestién del trafico si no se brindan
alternativas practicas.

Las estrategias de la TDM son una excelente oportunidad para mejorar la equidad,
sustentabilidad, salud publica y calidad de vida. Algunos beneficios de la TDM
incluyen mejorar la calidad del aire, apoyar viajes mas saludables y mejorar el acceso
a opciones de transporte asequibles. Al impulsar las conexiones con servicios y
oportunidades esenciales, la TDM puede contribuir al aumento de la calidad de vida y
la movilidad socioecondmica.

El plan establecera un enfoque coherente de TDM a nivel del condado, que se
compartira con las jurisdicciones locales y otras agencias asociadas, para promover un
enfoque coordinado en el avance, financiamiento e implementacién de las estrategias
de TDM tanto a nivel local como regional.

Inicio del Estudio Junio 2023
Participacion Publica Continuo
Estrategias y Analisis de la TDM Primavera 2024
Borrador del Plan Otofio 2024
Plan Final Invierno 2024

INVOLUCRESE

Visite octa.net/TDM para obtener mas informacion sobre el estudio, conocer

OCTA . . o o
las proximas reuniones y recibir actualizaciones.

Orange County Transportation Authority

550 S. Main Street

P.O. Box 14184

Orange, CA 92863-1584

(714) 560-OAgpendix A41

www.octa.net
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KE HOACH QUAN 3
LY NHU CAU G1A0 = ‘ Y

THONG QUAN CAM

CAI THIEN KHA NANG DI CHUYEN BANG CAC LA CHON DI LAI THAY THE

SO LUGC TONG QUAN/MIEU TA

QUAN LY DU AN: Kristin Tso Co Quan Giao Thong Quén Cam (viét tat ti€ng Anh [a OCTA) dang phat trién
(714) 560-5496 mot KE Hoach Quan Ly Nhu Cau Giao Théng Quan Cam (viét tat tiéng Anh la
ktso@octa.net TDM) véi muc dich dua ra cac phuang hudng nham loai bd viéc 1&i xe mét minh

va thay thé bang céc phuaong tién di chuyén khéac. K& hoach sé dua ra mot loat
chién lugc nhdm téi tao khung canh giao théng clia Quan Cam, dat uu tién trén
su bén viing, hiéu qua va tién lgi bang cach gidm sé luong chuyén di 1&i xe mot
minh & Quan Cam. Céc chién lugc TDM bao goém viéc di chung xe haoi, chung xe
TRANG WEB: octa.net/TDM van, lam viéc tir nha, va céc déi méi cdng nghé khac nhu chia sé xe, chia sé xe
dap va nhiing tiing dung lap k& hoach chuyén di trén dién thoai di déng.

TIEP CAN CONGDONG:  Marissa Espino
(714) 560-5607
mespino@octa.net

Bang thong tin cap nhat 8/4/24 EACANT

Vao ndm 2045, duy kién dan s6 va viéc lam tai Quan Cam sé tang nhanh [én tGi
9% va 12%, dan dén viéc c6 nhiéu xe cé di chuyén hon trén dudng. Néu khong
cung cap céc phuong thuc thay thé thuan tién, su ting trudng nay hén nhién
sé lam tang nhu cdu di chuyén va nan ket xe sé |a trd ngai dang ké.

Céc chién lugc TDM cung cap co hoi tét dé cai thién su cdng bang, su bén bi,
stic khde cdng déng va pham chat cudc séng. Mét s8 lgi ich cia TDM bao gém
su cai thién phdm chat khéng khi, ing ho viéc di chuyén lanh manh, va tang
cudng tiép can céc phuong tién van chuyén vira tii tién. Bang cach tang cudng
két ndi dén cac dich vu va ca hoi thiét yéu, TDM c6 thé déng gép vao viéc ndng
cao pham chét cudc séng va su chuyén ddng kinh t& xa hoi.

K& hoach sé cung cdp mot phuong phap TDM déng nhét trén toan quéan, sé
dugc chia sé véi cac co quan dia phuong khéc cling nhu céc ddi tac khéc
nham khuyén khich viéc ti€p can déng bé trong viéc ddy manbh, tai trg va khai
trién céc chién luge TDM ca & cap dia phuong 1an khu vuc,

TINH TRANG DY AN

CAC cOT MOC MOC THOI GIAN
Khéi Bdng Viéc Nghién Ciu Thang Sau nam 2023
Su Tham Gia Clia Céng Chiing Pang Tién Hanh
Céc Chién Lugc va Phan Tich TDM MuUa Xuan Nam 2024
Ban Dy Thao K& Hoach Mua Thu Nam 2024
K& Hoach Cuéi Cung Mua Déng Nam 2024
m

OCTA Vao trang octa.net/TDM dé tim hi€u thém vé nhiing nghién ciu, cac cudc
Orange County Transportation Authority hop Sép t6i va nhan céac thong tin cap nhét.

550 S. Main Street

P.O. Box 14184

Orange, CA 92863-1584

(714) 560-OAgpendix A42

www.octa.net
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Appendix C: Paper Surveys

e Survey 1-Fall 2023
e Survey2-—Fall 2024
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IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

OC TDM Needs and Opportunities Survey

The Orange County Transportation Authority (OCTA) is working on a plan to identify strategies that shift
trips away from those driving alone and encourage alternative travel options. Examples include carpooling
and car/bike share programs, teleworking, subsidized transit passes, and mobile trip planning apps.

Take our three-minute survey for a chance to win one of two $50 gift cards!
NO PURCHASE OR PAYMENT NECESSARY TO WIN. View rules at octa.net/TDM.

1. In atypical week, how often do you travel for work/school?
[10days [11to2days[]3to4days 15 or more days

2. Inatypical week, how often do you travel for shopping/family/social activities?
10 days [11 to 2 days [ 3 to 4 days [1 5 or more days

3. Thinking about your most common trips in a week (whether work/school, or

shopping/family/social activities), which travel modes do you usually use? (Select your top 3)
[] Drive alone

Carpool/vanpool

Walk

Bus

Train (Amtrak/Metrolink)

Uber/Lyft/Taxi or similar

Bicycle

E-bike or e-scooter

Shuttles (OC Flex, iShuttle, etc.)

OC Access/paratransit service

Other:

OoO0Oo0-ogo-gooogogod




4. Thinking about your most common trip in a week, how long is it usually each way?
[] Lessthan 15 minutes
[1 15-30 minutes
[1 30-60 minutes
[1 More than 60 mins

5. Thinking about your most common trip in a week, how far is it usually each way?
[]  Lessthan 1 mile
[J 1-10 miles
[1  10—25 miles
[1  More than 25 miles

6. What are your main considerations when making your travel mode choices? (Select up to 3)

[1 Cost

[J Time savings

[0 Convenience and flexibility
[0 Reliability

[1 Healthy lifestyle

[1 Environmental sustainability

O

Safety
Other:

O

7. Which of these transportation programs would motivate you to drive alone less? (Select up to 3)
[J  Financial incentives for drive-alone alternatives
[J Guaranteed ride home in the event of an emergency or unscheduled overtime
[1 Ride-matching program to help find carpool/vanpool partners
0 Adigital app integrating all available transportation services for users to plan, schedule,
and pay for their trips

O

First- and last-mile transportation services (e.g. bike/e-scooter share network, shuttles)

O

On-demand carshare program, like a loaner car, available at your workplace or local
transportation center

[1 Remote work program or alternative work schedule

| do not drive alone

[1 Other:

O




8. Which of these policies would you support the most to reduce drive alone trips? (Select up to 2)

J
J

O

Provide free or discounted pricing for carpooling on tolled express lanes

Replace gas tax with mileage-based fees that apply to all vehicle types including electric
vehicles

Charge higher parking fees for high traffic areas

Convert portions of underutilized roadways to better accommodate pedestrians,
cyclists, or transit users

Plan new housing and business developments around major bus/rail stations

| would not support any of these policies

Other:

Thanks for your input!

Please tell us a little about yourself. (Optional)

9. What is your home zip code?

10. What is your age range?

[]

O 0O o0oogod

16-24
25-34
35-44
45-54
55-64
65-74
75 or older

11. What is your combined annual household income?

[]

OO o0oo-dgod

Less than 30,000
30,000 - 49,000
50,000 - 79,000
80,000 - 109,000
110,000 - 169,000
170,000 — or more
Prefer not to answer



12. What ethnic group do you consider yourself a part of or feel closest to?
[J Caucasian/White

Latino/Hispanic

African American/Black

American Indian or Alaskan Native

Asian — Korean, Japanese, Chinese, Vietnamese, Filipino or other

Pacific Islander

Middle Eastern

Mixed Heritage

Prefer not to answer

Other:

O 0Oo0oo0oooo-g o

13. Enter your email below to receive project updates and meeting invitations and be entered into a
drawing for a chance to receive one of two $50 gift cards. NO PURCHASE OR PAYMENT
NECESSARY TO WIN. See official rules at octa.net/TDM.

If you do not have an email, you can enter your phone number in the next question.

14. Enter your phone number below.

Thank you for participating!



IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Encuesta de Necesidades y Oportunidades de la TDM (por sus siglas en inglés)

La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés) esta trabajando en un plan para
identificar estrategias que cambien los viajes de las personas que manejan solas y promover opciones de transporte
alternativas. Algunos ejemplos incluyen programas de uso compartido de vehiculos y bicicletas/coches compartidos,
teletrabajo, pases de transporte subsidiados y aplicaciones méviles para planear viajes.

Tome nuestra encuesta de tres minutos y tendra la oportunidad de ganar una de las dos tarjetas de regalo de $50. NO
NECESITA COMPRAR NI PAGAR PARA GANAR. Vea las reglas.

1. Enunasemana tipica, icon qué frecuencia viaja al trabajo/escuela?
[(d0dias [01a2dias 13 a4dias 15 o mas dias

2. Enunasemana tipica, écon qué frecuencia viaja para hacer compras/actividades familiares/sociales?
(10 dias [01a2dias 3 a4dias [15 0 mas dias

3. Piense en sus viajes mas comunes en una semana (ya sea al trabajo/escuela, compras/actividades

familiares/sociales), ¢ qué modos de transporte utiliza normalmente? (Seleccione los 3 principales)
[J  Viajar solo en auto

Uso compartido de vehiculo/camioneta

Caminar

Autobus

Tren (Amtrak/Metrolink)

Uber/Lyft/Taxi o algo similar

Bicicleta

Bicicleta eléctrica o patin del diablo eléctrico

Microbus o shuttle (en inglés) (OC Flex, iShuttle, etc.)

OC Access/servicio de transporte para personas discapacitadas

OoO0Oo0-ooo-ogoogodg

Otro; Favor de especificar




4. Piense en su viaje mas comun en una semana, ¢cuanto dura normalmente en cada sentido?

0

U
U
J

Menos de 15 minutos
15-30 minutos

30-60 minutos

Mas de 60 minutos

5. Piense en su viaje mas comun en una semana, ¢qué distancia recorre normalmente en cada sentido?

Menos de una milla
1 - 10 millas

10 — 25 millas

Mds de 25 millas

6. ¢Cudles son sus principales consideraciones al elegir el modo de transportarse? (Seleccione hasta 3)

J

O 0O0Oo0oo0ood

Costo

Ahorro de tiempo
Conveniencia y flexibilidad
Fiabilidad

Estilo de vida saludable
Sostenibilidad del medio ambiente
Seguridad

Otro; Favor de especificar:

7. ¢Cual de estos programas de transporte lo motivaria a disminuir las veces que maneja solo? (Seleccione hasta 3)

U
U
U

O

Incentivos financieros para las alternativas a manejar solo

Transporte garantizado a casa en caso de una emergencia u horas extras no programadas

Programa de emparejamiento de viajes para ayudar a encontrar socios de uso compartido de
vehiculos/camionetas

Una aplicacion digital que integra todos los servicios de transporte disponibles para que los usuarios
planeen, programen y paguen sus viajes

Servicios de transporte de primera y ultima milla (p. ej., red compartida de bicicletas/patines del diablo
eléctricos, microbuses o shuttles (en inglés))

Programa bajo demanda de coche compartido, como un automovil prestado, disponible en su lugar de
trabajo o centro de transporte local

Programa de trabajo remoto o horario de trabajo alternativo

No manejo solo

Otro; Favor de especificar:




8. ¢Cudl de estas politicas apoyaria mas para reducir los viajes en coche solo? (Seleccione hasta 2)

0

0

Ofrecer precios gratuitos o con descuento para el uso compartido de vehiculos en los carriles exprés de
peaje

Reemplazar el impuesto a la gasolina con tarifas basadas en el millaje que se aplican a todos los tipos de
vehiculos, incluyendo los vehiculos eléctricos

Cobrar tarifas de estacionamiento mas altas en dreas con mucho tréfico

Convertir partes de las carreteras subutilizadas para servir mejor a peatones, ciclistas o usuarios del
transporte publico

Planear nuevos desarrollos de viviendas y negocios alrededor de las principales estaciones de
autobus/tren

No apoyaria ninguna de estas politicas.

Otro (favor de especificar):

iGracias por sus comentarios!

Preguntas Demograficas Opcionales

9. Cddigo postal

10. ¢Cual es su rango de edad?

J

O 0OOgoood

16-24
25-34
35-44
45-54
55-64
65-74
75 afios o mas

11. ¢Cual es su ingreso familiar anual combinado?

[

OO o0oo-dgod™d

Menos de 30,000
30,000 - 49,000
50,000 — 79,000
80,000 - 109,000
110,000 - 169,000
170,000 — 0 mas
Prefiero no responder



12. ¢A qué grupo étnico considera que forma parte de o se siente mas cercano a?

0

OO0 o0oooo-dg o

Caucdsico/Blanco

Latino/Hispano

Afroamericano/Negro

Indio Americano o Nativo de Alaska

Asidtico - Coreano, Japonés, Chino, Vietnamita, Filipino u otro asiatico
Islefio del Pacifico

Medio Oriente

Ascendencia Mixta

Otro

Prefiero no responder

13. Ingrese su correo electrénico a continuacién para recibir actualizaciones del proyecto e invitaciones a reuniones

y participe en un sorteo para tener la oportunidad de recibir una de las dos tarjetas de regalo de $50. NO
NECESITA COMPRAR NI PAGAR PARA GANAR. Ver las reglas oficiales en octa.net/.

Direccidon de correo electrénico

14. Ingrese su teléfono a continuacién.

iGracias por participar!



IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Cudc khdo sat Nhu cau va Co’ hoi TDM (theo tir viét tat tiéng Anh)

Co Quan Giao thong Orange County (viét tit ti€ng Anh |a OCTA) dang lam viéc dé xay dwng mot ké hoach nham xac dinh
cac chinh sach va chién lugc tap trung vao viéc gidm s6 chuyén di mdt minh bang phwong tién ¢ nhan va khuyén khich

céc chon lya di chuyén thay thé. Cac vi du bao gdm viéc di chung xe, cdc chuwong trinh chia sé xe hoi/xe dap, lam viéc ti
xa, cac vé phiéu giam gia cho phuong tién cong cong, va irng dung lap k& hoach di chuyén trén dién thoai di dong.

Hay danh vai ba phat dé tham gia cudc khao sat clia ching téi dé c6 co’ hdi nhan mot trong hai thé qua tang tri gia

$50.
MUA HOAC TRA LE PHI DE THANG GIAI. Xem thé I&.

1. Théng thuwdng trong mét tuan, ban thudng di chuyén dén neo'i 1am viéc/trwéng hoc bao nhiéu [an?

00 ngay O 1dén2ngay 03 dén4ngay 05 ngay hodc nhiéu hon

2. Théng thudong trong mat tuidn, ban thudng di chuyén dé mua sdm/sinh hoat gia dinh/x3a héi bao nhiéu lan?

O0ngay [01dén2ngay 3 dén4ngay 5 ngay hodc nhiéu hon

3. Khican nhic vé cac chuyén di thwong xuyén nhat trong tuan (du 1a di lam/dihoc hay mua sdm/sinh hoat gia
dinh/xa hdi), ban thudng st dung phuong tién di chuyén nao? (Chon 3 phuong tién thuwdng dung nhat.)

[J

OoO0Ooogooogooogoo™g

Lai xe mot minh

Chung xe hoi/xe van

Pibd

Xe buyt

Tau hoa (Amtrak/Metrolink)
Uber/Lyft/Taxi hodc twong tuw

Xe dap

Xe dap dién hoac xe tay ga dién
Xe dua don (OC Flex, iShuttle, vv.)
Dich vu OC Access/xe dua don dac biét cho ngudi khuyét tat
Cac phuong tién khac (xin vui long néi rd):




4. Khican nhic vé chuyén di thudng xuyén nhat trong mot tuan, thi gian di mot chiéu thuong 1 bao 1au?

J
J
tJ
0

Duai 15 phut
15-30 phat
30-60 phut
Trén 60 phut

5. Khican nhic vé chuyén di thudng xuyén nhat trong mot tuan, khoang cach di mot chiéu thuong 13 bao xa?

(]
[l
[
[

Duwdi 1 dam
1-10d3m

10-25dam
Trén 25 dam

6. Khidua ra quyét dinh vé phuong tién di chuyén, ban chi trong vao nhirng diém gi? (Chon téi da 3)

[l
[
(]

OO o d

Gid c3

Tiét kiém thoi gian

Tién lgi va linh hoat

Pang tin cay

LGi séng lanh manh

Bén vitng vé mdi trudng

Su an toan

Céc diém khéc; xin vui long néi rd:

7. Trong nhitng chuong trinh giao thdng sau day, nhitng chuong trinh nao sé thic ddy ban giam sé [an phai ldi xe
mot minh? (Chon téi da 3)

O O O™

O O

O

Cac wu dai tai chinh khi chon khéng lai xe mot minh

Bao dam cé phuong tién dé vé nha trong trwdng hop khan cap hodc khi lam thém gidy khéng bao trudc
Chuong trinh gitp tim nguoi cung di chung xe hoi/xe van

Ung dung s6 hda két ndi tat ca cac dich vu giao thong cé sdn dé ngudi dung 1ap k& hoach, [én lich va
thanh todn cho cac chuyén di cda ho

Céc dich vu van chuyén & dau va cudi 16 trinh (vi du: mang lwdi chia sé xe dap/xe tay ga, xe dwa dén)
Chuong trinh chia sé xe theo yéu cau, vi du muon xe, xe ¢é san tai noi lam viéc hodc trung tam giao
thong dia phuong

Chuwong trinh 1am viéc tai nha hodc lich trinh [am viéc thay thé

Toi khong di mét minh

Piéu gi khac; xin vui long néi rd:




8. Trong nhitng chinh sach sau day, ban sé& hd tro nhitng chinh sach nao dé gidm s6 Ian phai ldi xe mdt minh? (Chon

toi da 2)

(1 Cung cap gia mién phi hodc gidm gia cho viéc di chung xe trén lan dudng tra tién

{1 Thay thé thué xang bang cac khoan phi dua trén s6 ddm d3 di, ap dung cho tat ca cac loai phuwong tién,
bao gbm c3 xe dién

[1 Thu lé phi dau xe cao hon cho céc khu vyc giao thong dong duc

[ Chuyén d6i mot phan cla cac doan dudng it dwoc str dung dé thich (rng hon cho ngudi di bd, ngudi di
xe dap hodc nguwoi dung phuong tién cong cong

[0 Lap ké hoach xay dung céc khu phé mdi va céc dy &n kinh doanh xung quanh céc tram xe buyt/tau dién
chinh

[ Tbis& khdong Gng hé bat ky chinh sdch nao trong sé nay

(1 Y kién khéc: xin vui ldng ndi rd

Cam on vi dau vao ctia ban!

Cdc cdu hdi tiy chon vé dén sé

9. Ma buu dién

10. Ban thudc nhém tudi nao?

[]

OO o0oogod™d

16-24
25-34
35-44
45-54
55-64
65-74
75 hoac lén hon

11. Thu nh3p hang nam cuda gia dinh ban la bao nhiéu?

0

OO oo oOod

Duwdi 30.000 d6 la

30,000 — 49,000

50,000 - 79,000

80,000 - 109,000

110,000 - 169,000

170.000 d6 la ho3c nhiéu hon
To6i khdng mudn tra |oi



12. Ban xem minh 13 thudc nhédm séc toc nao hodc cam thdy gan gilii nhat véi nhém sic tdc nao?
7] NguodiDa Trang
Ngudi Trung va Nam My
Ngudi My gdc Phi Chau/Da Den
Ngudi Dan Ban Dja My hodc gbc Alaska
Nguoi A chau - Han Quéc, Nhat Ban, Trung Qudc, Viét Nam, Philippines hodc céc géc A Chau khac
Ngudi Hai Dao Thai Binh Duong
Ngudi Trung Dong
Dan Hop Chlng
Sac toc khac

OO0 o0oooo-dg o

T6i khdng mudn tra 1o

13. Ghi tén nhan cap nhat dy an va thu moi tham dy cudc hop

Pia chi Email:

Cam on vi da tham gia!
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IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Transportation Strategies Survey

The Orange County Transportation Authority (OCTA) continues to provide ways to make it easier for you to use sustainable
transportation. Using public transportation, carpooling, vanpooling, remote working, walking and biking, can all help
reduce traffic and pollution.

Your input is important! Let us know which transportation solutions you would like to see in your community to make
environmentally friendly transportation options more appealing.

Take our three-minute survey for a chance to win one of two $50 gift cards!
NO PURCHASE OR PAYMENT NECESSARY TO WIN. View rules at octa.net/TDM.

1. What is your connection to Orange County (OC)? *
] 1 live and work in OC
[ 1live in OC, but work outside of OC
[ ] I live outside of OC, but work in OC
[11don’t live or work in OC, but visit OC

2. Please rank the following solutions you would like to see to encourage sustainable travel in your community.*
Rank from 1 — 6, with 1 being the most helpful and 6 being the least helpful

Better access for pedestrians, bicyclists, and transit users
E.g., bike lanes, sidewalks, wheelchair and stroller access, bicycle-friendly buses, and multilingual signage.

Safer streets for walking and biking

E.g., high visibility paint for crosswalk and bike lanes, special pedestrian & bike only zones, and protected bike
lanes.

Promote policies that support sustainable transportation

E.g., new developments near public transportation, user-friendly trip planning apps, and transit hubs for buses,
trains, and ridesharing.

Local commuter programs for business districts or major institutions

E.g., remote work, flexible work schedule, and locally organized carpool, vanpools, and ridesharing services.
Improved connectivity to transit

E.g., local shuttles, bike share, and carpool matching services

Reduced travel costs

E.g., free or discounted transit passes, employer provided incentives, and reward programs for frequent transit
users.

Page 1 of 2 m
*Response required

OCTA



3. Do you have any additional feedback?

Thanks for your input! Please tell us a little about yourself.

4. What is your home ZIP-code? * 5. What is your work ZIP-code? *
6. What is your age range? 7. What is your combined annual household income?
[Junder 20 [] Less than $30,000
(] 20-35 [] $30,000 — $49,000
[ 36-50 [1 $50,000 - $79,000
[]51-65 (] $80,000 - $99,000
[1 66 or older [] $100,000 - $149,000
[IPrefer not to answer [] $150,000 or more

[ Prefer not to answer

8. What ethnic group do you consider yourself a part of or feel closest to?
[] Caucasian/White
[] Latino/Hispanic
L] African American/Black
(] American Indian or Alaskan Native
L] Asian - Korean, Japanese, Chinese, Vietnamese, Filipino or other
[ Pacific Islander
L] Middle Eastern
L] Mixed Heritage
[ prefer not to answer
L] other:

9. Enter your email below to receive project updates and meeting invitations and be entered into a drawing for a
chance to receive one of two $50 gift cards. NO PURCHASE OR PAYMENT NECESSARY TO WIN. See official rules at
octa.net/TDM.

If you do not have an email, you can enter your phone number in the next question.

10. Enter your phone number below.

Thank you for participating!

Page 2 of 2
*Response required

OCTA
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MEJORANDO LA MOVILIDAD CON OPCIONES DE VIAJE ALTERNATIVAS

Encuesta de Estrategias de Transporte de la OCTA

La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés) continta brindando formas para que
le sea mas facil usar el transporte sostenible. Usar el transporte publico, compartir el vehiculo o camioneta, trabajar de
manera remota, caminar y andar en bicicleta pueden ayudar a reducir el trafico y la contaminacién.

iSus aportes son importantes! Déjenos saber qué tipo de soluciones de transporte le gustaria ver en su comunidad para
hacer que las opciones de transporte respetuosas con el medio ambiente sean mas atractivas.

iResponda nuestra encuesta de tres minutos para tener la oportunidad de ganar una de las dos tarjetas de regalo de
$50! NO SE REQUIERE NINGUNA COMPRA O PAGO PARA GANAR. Vea las reglas en octa.net/TDM.

1. ¢Cual es su conexidn con el Condado de Orange (OC, por sus siglas en inglés)? *
(] vivo y trabajo en OC
[] vivo en OC, pero trabajo fuera de OC
[] Vivo fuera de OC, pero trabajo en OC
[] No vivo ni trabajo en OC, pero visito OC

2. Favor de clasificar las siguientes soluciones que le gustaria ver para fomentar los viajes sostenibles en su comunidad.
Califique del 1 al 6, siendo 1 la mas util y 6 la menos util.

Mejor acceso para peatones, ciclistas y usuarios del transporte publico.

Por ejemplo, carriles para bicicletas, banquetas, acceso para sillas de ruedas y carriolas, autobuses adaptados
para bicicletas y sefializaciéon multilingiie.

Calles mas seguras para caminar y andar en bicicleta

Por ejemplo, pintura de alta visibilidad para cruces de peatones y carriles para bicicletas, zonas especiales para
peatones y exclusivas para bicicletas y carriles para bicicletas protegidas.

Promover politicas que apoyen el transporte sostenible

Por ejemplo, nuevos desarrollos cerca del transporte publico, aplicaciones para planear viajes fdciles de usary
centros de transporte para autobuses, trenes y viajes compartidos.

Programas de pasajeros locales para distritos comerciales o instituciones importantes

Por ejemplo, trabajo remoto, horarios de trabajo flexibles y servicios de vehiculo compartido, camioneta
compartida, y viajes compartidos organizados localmente.

Conectividad mejorada al transporte

Por ejemplo, servicios de enlace, bicicletas compartidas y servicios de vinculacion para vehiculos compartidos.
Costos de viaje reducidos

Por ejemplo, pases de transporte publico gratuitos o con descuento, incentivos proporcionados por el
empleador y programas de recompensa para usuarios frecuentes del transporte publico.

Pagina 1 de 2
*Pregunta obligatoria

OCTA



3. (Tiene algin comentario adicional?

iGracias por su aportacion! Cuéntenos un poco sobre usted.

4. ¢Cudl es el cddigo postal de su domicilio? * 5. ¢éCudl es su codigo postal de su trabajo? *
6. ¢Cudl es surango de edad? 7. ¢Cudl es su ingreso familiar anual combinado?
[CIMenor de 20 afios [] Menos de $30,000
[] 20-35 [] $30,000 - $49,000
[ 36-50 [] $50,000 - $79,000
[J51-65 [ $80,000 - $99,000
[] 66 afios o més [] $100,000 - $149,000
[Iprefiero no responder [] $150,000 0 mas

[] Prefiero no responder

8. ¢A qué grupo étnico considere que forma parte de o se siente mas cercano a?
[] caucasico/Blanco
] Latino/Hispano
L] Afroamericano/Negro
(] Indio Americano o Nativo de Alaska
L] Asiatico - Coreano, Japonés, Chino, Vietnamita, Filipino u otro
[ 1slefio del Pacifico
(] Medioriental
[] Herencia Mixta

L] Prefiero no responder

L] otro:

9. Ingrese su correo electrdnico a continuacidn para recibir actualizaciones del proyecto e invitaciones a reuniones y
para participar en un sorteo para tener la oportunidad de ganar una de las dos tarjetas de regalo de $S50. NO SE
REQUIERE NINGUNA COMPRA O PAGO PARA GANAR. Vea las reglas oficiales en octa.net/TDM.

Si no tiene un correo electrénico, puede ingresar su nimero de teléfono en la siguiente pregunta.

10. Ingrese su numero de teléfono a continuacién.

iGracias por su participacion!

Pagina 2 de 2
*Pregunta obligatoria
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CAI THIEN KHA NANG DI CHUYEN BANG CAC LUA CHON DI LAI THAY THE

Khdo Sat Chién Lwoc Giao Théng OCTA

Co Quan Quan Ly Giao Théng Van Tai Quan Cam (OCTA) tiép tuc cung cap cac phwong thirc dé giip quy vi si dung céc
phuong tién giao thdng bén virtng mot cach dé dang hon. S& dung phwong tién cong cong, di chung xe, di xe tai nhd chung,
lam viéc tir xa, di bd va di xe dap déu cé thé gitp gidm ket xe va 6 nhiém.

Y ki€n cGia quy vi rat quan trong! Hiy cho ching t6i biét nhitrng gidi phap giao thdng nao quy vi mudén thay trong cdng
dong dé gitp cac lwa chon giao théng than thién véi méi tredng trd nén hap dan hon.

Chi t6n ba phut tham gia khao sat dé cé co hdi trung mot trong hai thé qua tang tri gia $50!
KHONG CAN MUA HANG HOAC THANH TOAN BE TRUNG GIAI. Xem quy dinh tai octa.net/TDM.

1. Quy vi cé méi lién hé gi v&i Quan Cam?*
[] 76i s6ng va Iam viéc & Quan Cam
[] 76i séng & Quan Cam, nhung lam viéc ngoai Quan Cam
[] Toi s6ng ngoai Quan Cam, nhung lam viéc & Quan Cam

[] 16i khong séng hay lam viéc & Quan Cam, nhwng c6 ghé Quan Cam

2. Vuilong x&p hang cac gidi phap sau ma quy vi mudn thay dé khuyén khich viéc di lai bén virng trong cdng dong.*
Xép hang tlr 1 dén 6, véi 1 13 hitu ich nhat va 6 |a it hitu ich nhat:

Cai thién kha nang ti€p can cho ngudi di bd, nguwdi di xe dap va ngudi st dung phuwong tién cong cong

Vi du: lan xe dap, via hé, 16i di cho xe Idn va xe ddy, xe buyt thén thién vdi xe dap, va bién bdo da ngdn ngir.
Pudng phd an toan hon cho viéc di bd va di xe dap

Vi du: son tén tao dé néi bat cho vach qua dwdng va lan xe dap, khu vure danh riéng cho ngudri di bé va xe dap,
va lan xe dap duoc bdo vé.

Khuyén khich cac chinh sach hé tro giao thong bén virng

Vi du: cdc phdt trién mdi gén phuwong tién céng céng, trng dung lap ké hoach chuyén di thdn thién véi ngudi st
dung, va cdc diém chuyén cho xe buyt, tau hda va djch vu chia sé xe.

Cac churong trinh di lai dia phwong cho khu vire kinh doanh hoéc cac td chirc I&n

Vi du: 1am viéc tlr xa, lich lam viéc linh hoat, va céc dich vu di chung xe, di chung xe tai nhd, va chia sé xe dugc
t6 chirc tai dja phuwong.

Cai thién kha nang két ndi v&i phwong tién cdng cdng

Vi du: xe buyt dwa ddn tai dia phwong, chia sé xe dap, va dich vu két néi di chung xe.

Giam chi phi di chuyén

Vi du: thé giao théng mién phi hodc giém gid, wu ddi tir nha tuyén dung, va cdc chwong trinh diém thuéng cho
nguoi st dung phuong tién céng cdng thudng xuyén.

1 m

*rA 2. < ~
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3. Quy vicdy kién déng gép thém nao khéng?

Cém on quy vi dd déng gdp y kién! Xin vui Iong cho ching téi biét mét chut vé quy vi.

4. Ma vung tai nha quy vi la gi?* 5. M3 vung tai chd 1am quy vi la gi? *
6. Quy vi thuéc nhém tudi nao? 7. Thu nhép hd gia dinh hang ndm cla quy vi bao nhiéu?
L] Duwéi 20 tudi [] buéi $30,000
[ 20-35 tusi [[] $30,000 - $49,000
[ 36-50 tudi [] $50,000 - $79,000
[ 51-65 tudi [] $80,000 — $99,000
L] 66 tudi tré 1&n [[] $100,000 — $149,000
L] Khéng mudn tra 1o [] $150,000 tré Ién

[] Khéng mudn tra 1o
8. Quy vi ty cho minh thuéc nhém dan téc nao hodc cdm thay gan giii nhat vdi nhém dan tdc nao?
(] Ngu®i da tring
[] Nguwoi Géc Latin/Tay Ban Nha

L] Nguoi da den/Ngudi My géc Phi

] Ngudi ban dia My hodc Nguwoi ban dia Alaska

(] Ngui A - Han, Nhat, Trung, Viét, Phi hodc gbc ngudi A khac
L] Nguoi séng & cac dao Thai Binh Dwong

] Nguoi Trung DOng

(] Dan toc lai

L] Khéng mudn tra 1o

[] Nhém khéc:

9. Diang nhap email clia quy vi dudi day d& nhan cip nhat du 4n va |61 moi tham gia cudc hop va cé co hdi nhdn mét
trong hai thé qua ting tri gia $50. KHONG CAN MUA HANG HOAC THANH TOAN BE TRUNG GIAI. Xem quy dinh chinh
thirc tai octa.net/TDM.

Né&u quy vi khdng cé email, quy vi cé thé nhap sd dién thoai trong ciu héi tiép theo.

Nhap s6 dién thoai cda quy vi dudi day.

Cam o'n quy vi da tham gia!

2
*Cdu hoi bt budc m

OCTA



Appendix D: Survey Analysis Reports

e Survey Report#1
e Survey Report # 2
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l. EXECUTIVE SUMMARY

The Orange County Transportation Authority (OCTA) is developing the Orange County Transportation
Demand Management (TDM) Plan that will provide recommendations to shift trips away from those
driving alone and expand access to alternative travel options. The plan will result in a set of recommended
strategies aimed to reimagine Orange County's transportation framework, prioritizing mobility and
sustainability by reducing drive alone trips in Orange County. It will also aim to provide safe and accessible
transportation options that better bridge geographic disparities within the region and address the needs
of vulnerable groups. TDM strategies include carpooling, vanpooling, telecommuting, and other
technology-enabled innovations such as carshare, bikeshare, and mobile trip planning apps, amongst
others.

As part of this study, a comprehensive outreach plan was developed to engage the public during the two
phases of outreach for the project. This report discusses the results of the phase 1 outreach and, with
phase 2 anticipated in fall 2024. Outreach for phase 1 efforts took place between August and September
2023 to inform Orange County residents, visitors and commuters about TDM efforts and encourage them
to get involved by participating in a virtual community meeting and completing the TDM survey. Through
the implementation of the survey, the Project Team was able to gather input on travel patterns and
preferred TDM strategies.

The survey research was qualitative, which means that results cannot be considered representative of the
total population of interest. Informal research methods are useful to explore a group’s opinions and views,
allowing for the collection of verifiable data. This data can reveal information that may warrant further
study and is often a cornerstone for generating new ideas.

A comprehensive outreach plan was developed to increase awareness about the study and invite key
stakeholders and those that live, work and travel through Orange County to learn more about the
TDM strategies and provide feedback by completing the online survey. The plan aimed to actively
engage the community through a variety of outreach activities including a virtual meeting, an online
survey and participation in community events from August 8" to September 27t", 2023. A combination
of traditional and digital methods was utilized to reach and promote the survey to the public, including
email blasts/electronic notices, blogs, a virtual meeting, social media posts, mailers, newspaper ads,
flyer distribution at public counters, electronic communications toolkit distribution to key
stakeholders, agencies, and community-based organizations and announcements at OCTA committee
and board meetings.
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In support of OCTA’s diversity, equity and inclusion goals, outreach methods were implemented
to engage diverse and disadvantaged segments of the community and ensure participation from
all segments of the population, regardless of ethnicity, language preference or socioeconomic
background. The survey and project collateral and notification materials, such as fact sheets,
notices, and eblasts were made available in English, Spanish and Vietnamese. The outreach team
identified and participated in various community and pop-up events to create awareness of the
TDM plan and promote the survey throughout the County. Priority was placed on cities with the
greatest need for additional engagement - those with the highest populations of English as a
second language.

Some examples of community events attended by the team and a brief description of each are
found below:

e The Chicano Heritage Festival on August 27, 2023
o This family-friendly event, attended by more than 300 people, serves as a celebration
of Santa Ana’s Mexican American history through food, carnival rides, arts, a kid’s
zone, cultural exhibits, and much more. The team was able to collect more than 60
print surveys at this event, of which one third were in Spanish.
e The Moon Lantern Festival on September 9, 2023
o The Lantern Festival took place in the Asian Garden Mall in Westminster, which is the
largest majority Vietnamese-owned and operated mall in America. The event is one
of the most important celebrations in Asian cultures and featured food, games, and
entertainment. More than 100 print surveys were collected at this event, of which
more than half were in Vietnamese.
e Hispanic Heritage Celebrations
o The Fiesta Latina event in Irvine took place on September 17, 2023, to celebrate
Hispanic Heritage Month through food, dance, and crafts. The family-friendly event
was attended by more than 300 people from many diverse backgrounds. More than
30 print surveys were collected at this event.
o Costa Mesa’s Hispanic Heritage Celebration took place on September 23, 2023,
featuring kid’s activities, food vendors, and informational booths. Over 50 print

surveys were collected.

Other events attended by staff were a Community Flu Shot Clinic at the Mission Viejo Senior
Center and a food distribution at the Buena Park Boys and Girls Club.
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iii. Survey Implementation

The qualitative survey was administered from August 8th to September 27th, 2023. During that
time, a total of 1,002 surveys were collected and analyzed (899 English, 82 Spanish and 21
Vietnamese). The following is a summary of survey implementation:

e The survey was offered in three languages (English, Spanish and Vietnamese).

e The qualitative survey was available in print and digital formats.

e Avariety of multilingual methods were used to promote the survey, including mailers, email
blasts, blogs, digital communication toolkits, print newspaper ads, social media posts, as
well as in-person events.

e A QR code was developed for the survey to facilitate access via smartphone.

e Survey respondents were entered into a drawing for a chance to win one of two $50 gift
cards.

iv. Survey Results & Key Findings

The following section illustrates the findings for each survey question. Please note that for
questions allowing respondents to select their top 2 or 3 choices, the percentages may not add
up to 100% as respondents were given the flexibility to choose multiple options.

Table 1. Travel frequency

Survey Question

Q1. In a typical week, how often do you travel

0, 0, 0, 0,
for work/school? LEL e Sl %

Q2. In a typical week, how often do you travel

0, 0, o) 0,
for shopping/family/social activities? 2% 40% 33% 26%

Table 2. Mode of travel

Q3. Thinking about your most common trips in a week (whether work/school, or

shopping/family/social activities), which travel modes do you usually use? (Select your top 3)

Drive alone 65%
Walk 34%
Bus 32%
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Carpool/Vanpool 30%
Bicycle 18%
Uber/Lyft/Taxi or similar 11%
E-bike or e-scooter 10%
Train (Amtrak/Metrolink) 10%
Shuttles (OC Flex, iShuttle, etc.) 2%
OC Access/paratransit service 3%
Other 1%

Table 3. Travel distance and travel time

More
than 60

Less than 15-30 30-60

Survey Question 15 . .
minutes  minutes

minutes minutes

Q4. Thinking abcfui.: your most common tripin a 0% 46% 4% 10%
week, how long is it usually each way?

More
Less than than 25

Survey Question X
va 1 mile

miles

Q5. Thinking abo.ut. your most common trip in 39 519% 33% 13%
a week, how far is it usually each way?

Table 4. Travel considerations

Q6. What are your main considerations when making your travel mode choices?

(Select up to 3)

Convenience and flexibility 60%
Time savings 59%
Cost 41%
Reliability 36%
Safety 26%
Healthy lifestyle 17%
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Environmental sustainability 17%

Other 2%

Table 5. Transportation programs for driving alone less

October 2023

Q7. Which of these transportation programs would motivate you to drive alone less?

(Select up to 3)

A digital app integrating all available transportation services for users to
plan, schedule, and pay for their trips

Guaranteed ride home in the event of an emergency or unscheduled
overtime

Financial incentives for drive-alone alternatives

First- and last-mile transportation services (e.g., bike/e-scooter share
network, shuttles)

Remote work program or alternative work schedule

Ride-matching program to help find carpool/vanpool partners

On-demand carshare program, like a loaner car, available at your workplace
or local transportation center

|1 do not drive alone

Other

Table 6. Transportation policies for driving alone less

Appendix

36%

33%

33%

30%

27%

21%

19%

13%

9%

Q8. Which of these policies would you support the most to reduce drive alone trips?

(Select up to 2)

Convert portions of underutilized roadways to better accommodate
pedestrians, cyclists, or transit users

Provide free or discounted pricing for carpooling on tolled express lanes

Replace gas tax with mileage-based fees that apply to all vehicle types
including electric vehicles

Plan new housing and business developments around major bus/rail
stations

Charge higher parking fees for high traffic areas

42%

38%

30%

34%

11%
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October 2023

| would not support any of these policies

9%

Other

5%

v. Key Demographics
Figure 1. Key Demographic Findings

9: What is your age range?
9% 16-24
26% 25-34 ®

e 5 &
32% 3544 @
13%  45-34
10%  55-64

7% 65-74
2% 75 or older

10: What is your combined annual household income?
9% Less than 530,000
14% 530,000 - 549,999
17%  550,000- 579,999
19%  S80,000 — $109,000
18%  $110,000— 169,000
14%  $170,000 or more
10%  Prefer not to answer

11: What ethnic group do you consider yourself a
part of or feel closest to?

44%  Caucasian/White

27%  Latino/Hispanic

12%  Asian — Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian

4% African American/Black

1% American Indian or Alaskan Native

1% Pacific Islander

1% Middle Eastern

3% Mixed Heritage
0% Other
6% Prefer not to answer
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vi. Geographic Distribution

The majority of survey respondents shared their home zip code, with 80% of respondents
stating they reside within Orange County. A full zip code count can be found in Appendix C.

Figure 2. Home Zip Code Breakdown
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An infographic was prepared to visually communicate the TDM survey results and highlight the
outreach efforts executed to engage the public. The infographic was distributed to all contacts in
the TDM stakeholder database and posted online. The infographic is available as part of Appendix
A.
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II.  SURVEY IMPLEMENTATION AND OVERVIEW

The purpose of the outreach efforts and the qualitative survey was to develop community awareness on
the TDM plan, inform and engage the public on the study, and solicit input to shape the draft plan.

The survey questions were designed to:

e |dentify travel patterns
e Understand preferred TDM strategies
e Gather respondent demographics, and

e Collect new contact information.

There was a total of 14 questions, including four (4) optional demographic questions and two (2) optional
sign-up questions at the conclusion of the survey.

i. Survey Format & Participation

Broad community participation was essential to Figure 1: English Print Survey
the success and value of the survey; this includes
the participation of diverse and disadvantaged
communities. For this reason, two (2) survey %
formats were prepared, an online and a print =2 =S

option. The digital survey was prepared using

IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

TypeForm, an online survey platform, which

OC TDM Needs and Opportunities Survey

allowed for a wide-range distribution of the

The Orangs County Transportation Authority (OCTA) is working an a plan to identify strategies that shift

trips sy fram thase d I options. Examgples indude carpacling

survey throughout the County. It also provided a and car/bie share programs, teleworbing, subsidized frnsit passes, and mbike trip planning 290

Take our three-minute survey for a chance o win one of two $50 gift cards!

convenient option, allowing stakeholders to take NO PURCHASE OR PAYMENT NECESSARY TOWIN.View s st ectanct/TOM
the survey anywhere, anytime via their desktop

1. Inatypical week, how often do you travel for workfschool?

bI d . Oodays O 1to 2 days 03 to 4 days 005 or more days

2. Inatypical wesk, how often do you travel for sheppingfamily/social activities?
D0 days O 1 te2days 03 tod days 05 or more days

A printed version of the survey was prepared in 5. Tinkingsbout your mostcommn s ' week (whether werkschas,
shopping/family/social activities), which travel modes do you usually use? [Sehect your top 3)
Drive alone

three languages (Appendix B). The print survey

Carpaolpmnpool
P . Walk
allowed for greater participation from
Train (Amtrak/Metrolink)
Uber,/Lyft/Taxi or similar
Bioycle

E-bike or e-scooter

Shuttles {OC Flex, Shuttle, etc]
OC Access/partransit service
Other:

communities with limited internet access or
those uncomfortable using digital tools. The

print version was offered along with the online
version at community events in English, Spanish
and Vietnamese.
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Survey Outreach

Multiple outreach methods were utilized to create and increase awareness in the greater
Orange County area regarding the TDM plan and the survey. These methods consisted of email
blasts, flyer drop-offs at public counters locations, multi-lingual social media posts, electronic
communication toolkits, and print newspaper advertisements. Notifications were distributed in
multiple languages to maximize the reach of project messaging and support diverse and
disadvantaged community engagement. The survey was also promoted during the virtual
meeting, key stakeholder engagements and at local community events to further encourage
participation. A summary detailing this notification efforts is as follows:

e Hosted 1 OCTA Community Advisory Committee (CAC), 1 Stakeholder Working Group
(SWG), 2 Advisory Committee Meetings (ACM), and 1 public webinar attracting 132+
participants, as well as uploaded the public presentation and video online for those that
could not attend. The CAC serves as the study’s key stakeholder group, the SWG includes
cities, employers, business groups, academic institutions, and transportation agencies
and advocates. ACM includes partner transportation agencies.

e Engaged more than 1,100 community members at 12 Figure 2: Community Outreach Events
Orange County events throughout the 5 county
supervisorial districts.

e Reached 78,230 readers through Spanish and
Vietnamese newspapers.

e Distributed more than 1,200 multi-lingual notices at
pop-up events and to organizations that serve diverse
and disadvantaged communities in Orange County

e Sent 486 mailers to key stakeholders and community
organizations.

e E-mailed 5 multi-lingual notices to more than 2,515

interested community stakeholders.
e Promoted the survey and community webinar with 3
Facebook posts, 2 Instagram stories, and 3 Twitter posts
with 15,515 impressions.
e Developed and distributed an electronic
communications toolkit, providing an easy-to-share
communication resource to more than 109 local cities,
community leaders, as well as OCTA committee and
stakeholder organizations.
e Announced the project through OCTA’s On the Move
blog and via press release.
e Featured a webpage viewed more than 1,873 times.

e Shared materials in English, Spanish, and Vietnamese.
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iii. New Contacts

A total of 1,535 new email addresses and 1,184 new mobile phone numbers were collected
from survey respondents and will be used to keep interested stakeholders engaged

throughout the TDM study.

I1l. CONCLUSION

The community survey was implemented to build awareness about alternative travel options to driving
alone and gather public input on travel patterns and preferred TDM strategies. The survey input offers
valuable insights on what respondents would like OCTA to focus on when shaping the TDM plan.
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Appendix A: Survey Infographic
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SURVEY RESULTS AND OUTREACH

1: In a typical week, how often
do you travel for work/school?

B 0days

B 1-2days
3-4 days

B 5-7days

2: In a typical week, how
often do you travel for

shopping/family/social activities?

B Odays

B 1-2days
3-4 days

B 5-7days

P

09

3: Thinking about your most common trips in a week (whether
work/school, or shopping/family/social activities), which
travel modes do you usually use? (Select your top 3)

Drive Alone
65%

Walk
34%

Bus
32%

Carpool/Vanpool
30%

Bicycle
18%

Uber/Lyft/Taxi
or Similar
11%

E-bike or e-scooter
10%

Train
(Amtrak/Metrolink)
10%

OC Access/
Paratransit Service
3%

Shuttles (OC Flex,
iShuttle, etc.)

2%

Other
1%

4: Thinking about your most common trip in a week, how long

is it usually each way?

0 min

(B

20%

60 min

(D

30 min
24%

<

15 min

30 min
46%

60+ min

()

10%

5: Thinking about your most common trip in a week, how far

is it usually each way?

<1 mile 1-10 miles

Appendix

10-25 miles 25+ miles

6: What are your main considerations when making your
travel mode choices? (Select up to 3)

e N -0
Felixibility 60%
I -
I
Reliability I :¢:
Safety I 25
Healthy Lifestyle _ 17%
Environmental _

17%

Sustainability
Other I 2%

Time Savings

7: Which of these transportation programs would motivate
you to drive alone less? (Select up to 3)
. __EX

A digital app integrating all available transportation services for
users to plan, schedule, and pay for their trips

I
Financial incentives for drive-alone alternatives

33%
Guaranteed ride home in the event of an emergency or
unscheduled overtime

I
First- and last-mile transportation services
(e.g. bike/e-scooter share network, shuttles)

I 2
Remote work program or alternative work schedule

21%
Ride-matching program to help find carpool/vanpool partners

I <
On-demand carshare program, like a loaner car, available at your
workplace or local transportation center

I -

| do not drive alone

i o

Other

8: Which of these policies would you support the most to
reduce drive alone trips? (Select up to 2)
I, <29
Convert portions of underutilized roadways to better accommodate
pedestrians, cyclists, or transit users

I -
Provide free or discounted pricing for carpooling on tolled
express lanes

34%
Plan new housing and business developments around major
bus/rail stations

. EW
Replace gas tax with mileage-based fees that apply to all vehicle
types including electric vehicles

I 1 1%

Charge higher parking fees for high traffic areas

I ¢

| would not support any of these policies

| B
Other
A79
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SURVEY RESULTS AND OUTREACH

9: What is your age range?

9% 16-24

26%  25-34 o ® < ¢
32%  35-44 ®

o Rwiee
10% 5564

7% 6574

2% 75 or older

10: What is your combined annual household income?
9% Less than $30,000
14% $30,000 — 549,999
17% $50,000 - 579,999
19% $80,000 — 5109,000
18% $110,000 — 5169,000
14%  $170,000 or more

10%  Prefer not to answer

Community Engagement

_ Collected 1, 002 respondent surveys from August 8
—____ toSeptember 27,2023
e

Hosted 1 Community Advisory Committee (CAC),

R ) 1 Stakeholder Working Group (SWG), ZAdvisory

& W Committee Meetings (ACM), and 1 public webinar attracting
130+ participants, as well as uploaded the public

La Palmaa;..i i @ @ m

\ - w&menﬁa Linda
E“u:oBUena Park a’\/\/\/\

"ECypress

11: What ethnic group do you consider yourself a
part of or feel closest to?

44%  Caucasian/White
27%  Latino/Hispanic

12%  Asian — Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian

4% African American/Black
1% American Indian or Alaskan Native
1% Pacific Islander
1% Middle Eastern
3% Mixed Heritage
0% Other

6% Prefer not to answer

[ 4
20

W

i

Participant home zip code:

Yorba

Anaheim .
presentation and video for those that could not attend 6@
Park
® los  Stanton Orange
Engaged 1, 100+ community members at # Alamitos 0 @ @ “ _ o
¢ 12 0 Count ts throughout th &*KGarden Grove Unincorporated
range County events throughout the a Orange County
5 County Supervisor Districts . Seal . a
“  Beach Westminster

Reached 78, 230 readers through Spanish Q

and Vietnamese newspapers

Distributed 1,200+ multi-lingual notices at

pop-up events and to organizations that serve diverse
and disadvantaged communities in Orange County

B

Sent 486 mailers to key stakeholders and community
organizations

%

E-mailed 5 multi-lingual notices to more than
2’ 5 15 interested community stakeholders

Promoted the survey and community webinar with 3 Facebook
% posts, 2 Instagram stories, and 3 Twitter posts with
impressions
15,515

Developed and distributed toolkits, providing an easy-to-share
E communication resource to more than 109 local cities,

community leaders, as well as OCTA committee and stakeholder

organizations

71\

Announced the project through OCTA’s On the Move

blog and via press release

% Featured a webpage viewed more than 1,873 times

AN Shared materials in English, Spanish, and Vietnamese
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Appendix B: Print Surveys in English,
Spanish, and Vietnamese
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OC TDM Needs and Opportunities Survey

The Orange County Transportation Authority (OCTA) is working on a plan to identify strategies that shift
trips away from those driving alone and encourage alternative travel options. Examples include carpooling
and car/bike share programs, teleworking, subsidized transit passes, and mobile trip planning apps.

Take our three-minute survey for a chance to win one of two $50 gift cards!
NO PURCHASE OR PAYMENT NECESSARY TO WIN. View rules at octa.net/TDM.

1. In atypical week, how often do you travel for work/school?
[10days [11to2days[]3to4days 15 or more days

2. Inatypical week, how often do you travel for shopping/family/social activities?
10 days [11 to 2 days [ 3 to 4 days [1 5 or more days

3. Thinking about your most common trips in a week (whether work/school, or

shopping/family/social activities), which travel modes do you usually use? (Select your top 3)
[] Drive alone

Carpool/vanpool

Walk

Bus

Train (Amtrak/Metrolink)

Uber/Lyft/Taxi or similar

Bicycle

E-bike or e-scooter

Shuttles (OC Flex, iShuttle, etc.)

OC Access/paratransit service

Other:

O O0Ooo0ooogooogogod
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4. Thinking about your most common trip in a week, how long is it usually each way?
[] Lessthan 15 minutes
[1 15-30 minutes
[1 30-60 minutes
[1  More than 60 mins

5. Thinking about your most common trip in a week, how far is it usually each way?
[] Lessthan 1 mile
[J 1-10 miles
[]  10—25 miles
[1  More than 25 miles

6. What are your main considerations when making your travel mode choices? (Select up to 3)

[1 Cost

[J Time savings

[0 Convenience and flexibility
[J Reliability

[1 Healthy lifestyle

[1 Environmental sustainability

O

Safety
Other:

O

7. Which of these transportation programs would motivate you to drive alone less? (Select up to 3)
[J  Financial incentives for drive-alone alternatives
[J Guaranteed ride home in the event of an emergency or unscheduled overtime
[1 Ride-matching program to help find carpool/vanpool partners
0 Adigital app integrating all available transportation services for users to plan, schedule,
and pay for their trips

O

First- and last-mile transportation services (e.g. bike/e-scooter share network, shuttles)

O

On-demand carshare program, like a loaner car, available at your workplace or local
transportation center

[1 Remote work program or alternative work schedule

| do not drive alone

[1 Other:

O
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8. Which of these policies would you support the most to reduce drive alone trips? (Select up to 2)

[J Provide free or discounted pricing for carpooling on tolled express lanes

[0 Replace gas tax with mileage-based fees that apply to all vehicle types including electric
vehicles

[1 Charge higher parking fees for high traffic areas

[J Convert portions of underutilized roadways to better accommodate pedestrians,
cyclists, or transit users

[J Plan new housing and business developments around major bus/rail stations

O

| would not support any of these policies
[] Other:

Thanks for your input!

Please tell us a little about yourself. (Optional)

9. What is your home zip code?

10. What is your age range?
0 16-24

25-34

35-44

45-54

55-64

65-74

75 or older

O 0O o0oogod

11. What is your combined annual household income?
[0 Less than 30,000

30,000 - 49,000

50,000 - 79,000

80,000 - 109,000

110,000 — 169,000

170,000 — or more

Prefer not to answer

OO o0oo-dod
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12. What ethnic group do you consider yourself a part of or feel closest to?
[J Caucasian/White

Latino/Hispanic

African American/Black

American Indian or Alaskan Native

Asian — Korean, Japanese, Chinese, Vietnamese, Filipino or other

Pacific Islander

Middle Eastern

Mixed Heritage

Prefer not to answer

Other:

O 0Oo0oo0oooo-g o

13. Enter your email below to receive project updates and meeting invitations and be entered into a
drawing for a chance to receive one of two $50 gift cards. NO PURCHASE OR PAYMENT
NECESSARY TO WIN. See official rules at octa.net/TDM.

If you do not have an email, you can enter your phone number in the next question.

14. Enter your phone number below.

Thank you for participating!
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Encuesta de Necesidades y Oportunidades de la TDM (por sus siglas en inglés)

La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés) esta trabajando en un plan para
identificar estrategias que cambien los viajes de las personas que manejan solas y promover opciones de transporte
alternativas. Algunos ejemplos incluyen programas de uso compartido de vehiculos y bicicletas/coches compartidos,
teletrabajo, pases de transporte subsidiados y aplicaciones méviles para planear viajes.

Tome nuestra encuesta de tres minutos y tendra la oportunidad de ganar una de las dos tarjetas de regalo de $50. NO
NECESITA COMPRAR NI PAGAR PARA GANAR. Vea las reglas.

1. Enunasemana tipica, icon qué frecuencia viaja al trabajo/escuela?
[d0dias [01a2dias [d3a4dias 15 o0 mas dias

2. Enunasemana tipica, écon qué frecuencia viaja para hacer compras/actividades familiares/sociales?
[J0dias [11a2dias 3 a4dias 15 o mas dias

3. Piense en sus viajes mas comunes en una semana (ya sea al trabajo/escuela, compras/actividades

familiares/sociales), ¢ qué modos de transporte utiliza normalmente? (Seleccione los 3 principales)
[]  Viajar solo en auto

Uso compartido de vehiculo/camioneta

Caminar

Autobus

Tren (Amtrak/Metrolink)

Uber/Lyft/Taxi o algo similar

Bicicleta

Bicicleta eléctrica o patin del diablo eléctrico

Microbus o shuttle (en inglés) (OC Flex, iShuttle, etc.)

OC Access/servicio de transporte para personas discapacitadas

O O0Ooo-oo-ogoogodg

Otro; Favor de especificar
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4. Piense en su viaje mas comuUn en una semana, ¢cuanto dura normalmente en cada sentido?

0

U
U
J

Menos de 15 minutos
15-30 minutos

30-60 minutos

Mas de 60 minutos

5. Piense en su viaje mas comun en una semana, ¢qué distancia recorre normalmente en cada sentido?

Menos de una milla
1 - 10 millas
10 — 25 millas

Mds de 25 millas

6. ¢Cudles son sus principales consideraciones al elegir el modo de transportarse? (Seleccione hasta 3)

J

O 0O0Oo0oo0ood

Costo

Ahorro de tiempo
Conveniencia y flexibilidad
Fiabilidad

Estilo de vida saludable
Sostenibilidad del medio ambiente
Seguridad

Otro; Favor de especificar:

7. ¢Cudl de estos programas de transporte lo motivaria a disminuir las veces que maneja solo? (Seleccione hasta 3)

U
U
U

O

Incentivos financieros para las alternativas a manejar solo

Transporte garantizado a casa en caso de una emergencia u horas extras no programadas

Programa de emparejamiento de viajes para ayudar a encontrar socios de uso compartido de
vehiculos/camionetas

Una aplicacion digital que integra todos los servicios de transporte disponibles para que los usuarios
planeen, programen y paguen sus viajes

Servicios de transporte de primera y ultima milla (p. ej., red compartida de bicicletas/patines del diablo
eléctricos, microbuses o shuttles (en inglés))

Programa bajo demanda de coche compartido, como un automovil prestado, disponible en su lugar de
trabajo o centro de transporte local

Programa de trabajo remoto o horario de trabajo alternativo

No manejo solo

Otro; Favor de especificar:
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8. ¢Cudl de estas politicas apoyaria mas para reducir los viajes en coche solo? (Seleccione hasta 2)

0

0

Ofrecer precios gratuitos o con descuento para el uso compartido de vehiculos en los carriles exprés de
peaje

Reemplazar el impuesto a la gasolina con tarifas basadas en el millaje que se aplican a todos los tipos de
vehiculos, incluyendo los vehiculos eléctricos

Cobrar tarifas de estacionamiento mas altas en dreas con mucho tréfico

Convertir partes de las carreteras subutilizadas para servir mejor a peatones, ciclistas o usuarios del
transporte publico

Planear nuevos desarrollos de viviendas y negocios alrededor de las principales estaciones de
autobus/tren

No apoyaria ninguna de estas politicas.

Otro (favor de especificar):

iGracias por sus comentarios!

Preguntas Demograficas Opcionales

9. Cddigo postal

10. ¢Cual es su rango de edad?

J

O 0OOgoood

16-24
25-34
35-44
45-54
55-64
65-74
75 afios o mas

11. ¢Cual es su ingreso familiar anual combinado?

[

OO o0oo-ogod™d

Menos de 30,000
30,000 - 49,000
50,000 — 79,000
80,000 - 109,000
110,000 - 169,000
170,000 — 0 mas
Prefiero no responder
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12. ¢A qué grupo étnico considera que forma parte de o se siente mas cercano a?

0

OO0 o0oooo-dg o

Caucdsico/Blanco

Latino/Hispano

Afroamericano/Negro

Indio Americano o Nativo de Alaska

Asidtico - Coreano, Japonés, Chino, Vietnamita, Filipino u otro asiatico
Islefio del Pacifico

Medio Oriente

Ascendencia Mixta

Otro

Prefiero no responder

13. Ingrese su correo electrdénico a continuacién para recibir actualizaciones del proyecto e invitaciones a reuniones

y participe en un sorteo para tener la oportunidad de recibir una de las dos tarjetas de regalo de $50. NO
NECESITA COMPRAR NI PAGAR PARA GANAR. Ver las reglas oficiales en octa.net/.

Direccidon de correo electrénico

14. Ingrese su teléfono a continuacién.

iGracias por participar!
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IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Cudc khdo sat Nhu cau va Co’ hoi TDM (theo tir viét tat tiéng Anh)

Co Quan Giao thong Orange County (viét tit ti€ng Anh |a OCTA) dang lam viéc dé xay dwng mot ké hoach nham xac dinh
cac chinh sach va chién lugc tap trung vao viéc gidm s6 chuyén di mdt minh bang phwong tién ¢ nhan va khuyén khich

céc chon lya di chuyén thay thé. Cac vi du bao gdm viéc di chung xe, cdc chuwong trinh chia sé xe hoi/xe dap, lam viéc ti
xa, cac vé phiéu giam gia cho phuong tién cong cong, va irng dung lap k& hoach di chuyén trén dién thoai di dong.

Hay danh vai ba phat dé tham gia cudc khao sat clia ching téi dé c6 co hdi nhan mot trong hai thé qua tang tri gia
$50.
MUA HOAC TRA LE PHI DE THANG GIAI. Xem thé I&.

1. Théng thuwdng trong mét tuan, ban thudng di chuyén dén neo'i 1am viéc/trwdng hoc bao nhiéu [an?
00 ngay O 1dén2ngay 03 dén4ngay OS5 ngay hodc nhiéu hon

2. Théng thudong trong mét tuidn, ban thudng di chuyén dé mua sim/sinh hoat gia dinh/x3a héi bao nhiéu lan?
O0ngay [01dén2ngay 3 dén4ngay 5 ngay hodc nhiéu hon

3. Khican nhic vé cac chuyén di thwong xuyén nhat trong tuan (du 1a di lam/dihoc hay mua sdm/sinh hoat gia

dinh/xa hdi), ban thudng st dung phuong tién di chuyén nao? (Chon 3 phuong tién thuwdng dung nhat.)
[1 Lai xe mot minh

Chung xe hoi/xe van

Pibd

Xe buyt

Tau hoa (Amtrak/Metrolink)

Uber/Lyft/Taxi hodc twong tuw

Xe dap

Xe dap dién hoac xe tay ga dién

Xe dua don (OC Flex, iShuttle, vv.)

Dich vu OC Access/xe dua don dac biét cho ngudi khuyét tat

OoO0Ooooogooogoo™g

Cac phuong tién khac (xin vui long néi rd):
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4. Khican nhic vé chuyén di thudng xuyén nhat trong mot tuan, thoi gian di mét chiéu thuong 1 bao 1au?

(]

J
tJ
0

Duai 15 phut
15-30 phat
30-60 phut
Trén 60 phut

5. Khican nhic vé chuyén di thudng xuyén nhat trong mot tuan, khoang cach di mot chiéu thudng 13 bao xa?

(]
|

[ I I

6. Khi

[l
[
(]

OO o d

Duwdi 1 dam
1-10 d3m

10-25dam
Trén 25 dam

dua ra quyét dinh vé phuong tién di chuyén, ban chu trong vao nhirng diém gi? (Chon téi da 3)

Gid c3

Tiét kiém thoi gian

Tién lgi va linh hoat

Pang tin cay

LGi séng lanh manh

Bén vitng vé mdi trudng

Su an toan

Céc diém khéc; xin vui long néi rd:

7. Trong nhitng chuong trinh giao thdng sau day, nhitng chuong trinh nao sé thic ddy ban giam sé [an phai ldi xe
mot minh? (Chon téi da 3)

O O O™

O O

O

Cac wu dai tai chinh khi chon khéng lai xe mot minh

Bao dam cé phuong tién dé vé nha trong trwdng hop khan cap hodc khi lam thém gidy khéng bao trudc
Chuong trinh gitp tim nguoi cung di chung xe hoi/xe van

Ung dung s6 hda két ndi tat ca cac dich vu giao thong cé sdn dé ngudi dung 1ap k& hoach, Ién lich va
thanh todn cho cac chuyén di cda ho

C4c dich vu van chuyén & d4au va cudi 16 trinh (vi du: mang luwdi chia sé xe dap/xe tay ga, xe dwa dén)
Chuong trinh chia sé xe theo yéu cau, vi du muon xe, xe ¢é san tai noi lam viéc hodc trung tam giao
thong dia phuong

Chuong trinh 1am viéc tai nha hodc lich trinh [dm viéc thay thé

Toi khong di mét minh

Piéu gi khac; xin vui long néi rd:
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8. Trong nhitng chinh sach sau day, ban sé& hd tro nhitng chinh sach nao dé gidm s6 Ian phai ldi xe mdt minh? (Chon
toi da 2)

(1 Cung cap gia mién phi hodc gidm gia cho viéc di chung xe trén lan dudng tra tién

{1 Thay thé thué xang bang cac khoan phi dua trén s6 ddm d3 di, ap dung cho tat ca cac loai phuwong tién,
bao gdbm c3 xe dién

[1 Thu lé phi dau xe cao hon cho céc khu vyc giao thong dong duc

[ Chuyén d6i mot phan cla cac doan dudng it dwoc str dung dé thich (rng hon cho ngudi di bd, ngudi di
xe dap hodc nguwoi dung phuong tién cong cong

[0 Lap ké hoach xay dung cac khu phé mdi va céc dy &n kinh doanh xung quanh céc tram xe buyt/tau dién
chinh

[ Tbis& khdong Gng hé bat ky chinh sdch nao trong sé nay

(1 Y kién khéc: xin vui ldng ndi rd

Cam on vi dau vao ctia ban!

Cdc cdu hdi tiy chon vé dén sé

9. Ma buu dién

10. Ban thudc nhém tudi nao?
[l 16-24

25-34

35-44

45-54

55-64

65-74

75 hoac lén hon

OO o0oogod™d

11. Thu nh3p hang nam cda gia dinh ban la bao nhiéu?
[J Dudi30.000do la

30,000 — 49,000

50,000 — 79,000

80,000 — 109,000

110,000 — 169,000

170.000 d6 la ho3c nhiéu hon

To6i khdng mudn tra |oi

OO oo oOod
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12. Ban xem minh 13 thudc nhédm séc toc nao hodc cam thay gan gilii nhat véi nhém sic tdc nao?
7] NguoiDa Trang
Ngudi Trung va Nam My
Ngudi My gdc Phi Chau/Da Den
Ngudi Dan Ban Dja My hodc gbc Alaska
Nguoi A chau - Han Quéc, Nhat Ban, Trung Qudc, Viét Nam, Philippines hodc céc géc A Chau khac
Ngudi Hai Dao Thai Binh Duong
Ngudi Trung Dong
Dan Hop Chlng
Sac toc khac

OO0 o0oooo-dg o

T6i khdng mudn tra 1o

13. Ghi tén nhan cap nhat dy an va thu moi tham dy cudc hop

Pia chi Email:

Cam on vi da tham gia!
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Appendix

Percentage of OC

OC City Count per OC City Cities
Aliso Viejo 11 1.4%
Anaheim 67 8.3%
Brea 27 3.3%
Buena Park 35 4.3%
Costa Mesa 63 7.8%
Coto de Caza 2 0.2%
Cypress 4 0.5%
Dana Point 18 2.2%
East Irvine 1 0.1%
Fountain Valley 15 1.9%
Fullerton 36 4.5%
Garden Grove 49 6.1%
Huntington Beach 39 4.8%
Irvine 104 12.9%
La Habra 6 0.7%
La Palma 2 0.2%
Ladera Ranch 0 0.0%
Laguna Beach 6 0.7%
Laguna Hills 6 0.7%
Laguna Niguel 6 0.7%
Laguna Woods 3 0.4%
Lake Forest 10 1.2%
Los Alamitos 5 0.6%
Midway City 2 0.2%
Mission Viejo 12 1.5%
Newport Beach 14 1.7%
Orange 73 9.1%
Placentia 8 1.0%
Rancho Santa Margarita 2 0.2%
San Clemente 6 0.7%
San Juan Capistrano 24 3.0%
Santa Ana 100 12.4%
Seal Beach 5 0.6%
Silverado 1 0.1%
Stanton 7 0.9%
Sunset Beach 0 0.0%
Trabuco Canyon 0 0.0%
Tustin 20 2.5%
Villa Park 1 0.1%
Westminster 9 1.1%
Yorba Linda 7 0.9%
Grand Total 806 100.0%

TOTAL ZIP CODES RECEIVED = 1593

TOTAL OC ZIP CODES RECEIVED = 806
PERCENTAGE OF RECEIVED THAT ARE
OC = 50.6%

A95



OC Zip Code OC City Count

92887 Yorba Linda 1
92886 Yorba Linda 6
92870 Placentia 8
92869 Orange 9
92868 Orange 18
92867 Orange 10
92866 Orange 8
92865 Orange 6
92864 Orange 1
92863 Orange 6
92862 Orange 1
92861 Villa Park 1
92859 Orange 4
92857 Orange 5
92856 Orange 5
92845 Garden Grove 1
92844 Garden Grove 6
92843 Garden Grove 10
92842 Garden Grove 0
92841 Garden Grove 8
92840 Garden Grove 24
92837 Fullerton 1
92836 Fullerton 1
92835 Fullerton 3
92834 Fullerton 2
92833 Fullerton 8
92832 Fullerton 11
92831 Fullerton 9
92823 Brea 0
92821 Brea 27
92815 Anaheim 1
92811 Anaheim 2
92808 Anaheim 0
92807 Anaheim 7
92806 Anaheim 5
92805 Anaheim 12
92804 Anaheim 22
92803 Anaheim 1
92802 Anaheim 5
92801 Anaheim 12
92782 Tustin 3
92780 Tustin 17
92708 Fountain Valley 15
92707 Santa Ana 16
92706 Santa Ana 12
92705 Santa Ana 8
92704 Santa Ana 22
92703 Santa Ana 24
92702 Santa Ana 0
92606 Irvine 7
92605 Irvine 1
92604 Irvine 6
92603 Irvine 7
92602 Irvine 15
90743 Seal Beach 0
90742 Sunset Beach 0
90740 Seal Beach 5
90720 Los Alamitos 5

Appendix

OC Zip Code OC City Count

92701 Santa Ana 18
92698 Aliso Viejo 1
92697 Irvine 11
92694 Ladera Ranch 0
92692 Mission Viejo 3
92691 Mission Viejo 9
92688 Rancho Santa Margarita 2
92683 Westminster 9
92679 Coto de Caza 2
92678 Trabuco Canyon 0
92677 Laguna Niguel 6
92676 Silverado 1
92675 San Juan Capistrano 24
92673 San Clemente 4
92672 San Clemente 2
92663 Newport Beach 5
92662 Newport Beach 0
92661 Newport Beach 0
92660 Newport Beach 0
92657 Newport Beach 3
92656 Aliso Viejo 10
92655 Midway City 2
92653 Laguna Hills 6
92652 Laguna Beach 0
92651 Laguna Beach 6
92650 East Irvine 1
92649 Huntington Beach 2
92648 Huntington Beach 16
92647 Huntington Beach 9
92646 Huntington Beach 12
92637 Laguna Woods 3
92633 Fullerton 1
92630 Lake Forest 5
92629 Dana Point 11
92628 Costa Mesa 2
92627 Costa Mesa 35
92626 Costa Mesa 26
92625 Newport Beach 6
92624 Dana Point 7
92623 Irvine 1
92620 Irvine 12
92619 Irvine 1
92618 Irvine 17
92617 Irvine 8
92616 Irvine 1
92615 Irvine 1
92614 Irvine 9
92612 Irvine 7
92610 Lake Forest 5
90624 Buena Park 1
90623 La Palma 2
90622 Buena Park 2
90621 Buena Park 17
90620 Buena Park 15
90680 Stanton 7
90633 La Habra 1
90632 La Habra 1
90631 La Habra 4
90630 Cypress 4

TOTAL OC ZIP CODES COLLECTED : 806
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. EXECUTIVE SUMMARY

The Orange County Transportation Authority (OCTA) is developing the Orange County Transportation
Demand Management (TDM) Plan to recommend strategies that reduce single-occupancy vehicle trips
and enhance access to alternative transportation options. Focusing on sustainability, efficiency, and
equity, the plan will incorporate initiatives such as carpooling, vanpooling, telecommuting, and innovative
solutions like carshare and bikeshare programs. By addressing geographic disparities and supporting
vulnerable groups, the TDM plan aims to improve public health, air quality, and mobility equity, fostering
a coordinated countywide approach among local jurisdictions and partner agencies. The project kicked
off in June 2023 with a final plan anticipated in Winter 2024.

As part of this study, a comprehensive outreach plan was developed to engage the public through two
outreach phases. Phase 1 was conducted from August to September 2023, and Phase 2 was implemented
from September to October 2024. This report highlights the results of Phase 2 outreach. Phase 2 of
outreach allowed the project team to provide a project update and invite Orange County residents,
visitors, and commuters to give feedback on their preferred choices of alternative modes of
transportation. Stakeholders were encouraged to get involved by participating in a virtual community
meeting and completing a community survey. The community survey gathered input to refine strategies
for the draft TDM Strategic Plan. Community members were asked to identify transportation solutions
they would like to see in their community to make environmentally friendly transportation options more
appealing.

The survey research was qualitative, which means that results cannot be considered representative of the
total population of interest. Informal research methods are useful to explore a group’s opinions and views,
allowing for the collection of verifiable data. This data can reveal information that may warrant further
study and is often a cornerstone for generating new ideas.

A comprehensive outreach plan was developed to raise awareness about the study and invite
participation from a broad range of stakeholders, including those who live, work, and travel through
Orange County. The outreach focused on engaging a county-wide audience with an emphasis on
participation from diverse and underrepresented communities. The plan utilized a mix of traditional
and digital methods, including a virtual meeting, community events/pop-ups, and flyers, mailers, and
social media notification implemented from September 4 to October 13, 2024. An electronic
communications toolkit was distributed to key stakeholders, agencies, and community-based
organizations to broaden our reach and support the promotion of the meetings and survey. The
electronic toolkit provides copy and paste ready content for email blasts, blogs, social media posts,
targeted social media ads, mailers, and newspaper ads. Additional outreach included flyer distribution
at public counters, and announcements at OCTA committee and board meetings.

1|Page
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1.

Il.

Diversity Outreach

In support of OCTA’s diversity, equity, and

inclusion goals, traditional and digital
outreach methods were implemented to
engage diverse and disadvantaged segments
of the community, ensuring participation
from all segments of the population,
regardless of ethnicity, language preference,
or socioeconomic background. The survey,
along with project collateral and notification
materials such as fact sheets, notices, and e-
blasts were made available in English,
Spanish, and Vietnamese. The outreach team
identified and participated in various
community and pop-up events to raise
awareness of the TDM study and promote
the survey throughout the County. Priority
was given to cities with the greatest need for
additional engagement, including those with
the highest populations of residents who
speak English as a second language.

Some examples of community events
attended by the team included:

e Little Saigon TV (LSTV) Moon Lantern
Festival on September 7, 2024, in
Westminster

e Santa Ana’s Fiestas Patrias (Day 2) on
September 15, 2024, in Downtown
Santa Ana

January 2025

Figure 1: Diverse Community Events

e 0O.C.LGBTQ Pride Festival on October 5, 2024, in Costa Mesa

Survey Implementation

The qualitative survey was administered from September 4th to October 13th, 2024. During that
time, a total of 1,402 surveys were collected and analyzed (1,270 English, 120 Spanish and 12

Vietnamese). The survey was conducted as follows:

e The survey was offered in three languages (English, Spanish, and Vietnamese).

e The qualitative survey was available in print and digital formats.

Appendix

2|Page
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e Countywide multilingual survey promotion and notification, including mailers, email
blasts, digital communication toolkits, print newspaper ads, social media posts, social
media paid ads, as well as in-person events.

e AQR code was developed for the survey to be accessible via smartphone.

e Survey respondents were entered into a drawing for a chance to win one of two $50 gift

cards.

iv. Survey Results & Key Findings

The subsequent section summarizes the findings for each survey question. The survey included a
ranking question to help identify respondents preferred transportation solutions for their
respective communities and preferences to make environmentally friendly transportation options
more appealing.

An infographic was prepared to visually communicate the TDM survey results and highlight the
outreach efforts executed to engage the public. The infographic was distributed to all contacts in
the TDM stakeholder database and posted online. The infographic is available as part of Appendix
B.

Table 1. Connection to Orange County

Question 1: What is your connection to Orange County (OC)?

I live and work in OC 1,030 (73%)
I live in OC, but work outside of OC 164 (12%)
| live outside of OC, but work in OC 130 (9%)

I don’t live or work in OC, but visit OC 78 (6%)

3|Page
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Table 2. Transportation Solutions

Question 2: Please rank the following solutions you would like to see to encourage sustainable

travel in your community.
(Rank from 1 to 6, with 1 being the most helpful and 6 being the least helpful)

Overall
: : Count by Rank
Transportation Solution Rank

Safer streets for walking
. 453 362 233 160 109 85 1
and biking
Better access for
pedestrians, bicyclists, 342 418 236 183 119 104 2
and transit users
Promote policies that
support sustainable 160 186 330 301 231 194 3
transportation
Improved connectivity to
. 118 109 202 303 372 298 4
transit
Local commuter
programs for business
L . 160 183 236 269 360 194 5
districts or major
institutions
Reduced travel costs 170 152 154 189 200 537 6
4|Page
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Table 3. Key Comment Themes

January 2025

Question 3: Do you have any additional feedback? (Open ended question)

Improve Bicycle

Description
Recommendations for
continuous and safer bike
routes and lanes.

Specific Recommendations

More and safer bike lanes
Protected bike lanes
Stronger e-bike regulations

for improved road conditions
and safer intersections for all
users.

Infrastructure
Stronger collaboration among
local jurisdictions
Better transit connections, Extended hours of service
especially direct routes to key Connections to other transit
Expand Public Transit | locations, and extended service services outside OCTA
Services hours to make public Add light rail
transportation more convenient
and accessible.
Concerns about traffic Optimize traffic signals
congestion and emphasize More express lanes
Enhancements : Increase sidewalk/curb

maintenance

More landscape

Pedestrian & Rider
Safety

Requests for safer and more
walkable environments through
enhanced bus rider safety,
improved crosswalks,
pedestrian-friendly streets, and
enhanced safety measures like
traffic calming.

Security on bus and at bus
stops

Install more lighting at bus
stops

Safety precautions and

management

Increase Accessibility

Better transit options for
seniors and other vulnerable
populations, such as specialized
ride programs and convenient,
accessible stops.

Reduced or free fare for seniors
Reduced fare for state
employees

Implement vanpool programs
More accessible applications to

track transit schedules

Based on 493 responses

Appendix
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Il.  SURVEY IMPLEMENTATION AND OVERVIEW

This qualitative survey builds upon the insights gathered in Phase 1, with a stronger focus on prioritizing
transportation solutions to make environmentally friendly transportation options more appealing. These
solutions include strategies to reduce traffic and pollution, such as using public transportation, carpooling,
vanpooling, remote working, and walking or biking.

The survey questions were designed to:

e Identify community members connections to Orange County
e Rank solutions to encourage sustainable travel
e Gather respondent demographics, and

e Collect new contact information.

There was a total of 10 questions, including two (2) captcha questions to protect the integrity of
responses, one (1) multiple choice question, one (1) ranking question, three (3) open ended questions,
three (3) optional demographic questions, and two (2) voluntary sign-up options at the conclusion of the
survey.

i. Survey Format & Participation
Figure 2: English Paper Survey

Engaging a broad and inclusive range of
participants was vital to the success of the
survey, with a particular focus on ensuring

that diverse and disadvantaged communities
were represented. Building on the strategies Transportation Strategies Survey

The Orange County Transportation Authority (OCTA) continues to provide ways to make it easier for youto use sustainable

Used |n Phase 1, the Su rVey wWas ma d e transportation. Using public transportation, carpooling, vanpaoling, remote working, walking and biking, can all help

reduce traffic and pollution

available in two (2) formats: an online version e i B ] S i e ke 4 S i 55 i oo 5 ik
environmentally friendly transportation options more appealing.
and a printed option. The digital survey, 1ok our three minutesurvey or 3 chance o win one of two $50 i cardst

NO PURCHASE OR PAYMENT NECESSARY TO WIN. View rules at octa.net/TOM.

developed using the TypeForm platform,

=

. What is your connection to Orange County (OC)? *
.o . . . - 1 live and work in OC

facilitated wide-scale distribution across the v ot st work outsde f o€

Ilive outside of OC, but work in OC

I don’t live or work in OC, but visit OC

ooon

county, offering a flexible, convenient option

. . Please rank the following solutions you would like to see to encourage sustainable travel in your community.*
for participants to complete the survey on any k- 8, b o et S g e e
Better access for pedestrians, bicyclists, and transit users
1 H £.g., bike lanes, sidewalks, wheelchair and stroller access, bicycle-friendly buses, ond multilinguol signage.

device, at any time. cls whee s
Safer streets for walking and biking
E.g., high visibility paint for crosswalk ond bike icnes, specicl pedestrion & bike only zones, ond protected bike
lones.

To ensure inclusivity for communities with el ikt lesmeiemcpa IO
trains, and ridesharing.
||m|ted internet access or Who may be |ess Local commuter programs for business districts or major institutions

E.g,, remote work, flexible work schedule, and locally organized carpool, vanpools, and ridesharing services.
e . « . . . Improved connectivity to transit
familiar with digital tools, a printed version of £, ol shutes,bive sore, and carpool matchingservices
Reduced travel costs
E.g., free or discounted tronsit passes, employer provided incentives, and reword programs for frequent transit

the survey was also made available in three s
languages: English, Spanish, and Vietnamese

(Appendix C). Print surveys were distributed
alongside the digital version at community

6|Page
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events, expanding accessibility for non-digital users and helping to capture the voices of
traditionally underserved populations.

ii. Survey Outreach

Figure 3: Community Outreach Events

A comprehensive outreach campaign was
conducted to gather input and refine strategies
for the draft TDM Strategic Plan. Efforts included
email blasts, flyer distributions at public
counters, and a wide range of trilingual
communications—delivered in English, Spanish,
and Vietnamese—through social media posts,
electronic communication toolkits, and print
advertisements. This multilingual approach
ensured broad community engagement. The
survey was further promoted through virtual
meetings, key stakeholder engagements, and at
community events across the county. Below is a

summary of these outreach  efforts:

e Presented at the OCTA Citizens Advisory Committee (CAC), the Stakeholder Working
Group (SWG), the Advisory Committee (AC) Meetings, and the Orange County Council of
Governments (OCCOG) Meeting.

e Hosted 1 public webinar attracting 21 participants, as well as uploading the public
presentation and video online for those that could not attend.

e Engaged more than 4,900 community members at 11 Orange County events throughout
the 5 county supervisorial districts.

e Reached 57,000 readers through Spanish and Vietnamese newspapers.

e Distributed more than 1,700 multi-lingual notices at pop-up events and to organizations
that serve diverse and disadvantaged communities in Orange County

e Sent 1,590 mailers to key stakeholders and community organizations.

e E-mailed 6 multi-lingual notices to more than 3,574 interested community stakeholders.

e Promoted the survey and community webinar with 5 Facebook posts, 5 Instagram posts,
and 3 X posts with 20,009 impressions.

e Developed and distributed an electronic communications toolkit, providing an easy-to-
share communication resource to more than 109 local cities, community leaders, as well
as OCTA committee and stakeholder organizations.

e Announced the project through OCTA’s On the Move blog and via press release.

e Featured a webpage viewed more than 700 times.

e Shared materials in English, Spanish, and Vietnamese.

7|Page
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i. Key Demographics
Figure 4: Key Demographic Findings

6: What is your age range?

4%  Under20 ¢ @
27%  20-35 o

30% 36-50 ﬁ
23%  51-65

A .
w

13% 66 or older

3% Prefer not to say

7: What is your combined annual household income?

18%  Less than 530,000
12% $30,000 - 549,000
12% $50,000 - 579,000
12% 580,000 - 599,000
13% $100,000 — 5149,000
14%  $150,000 or more

18%  Prefer not to answer

8: What ethnic group do you consider yourself a part

of or feel closest to?
30%  Caucasian/White
34%  Latino/Hispanic

19%  Asian — Korean, Japanese, Chinese,
Viethamese, Filipino or other Asian

3% African American/Black
1% American Indian or Alaskan Native
1% Pacific Islander
1% Middle Eastern
3% Mixed Heritage
1% Other

7% Prefer not to answer ' 1

Appendix

January 2025

8|Page

A108



OC Transportation Demand Management Plan
Public Engagement and Survey Analysis Report Phase 2 January 2025

ii. Geographic Distribution

Respondents were asked to identify zip codes where they live and work. The majority of
survey respondents (85%) reside within Orange County and 78% of respondents stated they
work within Orange County. The table and graphic below detail the zip code distribution for
home and work.

Table 4. Home Zip Code

What is your home zip code? ‘

Within Orange County 1,187 (85%)
Outside Orange County 215 (15%)

Figure 5: Participant Home Zip Code

LaHabra-. 7
L) 3'5

LaPaima, ? (23] Ji5
. Placentia
7 Fullerton _—
pe, \%{\ -

oS A n,J ! /c,

= _
Buena Parkqx Anahenm‘] = /_
|
|

Cypress @ \ Villa
Los |0range Park ;@

Stantc:n

/ Alamitos @ .
-8 N GardEé Gicta lT - (-,-,-;’\\ Unincorporated
- N\ Jl Orange County
Seal / |
Seal o \;ﬁ 1\

Westminster
. Santa Ana |
Fountain Rancho Santa

Valley @ /Tus‘an > Margarita
@ e N

. <ta
. Huntington  Costa /7
.. Beac Mesa /(\\

I in b /
/ -. = Forest n\

Mission 7/
-~ Viejo ||

| |
L
o "?%lljlg? 9 CSa n Jt uan
@ \\Capistrano
Dana / @

Pomt San Clemente
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Table 5. Work Zip Code

What is your work zip code? ‘

retired, or employment requiring travel to
multiple locations across the county.

Within Orange County 1,094 (78%)
Outside Orange County 122 (9%)
Other — includes people working remotely 186 (13%)

iii. New Contacts

January 2025

A total of 935 new email addresses and 34 new mobile phone numbers were collected from
survey respondents. These contacts will continue to be used to keep interested stakeholders
informed of any future developments or follow-up initiatives, marking the conclusion of the

TDM study.

I1l. CONCLUSION

The project team increased project awareness about Transportation Demand Management (TDM) and
utilized this second phase of outreach to seek input on how to refine those strategies and identify travel
preferences that would best serve the community. The survey responses have provided valuable insights,
offering clear guidance on the areas OCTA should prioritize as we shape the final TDM plan.
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS
PHASE 2 SURVEY RESULTS AND OUTREACH - FALL 2024

Total number of surveys English

1402 Spanish 9%

Vietnamese 1 1%

90%

1: What is your connection to Orange County (0C)?

I live and
work in OC

73%

I live outside of OC,
but work in OC @

9% =]

I live in OC, but I don’t live or work
work outside of OC in OC, but visit OC

12% 6%

2: Please rank the following solutions you would like to see to encourage sustainable travel in your community.
Rank from 1-6, with 1 being the most helpful and 6 being the least helpful.

Safer Streets for Walking and Biking

Better Access for Pedestrians, Bicyclists and Transit Users

Promote Policies that Support Sustainable Transportation

Improved Connectivity to Transit

Local Commuter Programs for Business Districts or Major Institutions

Reduced Travel Costs

3: Do you have any additional feedback?

Key Themes

Improve Bicycle Recommendations for continuous and safer bike routes and lanes.
Infrastructure
— Expand Public Better transit connections, especially direct routes to key locations, and
. ) extended service hours to make public transportation more convenient
Transit Services )
— and accessible.
O
9 @ 4 . Concerns about traffic congestion and emphasize improvement of better
dADb Traffic & Road . . "
O Enhancements traffic flow management. Requests for improved road conditions and safer
q /.\ D n intersections for all users.
® Pedestrian & Requests for safer and more walkable environments through enhanced bus
? estrian rider safety, improved crosswalks, pedestrian-friendly streets, and enhanced
Rider Safety safety measures such as speed bumps and curb extensions.
Increase Better transit options for seniors and other vulnerable populations, such as
< Accessibility specialized ride programs and convenient, accessible stops.
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS
PHASE 2 SURVEY RESULTS AND OUTREACH - FALL 2024

4: What is your home zip code? Participant Home Zip Code:

@ Inside Orange County @ Outside Orange County S-La .

i @ Brea
5: What is your work zip code?

La Pal @ Yorba A
@ Inside Orange County Outside Orange County . al-rr}ga._. @ @ Linda

Fullerton Placentia

tm\/‘/\/\

Other IS = N\ . == | ..
Respondents who identified themselves as retired, i~ Buena Park e[ e
traveling to various locations for work within @

Orange County, or working remotely.

"_.--";Cypress @

6: What is your age range? Ao, Stanton ®

9 (18]
4% Under 20 @ Garden Gro/vel

Unincorporated

27%  20-35 ) [ i seal 22) Orange County
30%  36-50 O - ; 3‘““ Westminster
23%  51-65 - & - Fountain Rancho Santa

14% 66 or older Margarita

3% Prefer not to say |I * m

7: What is your combined annual household Hugg:c - < _ D
income? Irvm\ Flc_)arlc(eit

18%  Less than 530,000 @

12%  $30,000 - $49,000 e Newport L9 Mission

Beac
12% $50,000 — 579,000

12% 580,000 — 599,000
13% $100,000 — $149,000
14%  $150,000 or more

18%  Prefer not to answer

8: What ethnic group do you consider yourself a part of or feel closest to?
30%  Caucasian/White
34%  Latino/Hispanic

19%  Asian — Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian

0@ 406
3% African American/Black \ ? . 4
1% American Indian or Alaskan Native ‘
1% Pacific Islander
1% Middle Eastern »
3% Mixed Heritage | '

1% Other

7% Prefer not to answer

Community Engagement

A= Collected 1,402 surveys from

- September 4 to October 13, 2024
=

Distributed 1, 590 meeting notices to key stakeholders
and community organizations

[

E-mailed 6 multi-lingual notices to more than
3’574 interested community stakeholders

Hosted 1 Citizens Advisory Committee,
. 1 Stakeholder Working Group, 1 Advisory

a W Committee Meeting, and 1 public webinar, Promoted the survey and community webinar with 5 Facebook

as well as uploaded the public presentation % posts, 5 Instagram stories, and 3 X posts with

and video for those who could not attend ZO 000+ impressions
/4

Engaged 4’900+ community members at I Developed and distributed toolkits, providing an easy-to-share

1 1 Orange County events throughout the communication resource to more than 109 local cities,

5 county supervisorial districts community leaders, as well as OCTA committee and stakeholder

organizations

Reached 57,000+ readers through Spanish- and

Vietnamese-language newspapers

AN

Announced the project through OCTA’s On the Move

blog and via press release

Distributed 1, 700+ multi-lingual notices at % Featured a webpage viewed more than 700 times

pop-up events and to organizations that serve diverse

and underrepresented communities in Orange County N . ) )
A Shared materials in English, Spanish, and Vietnamese
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IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Transportation Strategies Survey

The Orange County Transportation Authority (OCTA) continues to provide ways to make it easier for you to use sustainable
transportation. Using public transportation, carpooling, vanpooling, remote working, walking and biking, can all help
reduce traffic and pollution.

Your input is important! Let us know which transportation solutions you would like to see in your community to make
environmentally friendly transportation options more appealing.

Take our three-minute survey for a chance to win one of two $50 gift cards!
NO PURCHASE OR PAYMENT NECESSARY TO WIN. View rules at octa.net/TDM.

1. What is your connection to Orange County (OC)? *
] 1 live and work in OC
[ 1live in OC, but work outside of OC
[ ] I live outside of OC, but work in OC
[11don’t live or work in OC, but visit OC

2. Please rank the following solutions you would like to see to encourage sustainable travel in your community.*
Rank from 1 — 6, with 1 being the most helpful and 6 being the least helpful

Better access for pedestrians, bicyclists, and transit users
E.g., bike lanes, sidewalks, wheelchair and stroller access, bicycle-friendly buses, and multilingual signage.

Safer streets for walking and biking

E.g., high visibility paint for crosswalk and bike lanes, special pedestrian & bike only zones, and protected bike
lanes.

Promote policies that support sustainable transportation

E.g., new developments near public transportation, user-friendly trip planning apps, and transit hubs for buses,
trains, and ridesharing.

Local commuter programs for business districts or major institutions

E.g., remote work, flexible work schedule, and locally organized carpool, vanpools, and ridesharing services.
Improved connectivity to transit

E.g., local shuttles, bike share, and carpool matching services

Reduced travel costs

E.g., free or discounted transit passes, employer provided incentives, and reward programs for frequent transit
users.

Page 1 of 2 m
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3. Do you have any additional feedback?

Thanks for your input! Please tell us a little about yourself.

4. What is your home ZIP-code? * 5. What is your work ZIP-code? *
6. What is your age range? 7. What is your combined annual household income?
[Junder 20 [] Less than $30,000
(] 20-35 [] $30,000 — $49,000
[ 36-50 [1 $50,000 - $79,000
[]51-65 (] $80,000 - $99,000
[1 66 or older [] $100,000 - $149,000
[IPrefer not to answer [] $150,000 or more

[ Prefer not to answer

8. What ethnic group do you consider yourself a part of or feel closest to?
[] Caucasian/White
[] Latino/Hispanic
L] African American/Black
(] American Indian or Alaskan Native
L] Asian - Korean, Japanese, Chinese, Vietnamese, Filipino or other
[ Pacific Islander
L] Middle Eastern
L] Mixed Heritage
[ prefer not to answer
L] other:

9. Enter your email below to receive project updates and meeting invitations and be entered into a drawing for a
chance to receive one of two $50 gift cards. NO PURCHASE OR PAYMENT NECESSARY TO WIN. See official rules at
octa.net/TDM.

If you do not have an email, you can enter your phone number in the next question.

10. Enter your phone number below.

Thank you for participating!

Page 2 of 2
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MEJORANDO LA MOVILIDAD CON OPCIONES DE VIAJE ALTERNATIVAS

Encuesta de Estrategias de Transporte de la OCTA

La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés) continta brindando formas para que
le sea mas facil usar el transporte sostenible. Usar el transporte publico, compartir el vehiculo o camioneta, trabajar de
manera remota, caminar y andar en bicicleta pueden ayudar a reducir el trafico y la contaminacién.

iSus aportes son importantes! Déjenos saber qué tipo de soluciones de transporte le gustaria ver en su comunidad para
hacer que las opciones de transporte respetuosas con el medio ambiente sean mas atractivas.

iResponda nuestra encuesta de tres minutos para tener la oportunidad de ganar una de las dos tarjetas de regalo de
$50! NO SE REQUIERE NINGUNA COMPRA O PAGO PARA GANAR. Vea las reglas en octa.net/TDM.

1. ¢Cual es su conexidn con el Condado de Orange (OC, por sus siglas en inglés)? *
(] vivo y trabajo en OC
[] vivo en OC, pero trabajo fuera de OC
[] Vivo fuera de OC, pero trabajo en OC
[] No vivo ni trabajo en OC, pero visito OC

2. Favor de clasificar las siguientes soluciones que le gustaria ver para fomentar los viajes sostenibles en su comunidad.
Califique del 1 al 6, siendo 1 la mas util y 6 la menos util.

Mejor acceso para peatones, ciclistas y usuarios del transporte publico.

Por ejemplo, carriles para bicicletas, banquetas, acceso para sillas de ruedas y carriolas, autobuses adaptados
para bicicletas y sefializaciéon multilingiie.

Calles mas seguras para caminar y andar en bicicleta

Por ejemplo, pintura de alta visibilidad para cruces de peatones y carriles para bicicletas, zonas especiales para
peatones y exclusivas para bicicletas y carriles para bicicletas protegidas.

Promover politicas que apoyen el transporte sostenible

Por ejemplo, nuevos desarrollos cerca del transporte publico, aplicaciones para planear viajes fdciles de usary
centros de transporte para autobuses, trenes y viajes compartidos.

Programas de pasajeros locales para distritos comerciales o instituciones importantes

Por ejemplo, trabajo remoto, horarios de trabajo flexibles y servicios de vehiculo compartido, camioneta
compartida, y viajes compartidos organizados localmente.

Conectividad mejorada al transporte

Por ejemplo, servicios de enlace, bicicletas compartidas y servicios de vinculacion para vehiculos compartidos.
Costos de viaje reducidos

Por ejemplo, pases de transporte publico gratuitos o con descuento, incentivos proporcionados por el
empleador y programas de recompensa para usuarios frecuentes del transporte publico.

Pagina 1 de 2
*Pregunta obligatoria
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3. (Tiene algin comentario adicional?

iGracias por su aportacion! Cuéntenos un poco sobre usted.

4. ¢Cudl es el cddigo postal de su domicilio? * 5. ¢éCudl es su codigo postal de su trabajo? *
6. ¢Cudl es surango de edad? 7. ¢Cudl es su ingreso familiar anual combinado?
[CIMenor de 20 afios [] Menos de $30,000
[] 20-35 [] $30,000 - $49,000
[ 36-50 [] $50,000 - $79,000
[J51-65 [ $80,000 - $99,000
[] 66 afios o més [] $100,000 - $149,000
[Iprefiero no responder [] $150,000 0 mas

[] Prefiero no responder

8. ¢A qué grupo étnico considere que forma parte de o se siente mas cercano a?
[] caucasico/Blanco
] Latino/Hispano
L] Afroamericano/Negro
(] Indio Americano o Nativo de Alaska
L] Asiatico - Coreano, Japonés, Chino, Vietnamita, Filipino u otro
[ 1slefio del Pacifico
(] Medioriental
[] Herencia Mixta

L] Prefiero no responder

L] otro:

9. Ingrese su correo electrdnico a continuacidn para recibir actualizaciones del proyecto e invitaciones a reuniones y
para participar en un sorteo para tener la oportunidad de ganar una de las dos tarjetas de regalo de $S50. NO SE
REQUIERE NINGUNA COMPRA O PAGO PARA GANAR. Vea las reglas oficiales en octa.net/TDM.

Si no tiene un correo electrénico, puede ingresar su nimero de teléfono en la siguiente pregunta.

10. Ingrese su numero de teléfono a continuacién.

iGracias por su participacion!

Pagina 2 de 2
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CAI THIEN KHA NANG DI CHUYEN BANG CAC LUA CHON DI LAI THAY THE

Khdo Sat Chién Lwoc Giao Théng OCTA

Co Quan Quan Ly Giao Théng Van Tai Quan Cam (OCTA) tiép tuc cung cap cac phwong thirc dé giip quy vi si dung céc
phuong tién giao thdng bén virtng mot cach dé dang hon. S& dung phwong tién cong cong, di chung xe, di xe tai nhd chung,
lam viéc tir xa, di bd va di xe dap déu cé thé gitp gidm ket xe va 6 nhiém.

Y ki€n cGia quy vi rat quan trong! Hiy cho ching t6i biét nhitrng gidi phap giao thdng nao quy vi mudén thay trong cdng
dong dé gitp cac lwa chon giao théng than thién véi méi tredng trd nén hap dan hon.

Chi t6n ba phut tham gia khao sat dé cé co hdi trung mot trong hai thé qua tang tri gia $50!
KHONG CAN MUA HANG HOAC THANH TOAN BE TRUNG GIAI. Xem quy dinh tai octa.net/TDM.

1. Quy vi cé méi lién hé gi v&i Quan Cam?*
[] 76i s6ng va Iam viéc & Quan Cam
[] 76i séng & Quan Cam, nhung lam viéc ngoai Quan Cam
[] Toi s6ng ngoai Quan Cam, nhung lam viéc & Quan Cam

[] 16i khong séng hay lam viéc & Quan Cam, nhwng c6 ghé Quan Cam

2. Vuilong x&p hang cac gidi phap sau ma quy vi mudn thay dé khuyén khich viéc di lai bén virng trong cdng dong.*
Xép hang tlr 1 dén 6, véi 1 13 hitu ich nhat va 6 |a it hitu ich nhat:

Cai thién kha nang ti€p can cho ngudi di bd, nguwdi di xe dap va ngudi st dung phuwong tién cong cong

Vi du: lan xe dap, via hé, 16i di cho xe Idn va xe ddy, xe buyt thén thién vdi xe dap, va bién bdo da ngdn ngir.
Pudng phd an toan hon cho viéc di bd va di xe dap

Vi du: son tén tao dé néi bat cho vach qua dwdng va lan xe dap, khu vure danh riéng cho ngudri di bé va xe dap,
va lan xe dap duoc bdo vé.

Khuyén khich cac chinh sach hé tro giao thong bén virng

Vi du: cdc phdt trién mdi gén phuwong tién céng céng, trng dung lap ké hoach chuyén di thdn thién véi ngudi st
dung, va cdc diém chuyén cho xe buyt, tau hda va djch vu chia sé xe.

Cac churong trinh di lai dia phwong cho khu vire kinh doanh hoéc cac td chirc I&n

Vi du: 1am viéc tlr xa, lich lam viéc linh hoat, va céc dich vu di chung xe, di chung xe tai nhd, va chia sé xe dugc
t6 chirc tai dja phuwong.

Cai thién kha nang két ndi v&i phwong tién cdng cdng

Vi du: xe buyt dwa ddn tai dia phwong, chia sé xe dap, va dich vu két néi di chung xe.

Giam chi phi di chuyén

Vi du: thé giao théng mién phi hodc giém gid, wu ddi tir nha tuyén dung, va cdc chwong trinh diém thuéng cho
nguoi st dung phuong tién céng cdng thudng xuyén.

1 m
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3. Quy vicdy kién déng gép thém nao khéng?

Cém on quy vi dd déng gdp y kién! Xin vui Iong cho ching téi biét mét chut vé quy vi.

4. Ma vung tai nha quy vi la gi?* 5. M3 vung tai chd 1am quy vi la gi? *
6. Quy vi thuéc nhém tudi nao? 7. Thu nhép hd gia dinh hang ndm cla quy vi bao nhiéu?
L] Duwéi 20 tudi [] buéi $30,000
[ 20-35 tusi [[] $30,000 - $49,000
[ 36-50 tudi [] $50,000 - $79,000
[ 51-65 tudi [] $80,000 — $99,000
L] 66 tudi tré 1&n [[] $100,000 — $149,000
L] Khéng mudn tra 1o [] $150,000 tré Ién

[] Khéng mudn tra 1o
8. Quy vi ty cho minh thuéc nhém dan téc nao hodc cdm thay gan giii nhat vdi nhém dan tdc nao?
(] Ngu®i da tring
[] Nguwoi Géc Latin/Tay Ban Nha

L] Nguoi da den/Ngudi My géc Phi

] Ngudi ban dia My hodc Nguwoi ban dia Alaska

(] Ngui A - Han, Nhat, Trung, Viét, Phi hodc gbc ngudi A khac
L] Nguoi séng & cac dao Thai Binh Dwong

] Nguoi Trung DOng

(] Dan toc lai

L] Khéng mudn tra 1o

[] Nhém khéc:

9. Diang nhap email clia quy vi dudi day d& nhan cip nhat du 4n va |61 moi tham gia cudc hop va cé co hdi nhdn mét
trong hai thé qua ting tri gia $50. KHONG CAN MUA HANG HOAC THANH TOAN BE TRUNG GIAI. Xem quy dinh chinh
thirc tai octa.net/TDM.

Né&u quy vi khdng cé email, quy vi cé thé nhap sd dién thoai trong ciu héi tiép theo.

Nhap s6 dién thoai cda quy vi dudi day.

Cam o'n quy vi da tham gia!

2
*Cdu hoi bt budc m

OCTA



OC Transportation Demand Management Plan
Survey Analysis Report October 2024

Appendix C: Table of Respondent Zip Codes
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Appendix

. Count per Percentage of
oc City oc City OC Cities
Aliso Viejo 21 1.77%
Anaheim 124 10.45%
Brea 15 1.26%
Buena Park 23 1.94%
Capistrano Beach 1 0.08%
Costa Mesa 36 3.03%
Coto de Caza 0 0.00%
Cypress 13 1.10%
Dana Point 4 0.34%
East Irvine 0 0.00%
Foothill Ranch 5 0.42%
Fountain Valley 14 1.18%
Fullerton 63 5.31%
Garden Grove 67 5.64%
Huntington Beach 41 3.45%
Irvine 126 10.61%
La Habra 26 2.19%
La Palma 0 0.00%
Ladera Ranch 4 0.34%
Laguna Beach 3 0.25%
Laguna Hills 28 2.36%
Laguna Niguel 27 2.27%
Laguna Woods 9 0.76%
Lake Forest 11 0.93%
Los Alamitos 14 1.18%
Midway City 1 0.08%
Mission Viejo 13 1.10%
Newport Beach 12 1.01%
Newport Coast 3 0.25%
Orange 51 4.30%
Placentia 23 1.94%
Rancho Santa Margarita 2 0.17%
San Clemente 8 0.67%
San Juan Capistrano 12 1.01%
Santa Ana 255 21.48%
Seal Beach 7 0.59%
Silverado 2 0.17%
Stanton 18 1.52%
Sunset Beach 1 0.08%
Trabuco Canyon 1 0.08%
Tustin 40 3.37%
Villa Park 1 0.08%
Westminster 20 1.68%
Yorba Linda 42 3.54%
Grand Total 1187 100.0%
TOTAL ZIP CODES RECEIVED = 1402
TOTAL OC ZIP CODES RECEIVED = 1187
PERCENTAGE OF RECEIVED THAT ARE OC = 84.66%
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OC Zip Code OC City Count 0OC Zip Code OC City Count
90620 Buena Park 12 92690 Mission Viejo 1
90621 Buena Park 10 92691 Mission Viejo 7
90624 Buena Park 1 92692 Mission Viejo 5
90630 Cypress 13 92694 Ladera Ranch 4
90631 La Habra 26 92697 Irvine 1
90680 Stanton 18 92701 Santa Ana 62
90720 Los Alamitos 14 92702 Santa Ana 4
90740 Seal Beach 7 92703 Santa Ana 37
90742 Sunset Beach 1 92704 Santa Ana 63
92602 Irvine 11 92705 Santa Ana 23
92603 Irvine 10 92706 Santa Ana 25
92604 Irvine 15 92707 Santa Ana 41
92606 Irvine 8 92708 Fountain Valley 14
92607 Laguna Niguel 1 92780 Tustin 27
92610 Foothill Ranch 5 92781 Tustin 1
92612 Irvine 13 92782 Tustin 12
92614 Irvine 12 92800 Anaheim 1
92615 Huntington Beach 1 92801 Anaheim 23
92616 Irvine 1 92802 Anaheim 16
92617 Irvine 10 92803 Anaheim 1
92618 Irvine 24 92804 Anaheim 18
92620 Irvine 20 92805 Anaheim 35
92623 Irvine 1 92806 Anaheim 14
92624 Capistrano Beach 1 92807 Anaheim 13
92626 Costa Mesa 12 92808 Anaheim 2
92627 Costa Mesa 22 92821 Brea 11
92628 Costa Mesa 2 92823 Brea 4
92629 Dana Point 4 92825 Anaheim 1
92630 Lake Forest 11 92831 Fullerton 20
92637 Laguna Woods 9 92832 Fullerton 22
92646 Huntington Beach 14 92833 Fullerton 16
92647 Huntington Beach 9 92835 Fullerton 5
92648 Huntington Beach 15 92840 Garden Grove 17
92649 Huntington Beach 2 92841 Garden Grove 11
92651 Laguna Beach 3 92843 Garden Grove 11
92653 Laguna Hills 28 92844 Garden Grove 12
92655 Midway City 1 92845 Garden Grove 15
92656 Aliso Viejo 21 92848 Garden Grove 1
92657 Newport Coast 3 92856 Orange 1
92660 Newport Beach 7 92861 Villa Park 1
92663 Newport Beach 5 92865 Orange 6
92672 San Clemente 6 92866 Orange 10
92673 San Clemente 1 92867 Orange 7
92674 San Clemente 1 92868 Orange 11
92675 San Juan Capistrano 12 92869 Orange 16
92676 Silverado 2 92870 Placentia 23
92677 Laguna Niguel 26 92886 Yorba Linda 28
92679 Trabuco Canyon 1 92887 Yorba Linda 14
92683 Westminster 20

92688 Rancho Santa Margarita 2

TOTAL OC ZIP CODES COLLECTED: 1187
Appendix A124




Appendix E: Notification Materials

Eblasts
Newspaper Ads
Toolkits

Flyers

Earned Media
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Thoéng bao tai Viét Nam

Your participation is important!

The Orange County Transportation Authority (OCTA) is working on a plan to identify policies and
strategies focused on shifting trips away from those driving alone and encouraging alternative
travel options. Examples include carpooling and car/bike share programs, teleworking,
subsidized transit passes, and mobile trip planning apps. The plan will help improve equity,
sustainability, public health, and quality of life in Orange County.

Attend our Zoom Webinar

Join our Zoom webinar and tell us how you travel around Orange County. Share your ideas and
recommendations on how we can improve mobility and promote alternative modes of
transportation.

Thursday, August 31, 2023 at 5:30 pm
Webinar ID: 825 5834 0344
Call-in: (213) 338-8477

Register Here!

Spanish interpretation will be provided. Special accommodations and additional interpretations
are available by calling 714-636-7433. Requests must be made at least 72 hours in advance of a
scheduled meeting.

Take Our Online Survey

Apperitiixsurvey by September 18 for a chance to win one of two $50 gift cards! By participatirzs
in this promotion, you agree to the Official Rules.



TAKE OUR ONLINE
SURVEY

More About Transportation Management Plans

What are some of the benefits?

Below are some benefits of implementing policies and strategies that encourage alternative
travel options.

Improved air quality and reduced congestion

Active streets and local business districts

Potential to reduce transportation inequities
Enhanced access to affordable transportation options

How Can the Plan Achieve This?

The plan will result in policies and strategies that move away from solo driving and promote
alternative travel options. Some include:

o Site-based infrastructure such as bicycle facilities, real time displays, and on-site
affordable housing

e Services/programming such as rideshare (carpool/vanpool), on-site bikeshare, and on-site
childcare

e Policies such as dynamic parking pricing, complete streets policies, and road pricing.

e Promotion/incentives such as commute travel allowances, parking cash-out, and
subsidized transit passes.

Want to Learn More?

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

If you would like to unsubscribe from receiving emails
about this project, please click here.

Orange County Transportation Authority

OCTA

OCTA | 550 S. Main Street, Orange, CA 92868 (714) 560-6282

Unsubscribe invoices@arellanoassociates.com

Appendix Update Profile |Constant Contact Data Notice Al127

Sent bymespino@octa.net



.5&

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Thoéng bao tai Viét Nam

Your participation is important!

The Orange County Transportation Authority (OCTA) is working on a plan to identify policies and
strategies focused on shifting trips away from those driving alone and encouraging alternative
travel options. Examples include carpooling and car/bike share programs, teleworking,
subsidized transit passes, and mobile trip planning apps. The plan will help improve equity,
sustainability, public health, and quality of life in Orange County.

Attend our Zoom Webinar

Join our Zoom webinar and tell us how you travel around Orange County. Share your ideas and
recommendations on how we can improve mobility and promote alternative modes of
transportation.

Thursday, August 31, 2023 at 5:30 pm
Webinar ID: 825 5834 0344
Call-in: (213) 338-8477

Register Here!

Spanish interpretation will be provided. Special accommodations and additional interpretations
are available by calling 714-636-7433. Requests must be made at least 72 hours in advance of a
scheduled meeting.

Take Our Online Survey

Apperitixsurvey by September 18 for a chance to win one of two $50 gift cards! By participatirzs
in this promotion, you agree to the Official Rules.


https://conta.cc/47w6Owc
https://conta.cc/455HnA1
https://us06web.zoom.us/webinar/register/WN_x5eIJkXPTKqFGLmCuYCkvA
https://www.octa.net/pdf/OCTDM_SweepstakesOfficialRules.pdf

TAKE OUR ONLINE
SURVEY

More About Transportation Management Plans

What are some of the benefits?

Below are some benefits of implementing policies and strategies that encourage alternative
travel options.

Improved air quality and reduced congestion

Active streets and local business districts

Potential to reduce transportation inequities
Enhanced access to affordable transportation options

How Can the Plan Achieve This?

The plan will result in policies and strategies that move away from solo driving and promote
alternative travel options. Some include:

o Site-based infrastructure such as bicycle facilities, real time displays, and on-site
affordable housing

e Services/programming such as rideshare (carpool/vanpool), on-site bikeshare, and on-site
childcare

e Policies such as dynamic parking pricing, complete streets policies, and road pricing.

e Promotion/incentives such as commute travel allowances, parking cash-out, and
subsidized transit passes.

Want to Learn More?

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

If you would like to unsubscribe from receiving emails
about this project, please click here.

Orange County Transportation Authority

OCTA

OCTA | 550 S. Main Street, Orange, CA 92868 (714) 560-6282

Unsubscribe invoices@arellanoassociates.com

Appendix Update Profile |Constant Contact Data Notice A129

Sent bymespino@octa.net


http://bit.ly/OCTDMSurvey
http://octa.net/TDM
https://app.constantcontact.com/pages/campaigns/#
http://www.constantcontact.com/legal/about-constant-contact
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Nhin vao day dé doc phién bin tiéng Viét

Your participation is important!

The Orange County Transportation Authority (OCTA) is working on a plan to identify policies and
strategies focused on shifting trips away from those driving alone and encouraging alternative
travel options. Examples include carpooling and car/bike share programs, teleworking,
subsidized transit passes, and mobile trip planning apps. The plan will help improve equity,
sustainability, public health, and quality of life in Orange County.

Attend our Zoom Webinar

Join us next week for our Zoom webinar and tell us how you travel around Orange County.
Share your ideas and recommendations on how we can improve mobility and promote
alternative modes of transportation.

Thursday, August 31, 2023 at 5:30 pm
Webinar ID: 825 5834 0344
Call-in: (213) 338-8477

Register Here!

Spanish interpretation will be provided. Special accommodations and additional interpretations
are available by calling 714-636-7433. Requests must be made at least 72 hours in advance of a
scheduled meeting.

Take Our Online Survey

Apperitiixsurvey by September 18 for a chance to win one of two $50 gift cards! By participairgD
in this promotion, you agree to the Official Rules.


https://conta.cc/47w6Owc
https://conta.cc/455HnA1
https://us06web.zoom.us/webinar/register/WN_x5eIJkXPTKqFGLmCuYCkvA
https://www.octa.net/pdf/OCTDM_SweepstakesOfficialRules.pdf

Want to Learn More?

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

OCTA | 550 S. Main Street, Orange, CA 92868 (714) 560-6282

Unsubscribe invoices@arellanoassociates.com

Update Profile |Constant Contact Data Notice

Sent bymespino@octa.net
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Nhin vao day dé doc phién ban tiéng Viét

Your participation is important!

The Orange County Transportation Authority (OCTA) is working on a plan to identify policies and
strategies focused on shifting trips away from those driving alone and encouraging alternative
travel options. Examples include carpooling and car/bike share programs, teleworking,
subsidized transit passes, and mobile trip planning apps. The plan will help improve equity,
sustainability, public health, and quality of life in Orange County.

Attend our Zoom Webinar

Join us tomorrow for our Zoom webinar and tell us how you travel around Orange County. Share
your ideas and recommendations on how we can improve mobility and promote alternative
modes of transportation.

Thursday, August 31, 2023 at 5:30 pm
Webinar ID: 825 5834 0344
Call-in: (213) 338-8477

Register Here!

Spanish interpretation will be provided. Special accommodations and additional interpretations
are available by calling 714-636-7433. Requests must be made at least 72 hours in advance of a
scheduled meeting.

Take Our Online Survey

Apperitixsurvey by September 18 for a chance to win one of two $50 gift cards! By participatirge
in this promotion, you agree to the Official Rules.


https://conta.cc/45K6sQU
https://conta.cc/3P6SDqh
https://us06web.zoom.us/webinar/register/WN_x5eIJkXPTKqFGLmCuYCkvA
https://www.octa.net/pdf/OCTDM_SweepstakesOfficialRules.pdf

Want to Learn More?

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

OCTA | 550 S. Main Street, Orange, CA 92868 (714) 560-6282

Unsubscribe invoices@arellanoassociates.com

Update Profile |Constant Contact Data Notice

Sent bymespino@octa.net
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Thoéng bao tai Viét Nam

We are back and we want your input!

The Orange County Transportation Authority (OCTA) continues to work on the Transportation
Demand Management (TDM) Strategic Plan to identify policies and strategies focused on
reducing drive alone trips by encouraging alternative travel options. Some of these options
include carpooling, bike share programs, subsidized transit passes, and mobile trip planning
apps. The plan aims to enhance mobility, sustainability, and the overall quality of life in Orange
County.

In Summer 2023, your recommendations helped us identify potential strategies that are most
supportive of alternative transportation modes across the county.

Attend our Zoom Webinar

Your input matters! Join the webinar to share which strategies you find most important and what
would benefit your community.

September 18, 2024, at 5:30 pm
Webinar ID: 858 2099 1844
Call-in: (213) 338-8477

Register Here!

Spanish interpretation will be provided. Special accommodations and additional interpretations
are available by calling 714-636-7433. Requests must be made at least 72 hours in advance of a
scheduled meeting.

Appendix . A134
ake Our Online Survey


https://conta.cc/45B5Ptl
https://conta.cc/3PmaSIE
https://us06web.zoom.us/webinar/register/WN_x5eIJkXPTKqFGLmCuYCkvA
https://www.octa.net/pdf/OCTDM_SweepstakesOfficialRules.pdf

Complete our survey by October 13th for a chance to win one of two $50 prize cards! By
participating in this promotion, you agree to the Official Rules.

TAKE OUR ONLINE
SURVEY

More About Transportation Management Plans

What are some of the benefits?

Below are some benefits of implementing policies and strategies that encourage alternative
travel options.

Improved air quality and reduced congestion
Active streets and local business districts

Potential to reduce transportation inequities

Enhanced access to affordable transportation options

How Can the Plan Achieve This?

The plan will result in policies and strategies that move away from solo car trips and promote
alternative travel options. Some include:

e Site-based infrastructure such as bicycle facilities, real time passenger information
displays, and on-site affordable housing

e Services/programming such as rideshare (carpool/vanpool), on-site bikeshare, and on-site
childcare

e Policies such as dynamic parking pricing, complete streets policies, and road pricing.

e Promotion/incentives such as commute travel allowances, parking cash-out, and
subsidized transit passes.

Want to Learn More?

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

OCTA | 550 S. Main Street | Orange, CA 92868 US

Unsubscribe | Update Profile | Constant Contact Data Notice
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Nhén vao ddy dé doc phién bén tiéng Viét

Share your input!

The Orange County Transportation Authority (OCTA) continues to work on the Transportation
Demand Management (TDM) Strategic Plan to identify policies and strategies focused on
reducing drive alone trips by encouraging alternative travel options. Some of these options
include carpooling, bike share programs, subsidized transit passes, and mobile trip planning
apps. The plan aims to enhance mobility, sustainability, and the overall quality of life in Orange
County.

In Summer 2023, your recommendations helped us identify potential strategies that are most
supportive of alternative transportation modes across the county.

Attend our Zoom Webinar

Your input matters! Join the webinar next week to share which strategies you find most important
and what would benefit your community.

September 18, 2024, at 5:30 pm
Webinar ID: 858 2099 1844
Call-in: (213) 338-8477

Register Here!

Spanish interpretation will be provided. Special accommodations and additional interpretations
are available by calling 714-636-7433. Requests must be made at least 72 hours in advance of a
scheduled meeting.
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https://conta.cc/4dPRxJw
https://conta.cc/3TgrgMj
http://bit.ly/OCTDM-Webinar

Complete our survey by October 13th for a chance to win one of two $50 prize cards! By
participating in this promotion, you agree to the Official Rules.

TAKE OUR ONLINE
SURVEY

More About Transportation Management Plans

What are some of the benefits?

Below are some benefits of implementing policies and strategies that encourage alternative
travel options.

Improved air quality and reduced congestion
Active streets and local business districts

Potential to reduce transportation inequities

Enhanced access to affordable transportation options

How Can the Plan Achieve This?

The plan will result in policies and strategies that move away from solo car trips and promote
alternative travel options. Some include:

e Site-based infrastructure such as bicycle facilities, real time passenger information
displays, and on-site affordable housing

e Services/programming such as rideshare (carpool/vanpool), on-site bikeshare, and on-site
childcare

e Policies such as dynamic parking pricing, complete streets policies, and road pricing.

e Promotion/incentives such as commute travel allowances, parking cash-out, and
subsidized transit passes.

Want to Learn More?

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

OCTA | 550 S. Main Street | Orange, CA 92868 US

Unsubscribe | Update Profile | Constant Contact Data Notice
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Nhén vao ddy dé doc phién bin tiéng Viét

Thank you for joining OCTA!

Thank you to everyone who joined our community webinar on September 18, 2024! Your
participation and feedback are helping us explore alternative travel options throughout
Orange County.

If you missed the webinar, don't worry—you can still catch up! Visit the study’s website at
octa.net/TDM to watch the full recording and stay informed.
We've also made it easy by including direct links to key resources:

e Webinar Presentation PDF (English)

e Webinar Recording (English)

e TDM Fact Sheet (English | Spanish | Vietnamese)

There’'s still time to participate in our survey!

Let us know which transportation solutions you would like to see in your community to
make environmentally friendly transportation options more appealing. Complete our
online survey by October 13th for a chance to win one of two $50 gift cards. By entering,
you agree to the Official Rules.

TAKE OUR ONLINE
SURVEY

Appendix A138
Learn More


https://conta.cc/3Xju7oV
https://conta.cc/3ZgVbrq
http://bit.ly/OCTDM-Webinar

Learn more about the draft plan and the paths to success at OCTA.net/TDM.

OCTA | 550 S. Main Street | Orange, CA 92868 US

Unsubscribe | Update Profile | Constant Contact Data Notice
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Nhén vao ddy dé doc phién bén tiéng Viét

Your participation is important!

Thank you all who joined us during our webinar last month. There is still time to participate! Your
participation and feedback are helping us explore alternative travel options throughout Orange
County.

If you missed the webinar, don’t worry—you can still catch up! Visit the study’s website at
octa.net/TDM to watch the full recording and stay informed.
We've also made it easy by including direct links to key resources:

e Webinar Presentation PDF (English)

e Webinar Recording (English)

e TDM Fact Sheet (English | Spanish | Vietnamese)

There’s still time to participate in our survey!

Complete our online survey by October 13th for a chance to win one of two S50 gift cards. By
entering, you agree to the Official Rules.

TAKE OUR ONLINE
SURVEY

Learn More

Appendix A140
Learn more about the draft plan and the paths to success atOCTA.net/TDM.



https://conta.cc/3BfdVh8
https://conta.cc/47F0hQk
https://octa.net/pdf/OCTDM_Webinar_September_2024.pdf
https://www.youtube.com/watch?v=PCYKwUGkNtM&feature=youtu.be
https://octa.net/pdf/OCTDMFactSheet_eng.pdf?n=2024
https://octa.net/pdf/OCTDMFactSheet_spn.pdf?n=2024
https://octa.net/pdf/OCTDMFactSheet_vtn.pdf?n=2024
http://bit.ly/OC-TDMSurvey

.5&

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Anuncio en Espaiiol Nhén vao ddy dé doc phién bén tiéng Viét

Your involvement is valuable and greatly appreciated!

Thank you all who joined us during our webinar last month. There is still time to participate! Your
participation and feedback are helping us explore alternative travel options throughout Orange
County.

If you missed the webinar, don’t worry—you can still catch up! Visit the study’s website at
octa.net/TDM to watch the full recording and stay informed.
We've also made it easy by including direct links to key resources:

e Webinar Presentation PDF (English)

e Webinar Recording (English)

e TDM Fact Sheet (English | Spanish | Vietnamese)

Tomorrow is the last day to participate in our survey!

Complete our online survey by tomorrow for a chance to win one of two $50 gift cards. By
entering, you agree to the Official Rules.

TAKE OUR ONLINE
SURVEY

Learn More

Appendix Al41
Learn more about the draft plan and the paths to success atOCTA.net/TDM.



http://octa.net/TDM
https://www.constantcontact.com/legal/customer-contact-data-notice

4 | @NOTICIAS LOCALES | excetsior —oc

SEMANA DEL 25DE AGOSTO DE 2023

SANTA ANA

LaPolicia esta arrestando a personas
queestanintoxicadas enlaviapublica

La mayoria del
Concejo Municipal
aprob6 la medida
el mes pasado

Destiny Torres
SCNG / Eacelsior

El jefe de policia de
Santa Ana, David Valen-
tin, dijo que sus agentes ya
comenzaron a arrestar a
personas que estan intoxi-
cadas publicamente des-
pués de que la mayoria del
Concejo Municipal alentd
la medida el mes pasado.

Enfocandose en las per-
sonas que han visto borra-
chas o bajo la influencia
de las drogas merodeando
por las licorerias y en los
parques piblicos, algunos
concejales dijeron durante
la reunion del martes que
los residentes querian que
se tomaran medidas mas
proactivas.

Los concejales también
dijeron que la intoxicacién
publica ya es un delito me-
nor segun la ley de Cali-
fornia que puede resultar
en una multa, encarcela-
miento o0 ambos.

La politica no se trata
solo de encarcelamiento,
dijeron los concejales. La
ciudad se ha asociado con
CalOptima Health, el pro-
veedor de cobertura de sa-
lud financiada con fondos
publicos en el Condado
de Orange, para brindar
a los detenidos informa-
cion sobre los servicios
de tratamiento por abuso
de sustancias antes de su
liberacion.

Durante la reunion de
julio, el concejal Phil Bace-
rra pidi6 a la policia que sa-
que mas activamente a las
personas intoxicadas de
las calles y dijo que la ciu-
dad debe tomar medidas
para abordar los proble-
mas de abuso de sustancias
en Santa Ana. La mayoria

ARCHIVO — SCNG

Una mujer duerme en la acera de la Calle Cuarta en Santa Ana, el martes 4 de febrero de
2020, a media cuadra del tribunal federal.

de los concejales apoy6 la
idea, sin embargo, a algu-
nos les preocupaba que tal
politica haria mas dafo
que bien y tendria un im-
pacto negativo en las per-
sonas sin hogar.

Recursos necesarios

Uno de los lugares donde
se pueden necesitar mas
recursos, es la carcel de la
ciudad, dijeron los emplea-
dos de la ciudad en un in-
forme actualizado para la
reunion del martes.

Aquellos arrestados que
estan intoxicados o bajo la
influencia de una sustancia
controlada, pueden exhibir
una variedad de condicio-
nes de salud fisica y men-
tal, incluidos sintomas de
abstinencia o problemas
graves relacionados con la
intoxicacion.

Se propuso en la reunion
anterior del consejo que
una enfermera practicante
esté disponible para tratar
alas personas que ingresan

a las carceles para reducir
la dependencia de las salas
de emergencia.

“Es importante tener en
cuenta que el entorno de la
carcel de Santa Ana puede
presentar limitaciones
para brindar autorizacién y
atencion médica integral”,
dijeron los empleados de la
ciudad, y agregaron que las
capacidades médicas de las
cérceles suelen ser limita-
das en comparacion con los
hospitales.

Atencién médica

“En los casos en que las
personas requieran aten-
ciéon médica mas especia-
lizada, como autorizacion
médica para desintoxica-
cién o evaluacién de posi-
bles problemas psiquiatri-
cos, es posible que las ins-
talaciones y el personal de
la Carcel de Santa Ana no
tengan la experiencia o los
recursos para brindar el ni-
vel de atencion necesario”.

La idea de la enfermera

MEJORANDO LA MOVILIDAD CON
OPCIONES DE VIAJE ALTERNATIVAS

iAcompafienos!
Comparta sus ideas y recomendaciones sobre cémo
podemos mejorar la movilidad y promover modos

alternativos de transporte.

Seminario en Zoom

«

5:30 p.m.

(646) 749-3122

Jueves, 31 de agosto de 2023

ID de la reunion: 825 5834 0344
Numero de llamada en espaniol:

Encuesta

Responda a la encuesta en
bit.ly/OCTDMSurvey antes del
18 de septiembre y tenga la
oportunidad de ganar una

de dos tarjetas regalo de $50.

Obtenga mas informacion sobre el plan y los caminos hacia

el éxito en octa.net/TDM.

Se proporcionard interpretacion en espafiol. Acomodaciones

especiales e interpretaciones adicionales estdn disponibles
as solicitudes deben hacerse al

llamando al (71
menos 72 hora

) 636-7433.
poendix,

practicante, dijo Valentin,
todavia estd siendo explo-
rada por el departamento
de la carcel.

Criticas

Varios defensores de los
derechos de las personas
sin hogar se dirigieron al
consejo, argumentando en
contra de la nueva politica.

“Criminalizar la po-
breza, la falta de vivienda
ylos problemas de atencion
médica es moralmente in-
correcto, violento, danino
y siempre ineficaz”, dijo
Daisy Ramirez, defensora
principal de politicas y or-
ganizadora de la ACLU del
sur de California.

“La experiencia y los li-
tigios han demostrado que
los municipios no pueden
atacar, arrestar y encarce-
lar a las personas sin ho-
gar y a quienes experi-
mentan consumo de sus-
tancias como remedio o
salida de las necesidades
de vivienda”.

SANTA ANA

estrado.

La fecha que se
ha destinado para
la eleccion de
destitucion es el
14 de noviembre

Destiny Torres
SCNG / Eacelsior

El 14 de noviembre, los
votantes de Santa Ana de-
cidiran si la concejal Jes-
sie Lopez mantendra su
asiento en el estrado.

Un esfuerzo de destitu-
cién reunio suficientes fir-
mas para forzar la votacion
publica, que el Concejo Mu-
nicipal programo el martes
por la noche.

La boleta electoral del 14
de noviembre preguntara si
Lopez debe ser destituida;
su mandato finaliza en no-
viembre de 2024

El esfuerzo de desti-
tucién, dirigido por la
Asociacion de Oficiales
de Policia de Santa Ana,
acusa a Lopez de “des-
financiar a la policia” y
apoyar “politicas des-
tructivas que han alen-
tado a los propietarios a
aumentar los alquileres”,
seglin su documentacion
de respaldo presentada
ante el secretario.

MARK RIGHTMIRE — SCNG / EXCELSIOR

El 14 de noviembre, los votantes de Santa Ana decidiran
si la concejal Jessie Lopez mantendra su asiento en el

Programan fecha para
eleccion revocatoria de
concejal Jessie Lopez

Los motivos que
sefiala Lopez

Pero eso es enganoso, se-
gin Lopez, quien dijo que
voté a favor del control de
alquileres y el estableci-
miento de una comision de
supervision policial y que
es por eso que los defenso-
res de la destitucion la es-
tan pidendo.

“Desde el principio he-
mos tenido preocupaciones
sobre las declaraciones fal-
sas e inexactas que se dis-
tribuyeron a los residentes”,
dijo Lopez.

El concejo se dividio en
una reunién anterior so-
bre la programacién de la
votacion revocatoria, y al-
gunos miembros del con-
sejo dijeron que querian
ver los resultados de una
demanda presentada el 1
de agosto que intentaba
detener la votacion des-
titutoria, alegando que
se presenté informaciéon
falsa o engafosa a los re-
sidentes durante el pro-
ceso de recoleccion de fir-
mas. La demanda atin esta
en los tribunales.

A la ciudad se le cobrd
$22,936 para verificar las
firmas de la peticion y se
espera que la eleccion espe-
cial cueste entre $607,403 y
$666,990.

T

LAIRA

UNA OPORTUNIDAD DE 144 VIVIENDAS ASEQUIBLES
Nos complace anunciar que comenzaremos a aceptar soliitudes para Belaira ubicado en
386 Abacus, Irvine, CA 92618 el 13 de julio de 2023.
El periodo de solicitud para Belaira se extendera desde el 13 de julio de 2023 hasta el
12 de septiembre de 2023. No se aceptaran solicitudes recibidas después del 12 de septiembre de 2023.

Tipo de nigad| Inguilincs Aouie | Limitede ngresos
— &
E 1 persona §24210-$30,150
1dormitorio| S 2pesonas | §726 | $24210-34440
H
= 3 personas §24210-$ 38760
=
£ 2 personas, $29070-$ 34,440
=
E 3 personas. $29070-$ 38,760
2domitorio| $859
5 4 personas $29070-$43,050
a 5 personas $29070-$46,500
=
3 3 personas $33,570-$ 38,760
= 4 personas $33,570-$ 43050
[=
3domitorio| = Spersonas | $982 | §33,570-46500
=
= 6 personas §33,570-5 49,950
B
b 7 personas $33,570-§ 53,400
Tipo de ¢ | IMauiinos | Alquile” | Limite de ingresos | | Inquilinos | Alqule® | Limite de ingresos
— &2
g 1 persona $38340-$50250 | & | 1 persona $48420-5 60,300
1 g 2
domitoro | B | 2265015 S1197 | $3340-557400 | 2 | 2 peronas] 51533 | 48420 6850
= |3 personas $38340-5 64600 | | 3 personas| $48.420-$77,520
H H
& (2 personas $43:110-5 57,400 | &, | 2 personas| $58,140-§ 68,880
s | E [spersons 54.110-564500 | 3 | 3 porsonas §56,140-§ 77520
dormitorio | iy 5 gl
== $43110-871750 | o | 4 porsons| $58140-5 86,100
& | 5 personas $43110-$77.500 | &4 | 5 personas| $58,140- § 93,000
— =
% 3 personas s47910-864600 | B | 3 persone $67,140-5 77,520
E 4 personas| §47910-$71.750 E 4 personas §67,140-$86,100
=
3 | & [ porsonas| $1460 | $47910-577500 | = | 5 personas| s2.101 | s67,140-s 93000
dormitorio | & ]
§ 6 personas| $4rs10-68250 | gn | 6 paronas $67,140- 599,900
7 personas $47910-589,000 | @ | 7 personas| $67,140-$ 106800

Solaira at Pavillon Park
100 Ridge Valley
Irvine, CA 92618
(949) 209-5025

Se aceptaran solicitudes entre el 13 de julio de 2023 y el 12 de septiembre de 2023.

Para solicitar alojamiento, visite http://www.belairaliving.com, descargue y rellene la solicitud. Las solicitudes
cumplimentadas pueden enviarse por correo electronico a belaira@related.com 0 por correo postal a:

Belaira
PO BOX 53983
Irvine, CA 92619

Las solicitudes también pueden recogerse en los siguientes lugares:
Irvine City Hall Housing Divison
1 Civic Center Plaza
Irving, CA 92606
(949) 724-6000

Para mas i

minimos de ingresos.
Orgullosamente gestionado por:

ERELATED

visite http:

Si tiene alguna

plenamente en este proceso, llame al (949) 333-4065.
El dispositivo telefonico para personas con discapaci tiggfs T 711.
lavivienda. No discri yA Wd ) S

com o llame al (349) 333-4065.

Las solicitudes cumplimentadas deben enviarse por correo a la direccion arriba indicada. Las solicitudes enviadas por correo
anuestro apartado de correos deben llevar matasellos del 12 de septiembre de 2023 para poder participar en el sorteo.

La elegibilidad para Belaira se determina por el tamaiio del hogar y los ingresos. Si no se recibe un nimero suficiente de
solicitudes como parte de Ia loteria, Belaira aceptara nuevas solicitudes por orden de llegada. Se aplican limites maximos y



https://conta.cc/4eyDGHV
https://conta.cc/3YgjZyP
http://octa.net/TDM
https://octa.net/pdf/OCTDM_Webinar_September_2024.pdf
https://www.youtube.com/watch?v=PCYKwUGkNtM&feature=youtu.be
https://octa.net/pdf/OCTDMFactSheet_eng.pdf?n=2024
https://octa.net/pdf/OCTDMFactSheet_spn.pdf?n=2024
https://octa.net/pdf/OCTDMFactSheet_vtn.pdf?n=2024
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http://octa.net/TDM
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Cuu canh sat vién ban ngudi tai quan bar & Orange County, 4 nqudi chét, 6 bi thuong

Tiép trang Al

Trabuco Canyon, Orange
County, t6i Tha Tu, 23
Thang Tam, theo nhat bao
The Los Angeles Times dan
16ico quan conglucchobiét.

Tay sung sau d6 bi canh
satban chét.

Trabuco Canyon la mot
cdng dong nho gan Lake
Forest, Orange County,
cach Little Saigon chiling
15 ddm vé phia Nam.

Theo LAT luc 8 gio toi,
chuacdnhiéuchitiétvévund
sing, nhung cé nhiéu canh
sat hién dién tai quan bar
Cooks Corner trén dudng
Santiago Canyon Road.

Truyén hinh cho thay
canh sat phong toa bai dau
xe cla quan bar.

Nhét bao The Orange
County Register cho biét,
trong s6 sau ngudi bi
thuong, c6 nam nguai bi
trang dan, va tat ca dugc
duavao bénh vién.

Tai hién trudng, nguoi
ta thay ba thi thé dugc phu
vai tring. Mot thi thé 6 bai
dau xe, mot & trudc ctia
quan bar, va mot & phia
sau, theo OCR.

“Canh st ¢6 nd sung va
nghican, mét ngudidan 6ng,
chét tai hién truong,” canh
sat vién Frank Gonzalez,
thudc S¢ Canh Sat Orange
County (OCSD), néi véi
OCR. “Cudc diéu tra nay sé
mdt kha nhiéu thoi gian dé
bao dam la chung t6i c6 da
chiingc6”

Tai hién trudng, canh sat
thu dugc mot khdu sung.

Nguon tin canh sat gidu
tén cho LAT biét nghi can
la mot cyu canh satvién cé

th€ nham ban ngudi nao
do ma 6ng biét.

Tuy nhién, sang Thu
Nam, S& Canh Sat Ventura,
California, xdc nhian danh
tinh nghi can bi ban chét
la Trung SiJohn Snowling,
tting lam canh sat noi day
ti Thang Bay, 1986 tdi
Thang Hai, 2014, va da
nghi huu gin chuc nam
nay, theo OCSD.

Cing hom Thu Néam,
OCSD xéc nhén nghi can
bi canh sat ban chét.

“Khi dén noi, canh sat
van con nghe tiéng sing nd
va truy tim nghi can. Sau
do, canh sat tiép can nghi
can va nghi can bi nhiéu
canh sat vién ban chét tai
chd,” thong cdo bao chicua
OCSD cho biét. “Canh sat
tim cach cdp ctiu nhiéu nan
nhan, nhung cé ba nguoi
khong qua khoi. Cho dén
nay, chung t6i chua bién
nguyén nhan vy ndsungva
dang diéu tra su viéc”

Tai cudc hop bdo
hom Thu Nam, 6ng Don
Barnes, canh sat truéng
OCSD, cho biét 6ng John
Snowling mang hai khéu
siing ngan vao quan bar va
diing mot khdu ban nguoi
vo cii. Sau do, ong chay ra
xe ldy thém hai khau niia,
mot sing ngan va mot
stng shotgun.

Danh tinh ctia ba nan
nhan chua dugc thong
baovicon chokétqua giao
nghiém va bdo gia dinh
trudc, theo OCSD.

Nguoi chong “dién loan”

Mot trong nhiing nguoi

bi thuong la ba Marie
Snowling, v¢ cii ctia 6ng
John Snowling, va ba
bi ban phia dudi cam.
Hoém Tht Ndm, ba van
con trong bénh vién UCI
Medical Center.

Ong William Mosby,
nguodi ndi véi OCR la ong
coi ba Marie nhu con gii,
va mo ta 6ng John la mot
nguoichong “diénloan.”

Hoi conlam canh sat, c6
lic 6ng John, 59 tudi, tiép
can nguoi vo gia cu, lam
cht tich nghiép doan, lam
diéu tra vién tu nhan.

Ho so toa cho thiy 6ng
John va ba Marie ly than
héi Thang Muioi Mét, 2020
sau hon nhén 22 nam.
Thang Ba ndm nay ba nop
don ly di. Hai ngudi c6 hai
conlén.

Cach day khoang mot
thang, ba c6 ké véi mot
nguoi ban, tén C. Cahill,
vé cudc hon nhan day
song gio cta ba, trong luc
hat thudc va udéng rugu
bén ngoai mot quan bar &
Mission Viejo.

“Bandingudi chong rat
la ky cuc va cuodi cung ba
phai manh mé 1am méibo
ongvakhongbiét phailam
gi,” nguoi ban tén Cahill,
cu dan Mission Viejo, ké
hom Thi Nam. “Ba dy néi
conbaratunghdba”

Ong Kenneth H.J.
Henjum, m¢t trong nhiing
luat su lo vé ly di cho ba
Marie, k€ 1a gia dinh yéu
cau moi ngudi ton trong
su riéng tu cua ho.

“Gia dinh ho cam thdy
soc v6i nhiing gi xay ra

=@ 4

CAI THIEN KHA NANG DI CHUYEN
BANG CAC LUA CHON DI LAl THAY THE

Hay tham gia cung ching toi!
Chia sé y kién va dé nghi cla ban vé cach chung ta cé thé cai thién
viéc di chuyén va thic ddy cdc phuong thire giao thong thay thé.

Hdi Thdo Truc Tuyén Trén Zoom

()

5:30 chiéu

Thir Nam, Ngay 31 thang Tam luc

ID Webinar: 825 5834 0344
S6 goi vao: (213) 338-8477

Khao Sat

tri gia S50!

Hay tham gia khao sat tai dwong
dan bit.ly/OCTDMSurvey trudc

ngay 18 thang Chin dé c6 co héi
nhan mot trong hai thé qua tang

Tim hiéu thém vé K& hoach va con duwdng dén thanh cong tai
trang octa.net/TDM.

Ién lich.

Sé ¢ cung cdp phién dich tiéng Tdy Ban Nha. C6 cdc dich vu ddc
biét va phién dich bé sung théng bang cdch goi s6 (714) 636-7433.
Xin yéu cAu it nhét 72 giér trurdec budi héi thdo truc tuyén duoc

Appendix

t6i hom qua va yéu cau
su riéng tu ctia ho dugc
ton trong. Chung t6i dang
cho thém thong tin lién
quan dén tinh trang stic
khoe ctia ba Marie,” dng
Henjum noi véi OCR va
khong cho biét gi thém.

Ong Mosby néi trong
mot cudc phéng van &
bénh vién la 6ng John
khong hailong véi chuyén
ngudively di.

Sau vu nd sung, thic
madc l6n nhat 1a 6ng John
Snowlinglaaivadiéu gilam
ong hanh dong nhu vay.

Ho so ti€u bang cho théy,
gan day nhat, ong la mot
diéu tra vién tu nhén, va
lam viéc tai cong ty Norman
A. Traub and Associates &
Thousand Oaks.

Ong Brock Avery, nguoi
quan tri cong ty til ndm
2018 vattingla phuta canh
sat truéng Ventura, noi
ong Snowling phu trach
mot trudng hgp ctia cong
ty. Cong ty nay ddc trach
diéu tra tai nhiing noi lam
viéc va ki€m tra ly lich cho
ngudi sap dilam.

Trong vai tro diéu tra
vién, 6ng Snowling dugc
quyén s& hiu mot khéu
sung, ma theo ho so, da
hét han st dung ho6i ndm
2017. Khong 16 1a 6ng cé
kh&u nao khac hay khong.

Khi méi lam cénh sat
héi ndm 1982, 6ng John
lam canh sat dy phong cho
S6 Canh Sat Santa Barbara
County. Sau do, 6ng dugc
S& Canh Sat Ventura
muén héi Thang Mudsi
Mot, 1986, va nghi huu

SN TS

Véi sy tham gia cia
% Ban Tréng < Ban Nhac Thanh Thiéu Nién Lac Hong
+ Ban Hoa Tau Hop Xuéng <*Hop Ca < Don Ca

Thang Hai, 2014.

Hom sang Thi Nam,
canh sat Orange County c6
dén nha 6ng ¢ Camarillo
dékham xét.

Theo quy dinh cua
OCSD, cudc diéu tra doi
v6i cac canh sat vién né
sung sé do Vian Phong Bién
Ly Orange County phu
trach. Cac canh sat vién
déu c6 gan mdy quay phim
trén ngudi. Hinh anh va
video lién quan sy viéc sé
dugc cong bé theo quy
dinh ctia canh sat véi sy ¢6
van cua Van Phong Bién Ly
Orange County.

CooK’s Corner la mot
quan bar ndi tiéng mang
tinh lich st cua Orange
County, noi nhiéu tay choi
xe motor thuong dén vui
choi, toa lac goc duong
Santiago Canyon va dudng
Live Oak Canyon, gdn cong
vién O'Neill Regional Park.

Cong vién nay la noi
nhiéu hoi doan tré va
Hudéng Dao trong cong
dong Viét Nam vung Little
Saigon thuong dén cim
trai.

Cook’s Corner la tén
ong Andrew Jackson
Cook, nguoi s6 hitu 190
mau dat ¢ Aliso Canyon
ndm 1884, theo LAT. Sau
dé, con trai 6ng mé thém
tiém hamburger nam
1931, r6i sau d6 tré thanh
quan bar theo thoi gian.

Cac tay choi motor
bt dau phat hién Cook’s
Corner hoéi thap nién 1970
va ké tit d6 quan bar nay
tré thanh noi tu tap noi
tiéng ctia ho. (B.D.)
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++ Ban Vi, va cac % nghé si chuyén nghiép.
---------- MC: Y Sa va Ls. Nguyén Hoang Diing -------#

Sunday, August 27,

2023 - 3:30 pm

ROSE CENTER THEATER
14140 All American Way
Westminster, CA 92683

Limited Seats for Students

$30-$50-8S100
*Tickets are available at:

Lac Héng Arts Group (714)794-9543

Bolsa Ticket (714)418-2499

SINH HOAT

CONG BONG

Tiép trang A8

Orange County t6 chic L& Hoi
Trung Thu

Thai gian: 5PM-8PM, CN, 1 thang 10
Dia diém: Freedom Hall, Mile Square
Park, Fountain Valley, CA 92708

Vao cra va dau xe mién phi

Hoi Curu SVSQ Thi Dt Nam California
t6 chiic hop mat “Ky niém 72 nam
thanh lap Trudng Bé Binh Thi Diic”

Thi gian: 5:30PM-11PM, CN, 8 théng 10
Dia diém: Nha hang Paracel Seafood,
15589 Brookhurst St., Westminster, CA
92683

Lién lac: (714) 306-9151

Live show Huy Cudng

Thai gian: 6PM-2AM, T7, 18 thang 11
Dia diém: 17272 Newhope St.,
Fountain Valley, CA 92708

Lién lac: (949) 309-2426

Chuia Vién Minh-Gia Dinh Phat Td
Chanh Tué nhén hé so 16p Viét Ngii
2023-2024

Thai gian tiép nhan ho so: Mdi sang (N
tlr 23 thang 4, 2023

Dia diém: Doan quan GDPT (Bén canh
chanh dién chua Vién Minh)

Lién lac: Brian (714) 467-7555; Megan
(714)722-9309

Tré em tlr 6 tudi trd én

Théanh Lé moi Thir Bay dau thang
tai Linh Dai Dirc Me La Vang

Thai gian: 8:30AM, lan chudi Man C6i;
9AM, Thénh Lé ta on Chia kinh Dic Me,
va cau nguyén

Dia diém: Linh Dai Dic Me La Vang,
nha tho Chinh Toa Chda Kito, 13280
Chapman Ave., Garden Grove, CA 92840

UCI Medical Center, can tuyén mét
linh muc thong thao tiéng Anh
va tiéng Viét, lam chaplain, full
time, ¢6 it nhat la 1 CPE unit

Dia diém: UCl Medical Center, 101 The
City Dr. S, Orange, CA 92868

Lién lac: Nancy (714) 589-9187

Vietnamege
Tradiﬁon%
Arts :
Development
Organization

5

VTADO

\ LAC HONG
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cion de hidrégeno, a la que se opone un grupo ambientalista por su poten-
cial para acelerar las instalaciones alimentadas por combustibles fosiles.
Con solo dos dias para que finalice |a legislatura, no esta claro si alguno de
los proyectos de ley cruzara la linea de meta a tiempo. Pero podrian abor-
darse en una sesion especial que Newsom esta considerando convocar
para abordar cuestiones energéticas, incluida una propuesta para exigir a
las refinerias de petréleo que mantengan un stock minimo de combustible.
Author: CalMatters

¢Podrian los californianos
obtener reembolsos de las
facturas de electricidad?

A principios de agosto, hubo rumores de que
el gobernador Gavin Newsom estaba trabajan-
do con los legisladores en una propuesta para

reducir las facturas dle eler:trii;dzd. Losldetz.ll:es HACER QUE VIAJAR SEA
eran escasos, pero la necesidad era clara: l0os MAS FACIL PARA TODOS

californianos pagan mas del doble del promedio
nacional, y las facturas casi se duplicaron en la

ultima década.

Tras semanas de negociaciones a puerta ce- iAcompafienos! i
frada, los legisladores dieron a conocer seis Comparta sus ideas y recomendaciones sobre cémo podemos N
proyectos de ley, que estan dividiendo a los ex- mejorar la movilidad y promover modos alternativos de transporte.

pertos. Algunos dicen que las medidas dan un
paso significativo, aunque pequerio, hacia la so-

lucién de los problemas energéticos del estado, Seminario en Zoom

mientras que otros argumentan gue no hacen lo miércoles, 18 de septiembre a 5:30 PM

suficiente, escriben los periodistas de CalMatters 1D del seminario web: 858 2099 1844

Alejandro Lazo, Julie Cart y Alejandra Reyes-Ve- ( Registrese aqui: bit.ly/OCTDM-Webinar

larde. Teléfono para Llamada: (224) 501-3412
El proyecto de ley 3121 de la Asamblea inclu- Codigo de acceso: 240-921-565

ye un programa de reembolsos, que supuesta-
mente ascenderia a pagos unicos de $30 a $70
por hogar. Pero hay un problema: el dinero pro-
vendria de programas que ayudan a reducir las
facturas de energia para los residentes de bajos
ingresos y brindan mejoras a los sistemas de ca-
lefaccion y aire acondicionado en las escuelas.
La medida esta liderada por la asambleista
Cottie Petrie-Norris, demacrata de Irvine que
presenta otro proyecto de ley en el paquete que
requeriria que la comision de servicios publicos Obtenga mas informacién sobre el Plan y los caminos hacia el
estudie como reducir el costo de expandir la red éxito en octa.net/TDM.
eléctrica del estado para los contribuyentes.
Dos proyectos de ley acelerarian los proyectos
de energia limpia. Uno permitiria a la comisién
de energia adoptar un informe de impacto am-
biental mas amplio para los elementos comunes
en los proyectos, ahorrando tiempo y dinero a los
desarrolladores. La otra agilizaria las revisiones
ambientales para las instalaciones de produc-
36 Orange County 5 | Del 9 al 14 de Septiembre del 2024

Encuesta

iConteste nuestra encuesta a
bit.ly/OC-TDMSurveyESP a mas tardar
el 13 de octubre para tener una
oportunidad de ganar una de dos
tarjetas de regalo de $50!

Se proporcionard interpretacion en espafiol. Acomodaciones
especiales e interpretaciones adicionales estdn disponibles llamando al
(714} 636-7433. Las solicitudes deben hacerse al menos 72 horas antes
de la reunion.

HINGS ten turn to their favorite convenience meals such as sand- F‘:r "l“"e
wiches (42%), fast food (37%) and microwavable dinners ~ ¢ontent scan

OU NEED TO KNOW  fioree (2% P this code:
Nearly 80% of Americans Despite 78% of respondents reporting that eating healthy E. E

is important to them, 19% of Americans surveyed still find

Are Too Tired to Cook themselves giving into the convenience and lining up at

fast food chains at least once a day. E
After Work By SIS 1 ypostcom i

Eight in 10 Americans are too tired to cook them-
selves a meal after work, according to new re-
search.

The survey of 2,000 general population Americans
revealed 77%
- \ admit there are : =
; . days where, af- E %
’ ter work, they're = =

too  exhausted
to cook.

And a fifth of
| sspanuants HI{CER’QUE VIAJAR SEA
have been so MAS FACIL PARA TODOS
tired while try-
ing to cook — they've actually fallen asleep while
making their food.

The research, conducted by Talker Research
and commissioned by Kevin's Natural Foods,
looked at when respondents are at their busiest,
and the specific impact that has on what they eat.
Half of Americans surveyed (51%) believe they're
the busiest during the weekdays — but 38% don't micrcoles, 18 de septiembre  5:30 PM

get ? needed break on the weekends, saying DG Sarirar G ek 8S8:209011844
they're equally busy all seven days of the week. '

Arssaz

iAcompafienos!
Comparta sus ideas y recomendaciones sobre como podemos
mejorar la movilidad y promover modos alternativos de transporte.

Seminario en Zoom

. ) Registrese aqui: bit.ly/OCTDM-Webinar
That was reﬂ_ected in respondents’ answers, Teléfono para Liamada: (224) 501-3412
when asked which days are the most challenging Cédigo de acceso: 240-921-565
to make a home-cooked meal — Monday was the
most difficult for those surveyed (35%), followed
by a tie between Wednesday (29%) and Friday

(29%). Encuesta
Only 12% of respondents said they're “never” iConteste nuestra encuesta a
overwhelmed by their busy schedule. bit ly/OC-TDMSurveyESP a mds tardar
For those who can be overwhelmed by their el 13 de octubre para tener una
schedule, 40% acknowledged that it affects their oportunidad de ganar una de dos
diet (with 57% of those saying it's a negative im- tarjetas de regalo de $50!
pact).

“We know how important it is for people to have
access to healthy, convenient meal options that
don’t compromise on taste or quality,” said Becky
Graham, Chief Marketing Officer at Kevin's Natu-

Obtenga mas informacién sobre el Plan y los caminos hacia el
éxito en octa.net/TDM.

ral Foods. “We understand the barriers to healthy Se proporcionard interpretacion en espaiol. Acomodaciones

eating — and we want to help ease the way for iales e interpretaciones adici estdn di: ibles lamando al
people with almost any lifestyle, especially the (714) 636-7433. Las solicitudes deben hacerse al menos 72 horas antes
busiest families, to have meal options that make de la reunion.

healthy eating easier and more enjoyable.”
When respondents feel pinched for time, they of-
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Al44



DIA

AU

0 QUAN TRANH DAU THG! SY VAN NGHI

.

LONG

Tht Hai, 09 thang 09 - 2024 (Mung Bay thang 8 nam Giap Thin)

Monday, September 9, 2024

SRESE] - NGUOI VIET « A7

Pong dao dong huong
du Tiéc Chay Gay Quy

(Hinh: Lam Hoai Thach/Nguai Viét)

SANTA ANA, California (NV)
- Pong ddo dong huong dén tng
== h¢ chuong trinh van nghé va Tiéc
Chay Gay Quy trung tu tu vién Hoa
Nghiém vao chiéu Chua Nhat, 1
Thang Chin, tai tuvién & Santa Ana.

Hoa Thugng Thich Phap Tanh, vién cht tu vién
Hoa Nghiém, cho hay: “Déy khong phai la lan dau,
ma toi nhé day cling dala muoilan, ching tahop mat
trong ng6i chuia nay dé t6 chiic gay quy trung tu, ma
da kéo dai khoang tim nam qua. Va cho dén gio nay,
nhu moi nguoi da thay, hién trang & bén ngoai chtia
chila mdt cai nén va nhiing suon cay xung quanh da
kho can, va cong viéc trung tu nay da bi tam ngting
hon ntia ndm nay”

“Rai hién nay bén ngoai ciing c6 nhiing du luan
rang, chic ¢ 1é thdy mudn van dong giy quy délam
st viéc cho tunhan nao dé hoac cho ca nhén ctia thay,
ma khong phai truc tiép sung vao quy trung tu tu
vién. Do vay nén hom nay, chung t6i xin trinh bay
cung quy vi vé viéc hinh thanh tu vién Hoa Nghiém
nhu thé nao,” hoa thugng noéi thém.

Theo Hoa Thugng Thich Phap Tanh ké, tu vién
Hoa Nghiém dugc xay dung tii ndm 1986. Déy ciing
1a ngdi nha tu thién ctia cong dong, va cling la hgp

Lam Hoai Thach
Nguéi Viet

ROF gay quy tir thién lan thit 32,

giup nguoi ‘ngat ngheo

(3%)

7 -

1w

Ngudi Viét

GARDEN GROVE,
California (NV) - Hoi
tu thién “Reaching Out
Foundation” (ROF) viia
md mot budi tiéc gay quy
giip nguoi “ngdt ngheo”
tai Viét Nam, vao chiéu
Chua Nhat, 1 Thang Chin,
tai nha hang Diamond
Seafood Palace 2, Garden
Grove.

Diy la lan gay quy thu
32 cta ROE v6i muc dich
gitip d6 nhiing trudng hop
nguoi bi tan phé, gitp ho
phuchoilai chiic ndng hoat
dong, vanhiing truonghgp
ngat ngheo khac.

| |
|

"tai et Nam
o

Cac thanh vién hdi tir thién “Reaching Out Foundation” (ROF) trong mét tiét muc trinh
dién vui nhon. (Hinh: Van Lan/Ngudi Viét)

Ong Pham Ding Khai,
hoi truéng ROF, chia sé:
“Hoi chung toi thanh lap
tlinam 1992, mdi ndm déu
t6 chuic gay quy, c6 khimot
nam t6 chic hai 14n, muc

dich 1a dé gitp cho khong
chi Viét Nam ma ca & thé
gi6i, trong mot trudng hop
do chuing t6i chon lya can
giup da, do 1a khong gitp
nguoi nghéo, vi s6 nguadi

-

ngheéo la rat nhiéu khong
thé giup hét dugc”

Ong nhin manh:
“Chuing toi chi gitip nhiing
truong hop ngit ngheo
nhu céc nan nhan bi tan
phé khong hoat dong
dugc, gitp ho trd lai doi
song binh thudng, hodc
gitup nhiing nguoi ngheo
nim nha thuong ma
khong c6 tién dong bénh

=¥= phi. Ching toi da giup

::::::

* bénh vién Chg Ray rat

nhiéu trong nhiing trudng
hop nay, nhiing bénh nhan
nghéo khong cé tién dong,
d6 la nhiing truong hgp
chting toi giup, tii $100 dén
$500, tiry bénh ly ctia tling
bénh nhéin”

Xem tiép trang A8

GIUP CHO VIEC DI LAI DE DANG
HO'N CHO TAT CA MOI NGU'OI

Hay tham gia cung ching toi!

Chia sé y kién va d@é nghj cla quy vj vé céch ching ta cé thé cai thién

viéc di chuyén va thuc ddy cac phuong thire giao théng thay thé.

Hoi Thao Trwe Tuyén Trén Zoom

Khao Sat

Tham gia khao sat tai link
bit.ly/OCTDMSurvey trudc ngay 13
thang 10 d& c6 co hdi tring mot
trong hai thé qua tang tri gia $50!

Thir Nam, Ngay 31 thang Tam lac
5:30 chiéu

ID Webinar: 825 5834 0344

S0 goi vao: (213) 338-8477

Tim hiéu thém vé ké hoach va con duong dan dén thanh
cOng tai octa.net/TDM.

Sé cé cung cdp phién dich tiéng Tay Ban Nha. C6 cdc dich vu déc

biét va phién dich bé sung théng bdng cdch goi s6 (714) 636-7433.

Xin yéu cdu it nhét 72 giér trudc budi hdi théo truc tuyén duoc
lén lich.

Toan thé cac hoi vién ROF khai mac tiéc gay quy. (Hinh: Vin Lan/Ngudi Viét)

Appendix

XO SO TRUNG THU

250,000

TIEN MAT VA EASYPLAY®

THU SAU, NGAY 13 & 27 THANG CHIN

KIEM VE SO TRONG SUOT CA THANG
NGUO1 TRUNG GIAI SE PUOC CONG BO | 10:30 TOI
NHIEU NGU Ol TRUNG EASYPLAY

GIAI PAC BIET

$100.000 TIEN MAT

DUNG THE CLUB CARD CUA QUY VI VAO NGAY
QUAY XO SO BE KiCH HOAT CAC TAM VE.

v
*

"¢ " 'MUA TRUNG THU ~ [
”M QUET THE DE TRUNG %

3 XIN DEN THAM KHU KHUYEN MAI )
NHU'NG NGAY THU BA TRONG THANG CHIN
12PM - 10PM

CO MAY TRUNG TOI

5,000

EASYPLAY®

TAN HUO'NG NHU'NG SU' KET HO'P TUYET VO

877.711.2WIN | PECHANGA.COM | 45000 PECHANGA PARKWAY | 115 | TEMECULA &
Xin d he Cli théng tin. Phai it nhét 1a 21 tudi méi duge danh bac.
PECHANGA o

in iém. Purérng Day Giap D& Bénh Dam Mé C Bac 1.800.GAMBLER.
RESORT CASINO. Banquan 3
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Orange County Transportation Demand Management (TDM)
Strategic Plan

E-communications Outreach Toolkit

The Orange County Transportation Authority (OCTA) is developing a plan that will provide recommendations
that shift trips away from those driving alone and encourage alternative travel options. The plan will introduce
strategies and policies that prioritize sustainability, efficiency, and accessibility such as carpooling,
telecommuting, carshare, and bikeshare. Through these policies, the TDM will aim to create positive outcomes
in economic vitality, congestion relief, air quality and health, and equity.

Below, we have provided an easy-to-use toolkit with copy/paste-ready text, links and downloadable graphics
to make sharing simple and inform your audience about the upcoming webinar, survey, and other
opportunities for participation. Learn more about the plan by visiting the project website at octa.net/TDM.

We'd appreciate your consideration in sharing the survey and meeting invitations with your community by way
of:

1. Social Media (Facebook, Instagram, Twitter): Copy and paste the image content of choice to your social
pages. pages.

2. Eblast/Newsletter Article & Nextdoor/Neighborhood Blog/Nixel: Distribute the provided image and
content to your e-mail contacts or via your organization’s e-newsletter or bulletin.

3. Website Post & Calendar: Share the project information with your community by updating your
webpage’s news and calendar sections.

4. Local Cable TV Spot & Digital Marquee: Share the project graphics in public signage outlets such as local
tv placements and digital marquees.

5. Meeting Flyer: Request and place multi-lingual project flyers on your public counters/racks for public
distribution

6. Phone Recording/Recorded Phone Announcement: Record the provided script as part of your call-
waiting or share it as an informational announcement.

The online survey will be live through September 18th and is offered in English, Spanish and Vietnamese. Visit
octa.net/TDM to register for the virtual webinar scheduled for Thursday, August 31, 2023 at 5:30 pm. We hope
you will be able to attend the virtual meeting and share your input by taking our community survey. Thank you
in advance for helping to promote the OC Transportation Demand Management Plan and keeping the public
informed and engaged.

Appendix Al46



SOCIAL MEDIA CALENDAR

Social Media Messaging & Widgets: Social Media Calendar

Sample Facebook: Sample Instagram: Sample Twitter:

Join the Webinar &

Take the Survey! —— Take the Survey!
IMPROVING MOBILITY 1 ] IMPROVING MOBILITY
WITH ALTERNATIVE WITH ALTERNATIVE
TRAVEL OPTIONS B TRAVEL OPTIONS

m - y

ocTA

Join the Webinar & Take the Survey!

IMPROVING MOBILITY WITH
ALTERNATIVE TRAVEL OPTIONS

EBLAST/NEWSPAPER ARTICLE & NEXTDOOR/NEIGHBORHOOD
BLOG/NIXEL:

Image & Flyer Notice Sample: Graphic files

Sample Header:

o @ 4

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

For use any time before 8/31/23:

Title: Help OCTA develop strategies for sustainable transportation in Orange County.

Body:

The Orange County Transportation Authority (OCTA) is developing a plan that will provide recommendations
that shift away from driving alone and expand access to alternative travel options. Potential strategies include
carpooling, telecommuting, bikeshare, mobile trip planning apps, and more. OCTA wants to hear your ideas!
Here is how to get involved:

Attend the Zoom Webinar

Thursday, August 31, 2023 at 5:30 pm. Register here!

Appendix A147



Participate in the Online Survey

Take the survey by September 18 for a chance to win one of two $50 gift cards!

Learn more about the draft plan and the paths to success at octa.net/TDM.

Alternative Language Options:
Spanish Text (Copia en espafiol) | Vietnamese Text (Ban tiéng Viét)

WEBSITE POST & CALENDAR

Image Sample: Graphic files

Sample Website Image:

o=@

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

Join a Zoom webinar to learn more about how you can help OCTA develop strategies to encourage alternative
modes of travel in OC on Thursday, August 31, 2023 at 5:30 pm. Complete the survey by September 18 to for a
chance to win one of two $50 gift cards. Sign-up today to receive project updates and meeting invitations.

CALENDAR DATE:
OCTA Transportation Planning Zoom Webinar | 5:30pm (Register)

LOCAL CABLE TV SPOT & DIGITAL MARQUEE
Image Sample: Graphic files

Sample Cable Slide: Sample Digital Marquee:

Help improve transportation! HELP SHAPE THE FUTURE

Avud - OF TRANSPORTATION!
jAyude a mejorar

el transportel = iAYUDE A DAR FORMA AL
u

O DEL TRANSPORTE!

Hiy cling cai thién giao théng!
LEARN MORE:
OCTA.NET/TDM

i

OCTA
octa.net/TOM =&
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https://drive.google.com/drive/folders/1ZE962jNncIM7AVtCfJzJzEILSu0nxns6?usp=sharing
https://octa.net/TDM
https://octa.net/TDM
http://bit.ly/OCTDMSurvey

Digital banners are provided in the following sizes.

Sizes provided:
416 x 184 pixels | 704 x 200 pixels
932 x 450 pixels | 176 x 64 pixels

Graphics for cable TV placement are provided in 4800 x 2700 pixels.

If these do not meet your digital marquee specifications, please contact Marissa Espino, Principal Community
Relations Specialist, at MEspino@octa.net with the required marquee or cable TV size.

MEETING FLYER
English/Spanish Flyer: Fil

English/Vietnamese Sample: File

PHONE SCRIPT/RECORDED PHONE ANNOUNCEMENT:

Help OCTA create policies to improve transportation in Orange County. Visit octa.net/TDM to take their
community survey in English, Spanish or Vietnamese by September 18 to be entered into a drawing for a
chance to win one of two $50 gift cards. You're also invited to attend the community webinar on Thursday,
August 31, 2023 at 5:30 pm.

Alternative Language Options Available Upon Request
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https://arellanoassociates-my.sharepoint.com/:x:/p/jvelazquez/EUkp-H9HG2lLuFKi8fcbbOEBD2zFyOXOfsbflfZx2_4BUA?e=Ges3rp
https://drive.google.com/drive/folders/14CCRtiVlygkMzitafTilrTEChkwRfJdX?usp=sharing
https://us06web.zoom.us/webinar/register/WN_x5eIJkXPTKqFGLmCuYCkvA
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Improving Mobility with Alternative Travel Options

Orange County Transportation Demand Management (TDM) Strategic Plan
E-communications Outreach Toolkit

The Orange County Transportation Authority (OCTA) is developing a plan that will provide recommendations
that shift trips away from those driving alone and encourage alternative travel options. The plan will introduce
strategies and policies that prioritize sustainability, efficiency, and accessibility such as carpooling,
telecommuting, carshare, and bikeshare. Through these policies, the TDM will aim to create positive outcomes
in economic vitality, congestion relief, air quality and health, and equity. In Summer 2023, vyour
recommendations helped us identify potential strategies that are most supportive of alternative transportation
modes across the county.

Below, we have provided an easy-to-use toolkit with copy/paste-ready text, links and downloadable graphics
to make sharing simple and inform your audience about the upcoming webinar, survey, and other
opportunities for participation. Learn more about the plan by visiting the project website at octa.net/TDM.
We’d appreciate your consideration in sharing the survey and meeting invitations with your community by way
of:
1. Social Media (Facebook, Instagram, Twitter): Copy and paste the image and caption to your social
pages.
2. Eblast/Newsletter Article & Nextdoor/Neighborhood Blog/Nixel: Distribute the provided image and
content to your e-mail contacts or via your organization’s e-newsletter or bulletin.
3. Website Post & Calendar: Share the project information with your community by updating your

webpage’s news and calendar sections.
4. Local Cable TV Spot & Digital Marquee: Share the project graphics in public sighage outlets such as local

tv placements and digital marquees.

5. Meeting Flyer: Request and place multi-lingual project flyers on your public counters/racks for public
distribution.

6. Phone Recording/Recorded Phone Announcement: Record the provided script as part of your call-
waiting or share it as an informational announcement.

The online survey will be live through Sunday, October 13th and is offered in English, Spanish, and Vietnamese.
Visit octa.net/TDM to register for the virtual webinar scheduled for Wednesday, September 18th at 5:30 p.m.
We hope you will be able to attend the virtual meeting and share your input by taking our community survey.
Those who participate will be entered fora chance to win one of two $50 prize cards. Thankyou in advance for
helping to promote the OC Transportation Demand Management Plan and keeping the publicinformed and
engaged.

PaEe 1of4
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http://bit.ly/OCTDMSurvey
https://octa.net/TDM
https://docs.google.com/document/d/1PRDCkUcbFgRahcJpXhqJw3_LGNSRuVmz/edit?usp=sharing&ouid=102332057969566443115&rtpof=true&sd=true
https://docs.google.com/document/d/1No5xo1r8jSkW_WoxNYwDPvBoLWF4zh5y/edit?usp=sharing&ouid=102332057969566443115&rtpof=true&sd=true
https://drive.google.com/drive/folders/14CCRtiVlygkMzitafTilrTEChkwRfJdX?usp=sharing
http://bit.ly/TDM-TV-OptIn
https://us06web.zoom.us/webinar/register/WN_x5eIJkXPTKqFGLmCuYCkvA
https://drive.google.com/drive/folders/1OhFDdbQS0MclN5D8cCz5dg0698VvKx-1?usp=sharing

1. SOCIAL MEDIA CALENDAR

Social Media Messaging & Widgets:  Social Media Calendar
Sample graphic:  Graphic files

IMPROVING
MOBILITY

2. EBLAST/NEWSPAPER ARTICLE & NEXTDOOR/NEIGHBORHOOD
BLOG/NIXEL:

Image Sample: Graphicfiles

Sample Header:

Q

R

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

For use any time before September 18:
Title: Help OCTA identify which transportation outcomes you would like to see in your community !

Body:
The Orange County Transportation Authority (OCTA) is developing a plan that will provide recommendations
that shiftaway from driving alone and expand access to alternative travel options. Potential strategies include

carpooling, telecommuting, bikeshare, mobile trip planning apps, and more. In Summer 2023, your
recommendations helped OCTA identify potential strategies that are most supportive of alternative

PaEe 20f4
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https://drive.google.com/drive/folders/1YA-lhAahQvc8u35YJczgmMEZmoq-hY7U?usp=sharing
https://drive.google.com/drive/folders/1YA-lhAahQvc8u35YJczgmMEZmoq-hY7U?usp=sharing
https://octa.net/TDM

transportation modes across the county. OCTA wants to hear your ideas on the transportation solutions you
want to see in your community.

Here is how to get involved:

Attend the Zoom Webinar

Wednesday September 18, 2024, at 5:30 p.m. Register here!

Participate in the Online Survey

Take the survey by October 13 for a chance to win one of two S50 prize cards!

For more information about the plan, visit octa.net/TDM.

Alternative Language Options Available Upon Request

3. WEBSITE POST & CALENDAR
Image Sample: Graphicfiles

Sample Website Image:

=@ 4

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

OCTA needsyourinput! Joina Zoom webinaron Wednesday, September 18 at 5:30 p.m. to learn more about
how you can help pick which strategies you find the most important that support alternative modes of travel in
OC. Complete the survey by October 13 for a chance to win one of two $50 prize cards. Sign up today to
receive project updates and meeting invitations.

CALENDAR DATE:
OCTA Transportation Demand Management Zoom Webinar | September 18th at 5:30 p.m. (Register)

4. LOCAL CABLE TV SPOT & DIGITAL MARQUEE

Image Sample: Graphicfiles Image Sample: Graphic files
Sample Cable Slide: Sample Digital Marquee:
Page 30f4
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M HELP SHAPE THE FUTURE

jAyude a mejorar h OF TRANSPORTATION!
| t tel
. chameeter : iAYUDE A DAR FORMA AL
Hiy ciing c3i thign giao thong! FUTURO DEL TRANSPORTE!
- LEARN MORE:
E. E OCTA.NET/TDM

OCTA
octa.net/TOM E b

Digital banners are provided in the following sizes.

Sizes provided:
416 x 184 pixels | 704 x 200 pixels
932 x 450 pixels | 176 x 64 pixels

Graphics for cable TV placement are provided in 4800 x 2700 pixels.

If these do not meet your digital marquee specifications, please contact Marissa Espino, Public Outreach
Section Manager, at MEspino@octa.net with the required marquee or cable TV size.

Alternative Language Options Available Upon Request

5. MEETING FLYER

English/Spanish Flyer: File

English/Vietnamese Sample: File

6. PHONE SCRIPT/RECORDED PHONE ANNOUNCEMENT:

The Orange County Transportation Authority (OCTA) is developing a plan that will provide recommendations
that shift trips away from those driving alone and encourage alternative travel options. The plan will introduce
strategies and policies that prioritize sustainability, efficiency, and accessibility. The Transportation Demand
Management willaim to create positive outcomesin economicvitality, congestion relief, air quality and health,
and equity.

A virtual meeting will be held on Wednesday, September 18, 2024, at 5:30pm. Join and help identify
transportation solutions you want to see in your community.

For more information about the project, please visit us at O-C-T-A dot NET slash T-D-M.

PaEe 40f4
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Improving Mobility with Alternative Travel Options

Together, we can make a difference!
Join us in shaping the future of Orange County.

The Orange County Transportation Authority (OCTA) is working on a plan to identify policies and strategies focused on
shifting trips away from those driving alone and encouraging alternative travel options. Examples include carpooling and
car/bike share programs, teleworking, subsidized transit passes, and mobile trip planning apps. The plan will help
improve equity, sustainability, public health, and quality of life in Orange County.

Join our Zoom Webinar Take our Survey El"-'ﬁEI
Your participation is important! Join our virtual meeting Share your ideas for a chance to win Q':'E..I o~
and tell us how you travel around Orange County. one of two $50 gift cards! “—‘%
Share your ideas and recommendations on how we El‘! b

Survey Link: bit.ly/OCTDMSurvey

can improve mobility and promote alternative modes
of transportation.

August 31, 2023 | 5:30 p.m.
Webinar ID: 825 5834 0344
Call-in Number: (213) 338-8477

WE WANT

YOUR

FEEDBACK

Spanish interpretation will be provided. Special
accommodations and additional interpretations
are available by calling 714-636-7433. Requests
must be made at least 72 hours in advance of a
scheduled meeting.

Contact us!

For more information about the plan visit octa.net/TDM f y @ @go0CTA




Cai thién kha nang di chuyén bang cac lwa chon di lai thay thé

Cung nhau, ching ta c6 thé tao nén su khac biét!
Hay tham gia cung ching tdi dé hinh thanh twong lai cia Quan Orange.

Co Quan Giao thong Orange County (viét tat ti€ng Anh |a OCTA) dang lam xic tién mot k& hoach nham xac dinh cac chinh
sach va chién lugc tap trung vao viéc chuyén déi cdc chuyén di lai xe mot minh, va khuyén khich cac phwong an di lai thay
thé. Cac vi du bao gdbm di chung xe va chuong trinh chia sé xe/xe dap, lam viéc tir xa, ho tro gidm gid vé cdng cdng va tao
cac ing dung 1ap k& hoach chuyén di di dong. K& hoach nay sé& gilp cai thién tinh cong bang, bén virng, strc khde cong
ddéng va chat lvgng cudc sdng tai Quan Orange.

H3y tham gia budi hdi thdo trén Zoom Hay tham gia khao sat cla
ctia chung toi! chung t6i!
Chia sé y twdng cla ban dé c6 co hdi nhan

Su tham gia cQa ban rat quan trong! Hay tham gia budi
mét trong hai thé qua tang tri gid $50!

héi thdo Zoom cla ching t6i va cho ching tdi biét cach
ban di chuyén trong Quén Orange. Hay chia sé y tudng Khao sét: bit.ly/OCTATDMSurveyVT
va dé xuit cta ban vé cach chung ta cé thé cai thién hé
théng di dong va khuyén khich cac phuwong tién di lai
thay thé.

Ngay 31 thang 8 nim 2023 | 5:30 chiéu _E,-l.ﬁ@
ID Webinar: 825 5834 0344 Feys

S6 goi vao: (213) 338-8477 Eli v

S& ¢ cung cdp phién dich tiéng Tay Ban Nha. Cé céc dich
vu dic biét va phién dich bd sung théng qua viéc goi s6

number 714-636-7433. Xin yéu cau it nhat 72 gi& trudc
bu6i hdi thido d3 dwoc Ién lich.

WE WANT

YOUR

FEEDBACK

| W

Fa

Lién lac chung to6i!

DE c6 thém thdng tin vé k& hoach, truy cap octa.net/TDM fv @ @g00CTA
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Mejorando la movilidad con opciones de viaje alternativas

jJuntos, podemos marcar la diferencia!
Acompafienos para dar forma al futuro del Condado de Orange.

La Autoridad de Transporte del Condado de Orange (OCTA, en inglés) esta trabajando en un plan para identificar politicas y
estrategias enfocadas en reducir los viajes de personas que manejan solas y promover opciones de viaje alternativas.
Ejemplos incluyen programas de uso compartido de automaéviles/bicicletas, trabajar desde casa, pases de transporte
subsidiados y aplicaciones méviles de planificacion de viajes. El plan ayudara a mejorar la equidad, la sostenibilidad, la
salud publica y la calidad de vida en el Condado de Orange.

Acompaienos al seminario web de Zoom Tome nuestra encuesta ]
iSu participacién es importante! Acompdainenos a iComparta sus ideas y tenga la E?i'i:':m
nuestra reunion virtual y cuéntanos cdmo viaja por el oportunidad de ganar una de dos F_E'T-'L.""'i
Condado de Orange. Comparta sus ideas y tarjetas de regalo de $50! E

recomendaciones sobre cdmo podemos mejorar la

. . Enlace de la encuesta: bit.ly/OCTATDMSurveyEsp
movilidad y promover modos de transporte alternativos.

31 de agosto de 2023 | 5:30 p.m. E?‘.’:ﬁE
ID de la reunién: 825 5834 0344 ":_ s Ll
Por telefono en espanol: +1 (646) 749-3122 ﬁu'}

Fa Ld

WE WANT

YOUR

FEEDBACK

Se proporcionara interpretacién en espafiol.
Acomodaciones especiales e interpretaciones
adicionales estan disponibles llamando al

number 714-636-7433. Las solicitudes deben hacerse al
menos 72 horas antes de una reunion programada.

iContactenos!

Para obtener mas informacidn sobre el plan, visite octa.net/TDM f L 4 & @goOCTA
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Improving Mobility with Alternative Travel Options

We are back and we want your input!

The Orange County Transportation Authority (OCTA) continues to work on the Transportation Demand Management
(TDM) Strategic Plan to identify policies and strategies focused on reducing drive alone trips by encouraging alternative
travel options. Some of these options include carpooling, bike share programs, subsidized transit passes, and mobile trip
planning apps. The plan aims to enhance mobility, sustainability, and the overall quality of life in Orange County.

In Summer 2023, your recommendations helped us identify potential strategies that are most supportive of alternative

transportation modes across the county.

Join our Zoom Webinar

Your input matters! Join the webinar to share which
strategies you find most important and what would
benefit your community.

Wednesday, September 18 | 5:30 p.m.
Webinar ID: 858 2099 1844 .
Call-in Number: (213) 338-8477 E?ir-:l:m
Register Here: bit.ly/OCTDM-Webinar I"" -

S

Spanish interpretation will be provided. Special
accommodations and additional interpretations
are available by calling 714-636-7433. Requests
must be made at least 72 hours in advance of a
scheduled meeting.

Contact us!

For more information about the plan, visit octa.net/TDM

Complete our Online Survey

Complete our survey by October 13 for a _'E:":u@
chance to win one of two $50 prize cards! F:.ql" 'h'!

Survey Link: https://bit.ly/OC-TDMSurvey El‘: '

f X @& @go0CTA
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Mejorando la Movilidad con Opciones de Viaje Alternativas

iEstamos de regreso y queremos escuchar sus comentarios!

La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés) esta trabajando en un plan para
identificar politicas y estrategias enfocadas en reducir los viajes de aquellos que manejan solos y promover opciones
de viaje alternativas. Los ejemplos incluyen programas de viajes compartidos y de uso compartido de automdviles/
bicicletas, trabajar desde casa, pases de transporte subsidiados y aplicaciones de planeacién de viajes moviles.

El plan ayudara a mejorar la equidad, la sostenibilidad, la salud publica y la calidad de vida en el Condado de Orange.

En el verano de 2023, sus recomendaciones nos ayudaron a identificar estrategias potenciales que son mas favorables
para los modos de transporte alternativos en todo el condado.

Acompanenos al seminario web Conteste nuestra encuesta en linea.

de Zoom iConteste nuestra encuesta a mas tardar el 13 Etl -J'E

iSus comentarios son importantes! Unase al seminario de octubre para tener una oportunidad de ]
web para compartir las estrategias que considera mas ganar una de dos tarjetas de regalo de $50! Fri._
importantes y qué beneficiaria mas a su comunidad. Enlace a la encuesta: bit.ly/OC-TDMSurveyESP

Miércoles, 18 de septiembre | 5:30 p.m.

ID del Seminario Web: 858 2099 1844 E E
Teléfono para Llamada: (213) 338-8477 L "'
Registrese Aqui: bit.ly/OCTDM-Webinar FI-_F,- ]

[=] Bt

Se proporcionara interpretacién en espafiol.
Acomodaciones especiales e interpretaciones adicionales
estan disponibles llamando al (714)636-7433. Las

solicitudes deben hacerse al menos 72 horas antes
> a ( \
de una reunién programada. x

X

X

iContactenos!
Para obtener mas informacidn sobre el plan, visite: octa.net/TDM f X @ @go0CTA
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Improving Mobility with Alternative Travel Options

We are back and we want your input!

The Orange County Transportation Authority (OCTA) continues to work on the Transportation Demand Management
(TDM) Strategic Plan to identify policies and strategies focused on reducing drive alone trips by encouraging alternative
travel options. Some of these options include carpooling, bike share programs, subsidized transit passes, and mobile trip
planning apps. The plan aims to enhance mobility, sustainability, and the overall quality of life in Orange County.

In Summer 2023, your recommendations helped us identify potential strategies that are most supportive of alternative

transportation modes across the county.

Join our Zoom Webinar

Your input matters! Join the webinar to share which
strategies you find most important and what would
benefit your community.

Wednesday, September 18 | 5:30 p.m.
Webinar ID: 858 2099 1844 .
Call-in Number: (213) 338-8477 E?ir-:l:m
Register Here: bit.ly/OCTDM-Webinar I"" -

S

Spanish interpretation will be provided. Special
accommodations and additional interpretations
are available by calling 714-636-7433. Requests
must be made at least 72 hours in advance of a
scheduled meeting.

Contact us!

For more information about the plan, visit octa.net/TDM

Complete our Online Survey

Complete our survey by October 13 for a _'E:":u@
chance to win one of two $50 prize cards! F:.ql" 'h'!

Survey Link: https://bit.ly/OC-TDMSurvey El‘: '
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https://us06web.zoom.us/webinar/register/WN_wZ941zLNSOCwTTXBL1ZcfQ#/registration

Cai thién kha nang di chuyén bang cac lra chon di lai thay thé

Chuang t6i d3 tré lai va mudn nghe gép y cua quy vj!

Co Quan Giao thong Quan Cam (viét tat tiéng Anh 1a OCTA) dang lam xuc tién mot k& hoach nham xéac dinh cac chinh
sach va chién lugc tap trung vao viéc chuyén déi cac chuyén di lai xe mot minh, va khuyén khich cac phwong an di lai
thay thé. Cac vi du bao gdbm di chung xe va chuong trinh chia sé xe/xe dap, lam viéc tir xa, hd tro gidm gia vé cong cong
va tao cac ing dung 1ap k& hoach chuyén di di dong. K& hoach nay sé gitp cai thién tinh cong bang, bén vitng, strc khoe

cong déng va chat luvgng cudc séng tai Quan Orange.

Vao Hé ndm 2023, nhitng khuyé&n nghi clia quy vi d3 gitp ching t6i xac dinh cac chién lwoc tiém nang ho tro tét nhat

cho cac phuong tién giao thdng thay thé trén toan quan.

Tham gia budi hdi thao Zoom

Y ki€n cla quy vj rat quan trong! Tham gia budi hoithao
truc tuyén dé chia sé nhirng chién lwgc ma quy vi cho
la quan trong nhat va diéu gi sé mang lai lgi ich cho
cong doéng.

Th& Tw, Ngay 18 thang Chin, 2024 chiéu

ID hdi thao tryc tuyén: 858 2099 1844 .

S6 dién thoai goi vao: (213) 338-8477 E#&i@

Ding ky tai day: bit.ly/OCTDM-Webinar b haa
RS
O

S& cb cung cap phién dich tiéng Viét. Co cac dich vu dic

biét va phién dich b& sung théng qua viéc goi s6

714-560-5766. Xin yéu cau it nhat 72 gid trudc budi hoi

thao d3 dugc 1én lich.

Lién lac chung to6i!
Dé c6 thém thdng tin vé ké hoach, truy cdp: octa.net/TDM

H3y hoan thanh kh3o séat truwc tuyén.

Hoan thanh khao sat trwdc ngay 13 théng E.:.rllﬂ@
10 dé c6 co hdi nhan mét trong hai thé qua E ﬁ
Eh-".:;ri

tri gia $50!

Lién két khao sat: bit.ly/OC-TDMSurveyVIET

x
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https://sur-vey.typeform.com/to/iWOjd0GY
https://us06web.zoom.us/webinar/register/WN_wZ941zLNSOCwTTXBL1ZcfQ
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Orange County is looking at a significant population
and employment increase of 9% and 12% by 2045,
which will lead to more vehicles on the road. This
growth is expected to increase travel demand and

traffic congestion significantly if convenient
alternatives are not provided.

The plan will provide a consistent, countywide TDM
approach that will be shared with local jurisdictions
and other partner agencies to encourage a
coordinated approach for advancing, funding, and
implementing TDM strategies both locally and
regionally. For details and to take an online survey
(very helpful to OCTA):

https://octa.net/programs-projects/programs/plans
-and-studi range-county-transportation-demand
-management-plan/

#octa #OurRossmoor #mycitymylosal #firstdistrict

=5

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

OCTA WA W YOURT!

The Orange County Transportation Authority (OCTA) is working on a plan
to identify policies and strategies focused on shifting trips away from
those driving alone and encouraging alternative travel options. Examples
include carpooling and car/bike share programs, teleworking, subsidized
transit passes, and mobile trip planning apps. The plan will help improve
equity, sustainability, public health, and quality of life in Orange county
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https://us06web.zoom.us/webinar/register/WN_wZ941zLNSOCwTTXBL1ZcfQ#/registration
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@ El Aviso Magazine is in Orange County, -°°
California.
1d-Q

@ iUltima oportunidad! La encuesta de OCTA se
cierra mafiana. jColabore con OCTA para elegir las
soluciones de transporte mas sostenible... See more

@ Last chance! The OCTA survey closes
tomorrow. Partner with OCTA to choose the most
sustainable transportation solutions for... See more
Translated from Spanish

iRESPONDA A NUESTRA ENCUESTA!

iPARA TENER LA OPORTUNIDAD DE GANAR
UNA DE LAS DOS TARJETAS DE PREMIO DE $50!

@ facebook.com

8:16 al T @)

ELAVISOMAGAZINE
4 Posts Follow

@ elavisomagazine

iRESPONDA A NUESTRA ENCUESTA!

iPARA TENER LA OPORTUNIDAD DE GANAR
UNA DE LAS DOS TARJETAS DE PREMIO DE $50!

AP &
Os QY N

elavisomagazine ﬂ iUltima oportunidad! La encuesta
de OCTA se cierra mafiana. jColabore con OCTA para
elegir las soluciones de transporte mas sostenibles
para su comunidad! gz 8
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https://sur-vey.typeform.com/to/guUVSVR9
https://us06web.zoom.us/webinar/register/WN_wZ941zLNSOCwTTXBL1ZcfQ
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Orange County is looking at a significant population
and employment increase of 9% and 12% by 2045,
which will lead to more vehicles on the road. This
growth is expected to increase travel demand and

traffic congestion significantly if convenient
alternatives are not provided.

The plan will provide a consistent, countywide TDM
approach that will be shared with local jurisdictions
and other partner agencies to encourage a
coordinated approach for advancing, funding, and
implementing TDM strategies both locally and
regionally. For details and to take an online survey
(very helpful to OCTA):

https://octa.net/programs-projects/programs/plans
-and-studi range-county-transportation-demand
-management-plan/

#octa #OurRossmoor #mycitymylosal #firstdistrict

=5

IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS

OCTA WA W YOURT!

The Orange County Transportation Authority (OCTA) is working on a plan
to identify policies and strategies focused on shifting trips away from
those driving alone and encouraging alternative travel options. Examples
include carpooling and car/bike share programs, teleworking, subsidized
transit passes, and mobile trip planning apps. The plan will help improve
equity, sustainability, public health, and quality of life in Orange county
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@ iUltima oportunidad! La encuesta de OCTA se
cierra mafiana. jColabore con OCTA para elegir las
soluciones de transporte mas sostenible... See more

@ Last chance! The OCTA survey closes
tomorrow. Partner with OCTA to choose the most
sustainable transportation solutions for... See more
Translated from Spanish
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